mssnauladandensziduususiuy Tudassarunsalnisunsszunalain -19
v uIlna luangaunnamiuns
The Consumer Decision to Purchase Brand Name Bag during the COVID-19
Epidemic in Bangkok

1Usen 38e3mi’ uaz Bouws A3smi2
Praiya Wilairut' and Auemporn Sirirat?
VN INYRETWADFIUF TN
Suan Sunandha Rajabhat University, Thailand’?

E-mail: praiyawil@gmail.com?, Kongpattalung@gmail.com?
Received: October 31, 2022 Revised: April 26, 2023 Accepted: April 28, 2023

UNANED

aw X
N1339YATIU

[y

nuszasdiite 1) Anvisedunisinduladondenseiduusudiuy Tudas
anun1sainsunsszualadn -19 vaefuslan Tuwansuvmuviues 2) Wisuilgunsandulaiien
Fonspituusudiun Tudisaniunisaintsunsssuialain -19 vesfuilaa Tulwangammamiuns
Suunadadsdiuyana lfuuvasunudueiosdielunisifususndeyadunguiaogie Thun
fuslnafidensziuusudiug Tutsanunisainisundszuialedn -19 Tuwangaymamues $1uau
400 574 lagldgnsves Cochran wagdSdumaganuuazain Msiaseidoyaldadifinssomn lawn
AAud, Seay, Aaae, damﬁ&mwummgm, t- test way F-test

wans3denun 1) madaduladendonsziduusudiun Tutsaniunisainisundszuin
1#in -19 vesuslaa lulwmngamuvnues eglussiuinnyniu lnessddudiadsnnannlum

v
E4 v

Weedsll MunsAumLaziuTeuteya AMUNISIRENTaFUA1 MUAINANAT FITUNISNAULNTET LAy

€

)

Aumskugtgau suddu 2) Jadedmyana dueny Teldladeseiiou wandieiu dn1siden

1% '

I [y

FonTzlUIMUTUALUL LANANAU 989U 1AEUNINEDATITZAU 0.05 AIULWA A0TUATWENTE TEAU

A1SANET 81TN TN15LADNTBNTLUILUSUALLN blwAnmA19iUY

Y

Addgy: n1sdnduladente, nssluusunuy, 1eda -19

Abstract
The objectives of this research were to 1) study the level of the decision to purchase

brand name bag during the COVID-19 epidemic of consumer in Bangkok 2) compare the of the
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decision to purchase brand name bag during the COVID-19 epidemic of consumer in Bangkok.
Classified by personal factors use questionnaires as a tool to collect information on consumers
who purchase brand-name bags. During the COVID-19 epidemic situation in Bangkok, 400
stores based on Cochran formula and convenience sampling, used descriptive statistics,
frequency, percentage, mean, standard deviation, t- test and F-test.

The results of the study found that: 1) the decision to purchase brand name bag during
the COVID-19 epidemic of consumer in Bangkok. It is at a high level in all aspects. In order of
the mean descending as follows: in terms of searching and comparing information, product
selection, value, the return to buy again and referring others, respectively; 2) personal factors,
age, average monthly income different. They chose to buy brand-name bags with different
statistical significance at the 0.05 level. As for gender, marital status, education level,

occupation, they chose to buy brand-name bags, no different.
Keywords: Decision to Purchase, Brand Name Bags, COVID-19
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