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Abstract

Objectives of this research were to study; 1) the level of decision in purchasing Thai silk
products via online channels, 2) comparative personal factors with decisions in purchasing Thai
silk products via online channels, and 3) marketing mix factors affecting decisions in purchasing
Thai silk products via online channels. Using quantitative research methodology, the sample
consisted of 400 online consumers who purchased Thai silk products.

The study's results found that 1) the level of decision in purchasing Thai silk products
online was high. 2) The different ages and incomes of the sample group affect different decisions
in purchasing statistically significant at the .05 level, but different sexes and educational of the
sample group affect different decisions in purchasing not statistically significant, and 3) marketing
mix in terms of promotion and distribution can predict the decision in purchase Thai silk products
online 64.50 %. The entrepreneurs should focus on R&D Thai silk products to increase the quality

of Thai silk products to a higher level and entering to the international market.
Keywords: Marketing Mix, Purchase Decision, Thai Silk
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