(]

MsURBULUAY N13EEU39ANT N15IANITANS WazUInnTINRLANTIdINE
damdnudnsavesfusznaunisgsiafielavanluwansunnamiuns

v
FIMIP A
v

Transformational Leadership Organizational Learning Knowledge
Management and Organizational Innovation that Affects the Success of

Business in the Advertising Media in Bangkok

4 L4
A0l YeYans’ uaz gwnsn Usal®

3 vV
Darunee Boonsuit!, and Supattra Pranee?
WURBUIANTTULAENITIANT UM Inendesvdgaiugiun
College of Innovation and Management, Suan Sunandha Rajabhat Universityl’2

Corresponding Author Email: supattra.pr@ssru.ac.th’

Received: October 4, 2024 Revised: December 28, 2024 Accepted: December 30, 2024

unAnee

M9ieiliingUszasd 1) lefnwsefunmedihmaasuulas nnsifeusosdninisdanis
A uinnssuesAng uazamdSaverUszneunsgsiadelawanlulangunnamuas 2) iile
AnwiBnswavesnngihnsuasuutas mseudesang nsdanisannug uinnssuesdns fidwa
AenudEavesUsznoun1sgsnadolavanluunnsannausiuasuas 3) Wieadisuuudians
anuduavesiuszneunisgsiadelananluangavmuiuns lagldnsidouvunanis mside
WeUSuna nqudiega taun JUsEnaun15e9AnsgsnalulanJnnuiiuns 919U 380 Ay 1413
dndenuuunansduneu ususmdeyalnslfuuuaouniu Anseidoyadoaunislasaing dau
M5Adeisnunmldnsdunuaiidsinfuguszneunisssiadelavanlulnnsammusuas $1udu
20 au Bennguilvideyanuuinizas wasinmeideyadenmslinresidaden

namFAdEmuI 1) mnudisavesiiuszneunisgsiedelavanlusemalne nsBouiosdns
uinnsswesdns Msdanisnng waznngdihnswasuulas eglussduainnynenu auadu 2)
SnBwavesnziinisiasuutas msiSeusesdns msinnisanug uinnssuesdns fidawasio
AnudsavesUszneunnsssiadelavanlulwnnsunnumuas nadulumuaunigiunnde 3)
LUU18897991 “TOK O 'S Model” annsasirluldluaiisanudniavesuszneunisgsiade
Tawanludsemalng gesdnsidanssauzgsinumsdndunuiiduga fenmsiidsdedads e
Jirnnsidsuudas n133euiesdng nsdnnisawg uinnsswesdns sULUULIANLALIENNS
duafuanssougvdnuasgsnadelavanluussmedlne iossdnsgsiadelavanlussmealnedai

Addsy nziihnsdsundas, nsiseuiorns, M3innsug, winnssuesdng, Anudsa
YOIFUTLNOUNIS



— SSRU Journal of Public Administration Vol. 7 No. 3 September - December 2024

Abstract

This research has the following research objectives: 1) To study the level of
transformational leadership variables, organizational learning, knowledge management,
organizational innovation and the success of advertising media business operators in Bangkok
2) to study the influence of transformational leadership variables organizational learning
knowledge management organizational innovation that affect the success of advertising
media business operators in Bangkok and 3) to create a model for the success of advertising
media business operators in Bangkok The sample consisted of 380 business organization
entrepreneurs in Bangkok. Data were collected using a questionnaire. Data were analyzed
using structural equations. The qualitative research used in-depth interviews with 20
advertising media business operators in Bangkok by selecting a specific group of informants
(Purposive Sampling) and analyzing the data using content analysis.

The research results found that: all causal variables in the model can jointly explain
the organizational learning variable (ORLE), knowledge management variable (KNMA),
organizational innovation variable (ORIN), and the variable success of advertising media
business operators in Thailand (SUEN). Obtained 79.3, 65.8, 88.7 and 76.0 percent
respectively. The researcher created the T O K O S Model that can be used to create the
success of advertising media business operators in Thailand. Towards a high-performance
organization through operational excellence by taking into account the factors
transformational leadership organizational learning knowledge management organizational
innovation Conceptual model and methods for promoting the core competencies of the
advertising media business in Thailand for the sustainability of advertising media business
organizations in Thailand.

Keywords: Transformational Leadership, Organizational Learning, Knowledge Management,

Organizational Innovation, Success of Business
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