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Abstract

The research studied the demographics that affect the decision making,and consumer
behavior in order to improve services and producted to customers. There is questionnaire
investigate them. A sample of 390 customers show statistics to analyze the frequency,
percentage, average, standard deviation and hypotheses by T-test and ANOVA analysis.

The results of the research show that most of people are male, had between aged of 25
- 35 years. The most of status are married, while education in the High Vocational Certificate. The
most of them are officers with income between 10 001 - 20,000. the most consideration is
reputation and credibility, and the most frequency of service is 3-4 times/per rate between 10.31
- 12.30. the service transactions, and the least consideration is environment and location

The Hypothesis Test. it aspects decision making and behavior choose to bank services, has

result in the reputation and credibility, and the status, and services modern
Keyword: Decision use the service, Service behavior, KASIKORNBANK.
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