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Abstract

The objectives of this research were 1) to study consumer eyeglass purchase behavior
Surat Thani Province 2) to study consumer motivation in purchasing eyeglasses Surat Thani
Province, and 3) to study the relationship with personal factors and motivation of eyeglass
purchase behavior Surat Thani Province. This is a quantitative research. The sample group includes
400 eyeglass buyers in Surat Thani province, calculated from the Cochran (1977) formula with a
precision of 95% and an error rate of 5%. Data were collected using questionnaires. The data
were analyzed using percentage, mean, standard deviation, and Chi-Square statistic at the
statistical significance level of 0.05.

The results of the study found that: 1) Eye-wear purchase behavior of consumers in Surat
Thani Province was identified by various factors. For the place of purchase, consumers chose
general ophthalmology services. The reason supporting the decision to buy eye-wear products
was the consumers’ trust in professional eye inspection. The most common type of purchased
was eyeglasses. The frequency survey indicated that eyewear products were mostly bought for
reading. The average expenditure per purchase was less than 5,000 baht. People influencing the
decision-making were the customers themselves. The number of glasses currently in use was one
piece. 2) consumers’ motivation to purchase and their purchase behavior was marked at the
highest level. Factors influencing purchase were after-sales service, customer care, quality,
reliability, and safety. 3) Personal factors were related to eyeglass purchase behavior. There was

a statistically significant relationship 0.05
Keywords: Consumer Motivation, Behavior on Purchasing, Eye-glasses
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