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Abstact

The purpose of this research is (1) to study the behavior of using food ordering services
through consumer applications in the Bangkok area (2) to study attitudes towards food ordering
services through the application of Consumers in Bangkok (3) to study the relationship of
demographic characteristics and behavior of using food ordering services through consumer
applications in Bangkok. The population used in this research is divided into 3 case studies:
consumers who use Lineman, Food Panda (Foodpanda), Grabfood, and a total of 400 people.
Analyze data using descriptive statistics for comparison between two variables (Chi-Square) using
statistics to compare the differences between more than 2 variables with one-way analysis of
variance (One-way Anova and statistics for multiple regression analysis) Multiple Regression
Analysis

The research found that Demographic characteristics correlate with the behavior of using
food ordering services through consumer applications in Bangkok. It can be said that consumers
with different demographic characteristics will have the behavior of using food ordering services

through the app. Different types of consumers in Bangkok
Keywords: Food ordering application, demographic characteristics, food ordering service behavior.
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