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Abstract

This paper aims 1) to study the level of satisfaction in marketing mix factors among

customers of SWAG restaurant in Raira sub-district, Mueang district, Roi Et province. 2) to
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compare the marketing mix factors of customers of SWAG restaurant in Raira sub-district,
Mueang district, Roi Et province who have different genders, ages, occupations, and average
monthly incomes. This research is a quantitative research. The sample group consisted of 400
SWAG restaurant customers, selected through purposive sampling. The research instrument
was a questionnaire. Data analysis was conducted using percentage, mean, standard deviation,
t-test, F-test, and LSD method

The results showed that 1) 1) Customers are most satisfied with SWAG Restaurant's
marketing mix in 6 aspects: product, price, distribution channel, promotion, people, physical
appearance, and are very satisfied with the process, respectively. 2) Statistical analysis
revealed significant relationships between demographic factors and satisfaction across various
aspects of the service marketing mix. For instance, female customers were more satisfied with
pricing than males, and higher-income customers were more satisfied with the product. The
findings highlight the importance of enhancing service and addressing the needs of different

customer groups to improve satisfaction and provide a better service.
Keywords: Satisfaction, Restaurant, Marketing Mix
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