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Abstract

The objectives of this research were 1) to study the level of the decision to purchase
purchasing a used car in the COVID era in Bangkok. 2) Compare the decision to purchase
purchasing a used car in the COVID era in Bangkok Classified by personal factors. It Is the
quantitative research. The questionnaire was used as a tool to collect information on consumers
who bought a used car. In Bangkok, 405 people used descriptive statistics frequency, percentage,

mean and standard deviation, t-test, and F-test.
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The results of the study showed that 1) the decision to purchase purchasing a used car in
the COVID era in Bangkok at a high level in terms of initial needs, alternative assessment purchase
decision behavior after purchase, and information search, 2) consumers who purchase used cars
with different levels of education, occupation, and average monthly income. There is a decision
to purchase purchasing a used car in the COVID era in Bangkok the statistical significance level

was 0.05, the gender and age were not different.
Keywords: Decision to Purchase, Used Car, COVID Era
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