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Abstract

This Article aimed to study 1) level of intention to purchase clothing imported from China,
stimulus, marketing mix; perception of value and satisfaction and 2) analyze factors influencing
purchase intention of imported clothing from China among consumers in Bangkok. This study is
quantitative research conducted in Bangkok. The sample consisted of 340 residents who had

experience purchasing imported clothing from China, selected using simple random sampling.
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The research instrument was a questionnaire and the data were analyzed using descriptive
statistics and structural equation modeling.

The research results were found as follows; 1) intention to buy clothes imported from
China, stimulus, marketing mix, perceived value, and satisfaction were all at a high level, with
perceived value having the highest mean score. Furthermore, purchase intention was most
directly influenced by stimulus factors, followed by satisfaction and marketing mix. Findings provide

implications for SMEs and import businesses to adjust marketing communication for Thai consumers.

Keywords: Intention Purchase, Imported Clothes from China, Consumers
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