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Abstract

This research aimed to: 1) develop the casual model of SMEs in retail industry sector

in Bangkok Metropolitan area; 2) study the influences of marketing mix, strategic management,
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and knowledge management on retail industry’s SMEs in the area; and 3) present the
development guidelines for implementing the operation of the said sector.

The research was a mixed methods research with simple random sampling, having 400
samples. In terms of qualitative approach, purposive method was applied at the amount of
17, who were SME executives, staffs from BOI from OSMEP, and from the Ministry of Labor.
The tool for collecting data was a questionnaire; and the statistical tools being applied were
percentage, mean, standard deviation and AMOS for SEM.

The research reveals that: 10 the causal model of SME in retail business in Bangkok
Metropolis area are marketing mix, strategic management, knowledge management and
business operation; 2) the influence of marketing mix, strategic management and knowledge
management have direct and indirect effects towards SME operation; and 3) the guidelines for
strategic planning and operation of SMEs identify that the relationship among causal latent

variables has an effect on all variables of operation.
Keywords: development, causal model, small and medium-sized enterprises (SMEs)
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Aadaglusyiui ( X = 3.84, S.D. = 1.366) 3)usian (Price: PRICE) fiAniadveglusysiuan
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NSNEINTRIMNAY .85 nseTosay 85.0

answasi (TE) lasuaindadeaiunisdanisidenagns (STMA) windu .40 Jadesudiu
Usganynanismain (MAMI) witdu .01 Jadesnumsdanisesdmnug (KNMA) windu 01 uag R B
Bursvenisanuideriuluduuszavinimmeinsalvindy 85 videfesar 85.0

FauansAmiminidudvinanianss (Direct Effect: DE) éudvdnanisdou (Indirect Efect:
E) wazidudvinasiu (Total Effect: TE) sywinausiagiusudslumslinseilunalunaidaanivgg
18nFnanon15adueIugINVUIANALALIUIAY 8 (SMES) Usziannasa1uanluwm
nymuAsuundudvinadadomuauufgruausoaguldsd

Jadeaudiudszaunianisnain (MAMI) f8nSnanadsuiniunanisaiiuauyedgsng
(BPER) wuin Sitfudfnynnsadd tnefidvinamsdeslufianiauinvindu .01 way R2 Fadudvsuen
fenrudesiuludusaviniswensal wihifu 85 videFeuax 85.

Jaderunisdnn1s@enagns (STMA) iBvinadauiniudademunanisatiuauyesgsng
(BPER) wui1 ftfuddnymeadn Tneddvswanmsdduiiammeuinuiniu .40 way R Sadudnusuen
feanuideriuluduussavinismeinsaliviniu 85 vide¥esay 85
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warladenisdnnisesdndnui (KNMA) dnsnaleuintdadeniunisdnnsideanagns (STMA)
wudn ffeddnmneada Tnefidvdnanemsslufiamauinuintu 20 uwaz R? Sadurvsuenianin
Fotfulududseans mmanensalvindy 63 iofesay 63 nanldin ssdUsznavienundlsly
wuuaesausaifussduszneuimvestiadoulsiomeluuudiaedidestamngan (Model Fit

3. wuanen1sdr luTdneununIsanil vl a1uiavuIANaIILaEVUIAE DY
AAYAFIMNTTUNITAY LWANTIVWNNIUAT WUT

INNITIAATIVAUNITEAUN AN UFUNUT T8N T UTUR AT dudszaunisnain
(marketing mix: MAMI) n133AN15L84NagNS (strategic management: STMA) N133ANTS8IAAINS
(knowledge management: KNMA) {i8n3nwasianan13atiiueuyedgsna (Business performance:
BPER) m”aLLingwmmmsaaﬁmammLmsﬂmueuawamm"wLﬁumueuaaqsﬁﬁ] (Business
performance: BPER) #%oway 85 Galumsesune I wansindauustaun dsseneusiodiu
UsEaunIInaIn N1sIANTIsenagns wagnsianisesdanus @1uns0esulenuklsUTINYeNa
N13ANTUITUVB9550 3 (Business performance: BPER) @819 39UIANA19LAYYUIAE DY
AMARAAMNTIUNSAUAN Lansaunnuvuas lnseway 85

g swuamian1siluldnununisanduauresiamisruinnalauazvuIng ax
AIAYAFIMINTTUNITAT LWANTUNNUNIUAT F9UTENOUSIEY dr1uUseaunIsnatn (marketing mix:
MAMI) A153AN15189nagng (strategic management: STMA) N153AN1584AAUS (knowledge
management: KNMA) Lagsansiiiuauedssna (Business performance: BPER) fan1wl 1

dulszaunsnain
(marketing mix:
MAMI)

NANIFANTUIIUTD
53119 (Business
performance:
BPER)

mﬁmmiaaﬂ(mmi
(knowledge
management:
KNMA)

MsInnaTenagns
(strategic
management:
STMA)

A9 1 uwInan s Ul aaun 1A LU A RN AVUINNALAL VLN LY

mﬂqmammiumsﬁ’] PUANIUNNUNIUAT

1 @ {37
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aAUsENa

MNNMsAneIdeiEes matannleadsmveiiianinadenmsdiiunussisnuianaiiay
YIALDU(SMES) UspiamdnUanluansaymasuns nuan1sineianunsnofunenaniside fil

1. sgaumudIA yuosaulszaunitsnaia (marketing mix: MAMI) nN153AN13%
L%ﬂﬂaq‘l/lﬁ (strategic management: STMA) mﬁmmiaﬁﬁmmi (knowledge management: KNMA)
WALHANTIAHUIIUYBITIND (Business performance: BPER)

AMNFWEUUTZANN1TRAA (marketing mix: MAMI) ﬁﬁwmﬁaaaﬂuszﬁ’umm( =381, =
1.364) ATNTINATUNITIANISTINGYNS (strategic management: STMA) ﬁﬁma?{sagﬂuizﬁumm =
4.25, = 1.372) pmsamdunisdanisesdrnug (knowledge management: KNMA) fidadueglu
sgAuLn (= 3.76, = 1.380) mwaméﬁumamsﬁ%ﬁmmmmqﬁﬁa (Business performance: BPER)
fAnadveglusziuinn( = 3.90, = 1.287) @enndeaiu Melian-Gonzalez, S., & Bulchand-Gidumal,
(2016) lavin193dUsEandnmvesn1snatn (Marketing) Aaunsldmaluladasaumeduntieg
iWiolasuarsUszansameedsusndunsidodmunn lngldneonmmunuuiaswesnis
Anredeasfiiusransamuedsiusy fonsdunuaidoyanniivedlsausunii 30 au uszay
AUESAlUNIANTUIUNNITAAIN NAN1TITY WU LUUTIeIVBINISHAILN UseanSnnaes
Tssusvruadniiy esiuaruddyuomanisdiiunududny (Operational Productivity) Tag
msuimsnuliiyrainstsanuddgluiignénunnnintlads du sesamn fmsiineusuEemgingsy
nsviuwenaldiiauiifiuanniy (Employee Productivity) n15liusn13gnAIRIEAIY
Yumuazasdla (Customer Service) navaamsanliuaudainan Fagaunsatlugnisadiamlslu
\Fawrelve (Commercialization) léogadsfu lunuidedanan ldeAusenanisidodn ns
Uszanduiug nmsdeans Wuiila ddyresnstundeussialswsvaliolml imszmsveaiioniy
tnveadiazmfisind1ses Pneuflazifumaiionnuazmn lsusilafuszansamlunisnana
mMsUsvanduiusiden anmsafiaziSongndn uazadrenueigiulalidugsiald wazasandes
funquédnual duaening (2564) ldnwiFes tadvdrunanyansmanniidsuaseanuiienelalunis
lHusnsaudnisAn aesivead newaes Jadediulszaunianisnain Usznauaielade au
HARAN ATUIIAT ATUYBINNNITIAMUIY FIUNITARATUNITNAIN AIUYARINTHTONTNIIU AU
Aaundounanienm wagsunszuIuns dawasennufianelalunsléuinig qudnsdnesd
yoaavasae wazddanndasiu Kotler (1997) fildinanidiulszaunisnain (Marketing Mix) tHu
wnAnfiddmsmsnanadioll fanunsamuaulddsldsufufionsuaussnnufisnola un
nauidivang Weveesfounldfedndunissmnisdnaulananisaainstsuadiumaumg
nsnanawuseanidunguls 7 nau Useneusie nandei (Product) 51A1 (Price) 48an19n159991
wU1e (Place) n1sdaa@3nn13mann (Promotion) yaaa (People) anwagn194n18aIn (Physical
Environment) La¥N5¥UIUN1S (Process) Tngaganunsndeansludafuasldedeiiuszansnim o1a
Dumsrg ludagdusildiiuuia 4 AouurfAniiresenuiain 4P Marketing Mix daunasna
msnaduunAniisnidunisasssaunsaifidlignéndundn etladeris 4 909 4E asduns
11 4P uWaur R s 90 Product g Experience 91nn13w18KE A meig n19iiunigadng
Uszaunsalimyiiugnd 910 Price g Exchange Wasuannaudunmsaiunuailiiuaudvio
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13M3 971 Place § Everywhere fissviansounquuindu TnannadvavinlignAudndsdudons
$1w8a7ua1n Promotion g Evangelism Lasunsinlusdaadunisvedunsyiilignénosmidy
“anAnUsedn”

2. ByBwavesdiuUszaunsnan Msdansidnagns waznsdnnisesdanuifiinarena
NMIAIUNUTDTIANNIVUIANANUALVUINLBN N1AAAIMNTTUNIIAUEN WANTINNUNILAT

HANTIATIAABUANUABAAGDITENIIUUUTIRDEUNTSIATIET 190 IMAN 1A TN UYDIGIAT
(Business performance: BPER) fiudayatdeusedny wuln wuUdNaedauni1siaseas1auenanis
AL19I1Y895507 (Business performance: BPER) @enndasiutoyaidausedng lngiansanain
A Y7 = 2779, df = 1464, A1 p = 0.061, ¥°/ df = 1.898, ivil GFl = 0.957, NFI = 0.983, NNFI =
0.988, CFl = 0.989, RMR = 0.039, SRMR = 0.019, RMSEA = 0.003, ka2 R*= 0.709 31nA1adf
Fnanaziiuléing p Semnnweilaysensuauufzi (o > .05) fuilen q drunaeilunisiaisan
JeazUladn wuuinaesaunislasaiauewani1saliuauyedgsia (Business performance: BPER)
aonndesiuteyaliasedny aonadosiu dundmi w3 (2561) Iddnuiluasaimguesiiaded
fiavsnasenunmnsliasaumanisnstylndmadennulfiuisunanisudaduresssia SMEs
vaslng mstinsdudunslagiFuduainmsiaudnenmvesiuszneunslinszuaunisuims
JansiuAuaruTENYemueIIMsIEillasiaseednisegdlsiasimnauiun1susmsdanig
Tmaluladiifeides uaznsduadudusznounslilafuinnsgiuanadmsunisnan siamundud
Tlfnassniindonnnemnsgiuiuses dvemnsinameiivainvaty fiedotielunsinns
ygndn finsdauinsliasuicas Iauiiquam Snsuimsdansuuuidsgniiensifiugnanlvel
waznsliuinisfiadenassiulaungnd dadu femmavesnisarslseansamnisldansaunea
mansadndamaionnuliluisunsnisudstuvesssia SMEsluUszmAlny Fosadraynains
masnumstyToongnaradulenmalunmsairanuiviauaau duadumiuiaudile wazaronm
Tufsseloviuazanuduaisiessia snthansaumananstiydunld waglematiazdssadiisa
PNAANIGINAT N1350FUTUNATe0eAnsulatu uaraunsawdeyadsnaiuuily dnns
w3vamieumservunnagnslusiusiie eliiusenisuvsiulunaindaqyu uarasandesiulu
gV gosmad (2564) ladnwilumannuduiusidsavnvesrnudiiogsiavuiananauazuuingey
Tungannamuas nan1s3denudn 1) mnudnusavedgsiavuinnaiassungeslunsunnuiuas
Tun s egluszdvann Wefinnsandusiedu wuit egluszdumnyneu lnei3osandads
winlumdeslaun Aun1sldu sudiidmladnnds sunssuiunisdanisneluy wagiunisiseus
WAZAULY AINEIAU 2) NMTIATIEIEUNITBNLATIATINUIIANINLIARBUNEUDNBIANT NIITHU
FINAENS WaZNITUINITINNITRIANTANAVNNTIABAMNA WS VIFINIVUIANaNwazIWIng Ll
NIUNNUNIUAT ANTNWINRDUNILUDNBIANT LAZNITUTMITIANITOIANTAINANIINTIABNILH U
WNNAENS WaTANINLINADUNIBUBNDIANTAHANINTIHONITUTNITIANITEIANT kazaRAARBIY
Tugiiy gBamad (2564) léFnwiTes lumaruduiudidsaunguesnudiiassfavuinnaluay
YA RUTUNTINNUNIUAT HANITITENUTT N15IATIEVAUNTITTILATIATIINUTI@NINLINF O
ABUDNDIANT N1ITHU LTINAENS WAZNITUSMITIANITOIANTAINANIATIRBAINAUTIVRIG 579
YUIANANUALVUIN DU IUNTANNUMIUAT ANINUINABUNGUDNDIANT WAENITUINITIANITBIANT
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3. w1915 LUl RN AT waIUYeITAIMA VUIANATIWAL VWAL DY
AIAYAAMNTTUNITAT LUANTANNUNIUAT

dmsusuinianisir Ul nanun1sa v ure @ miavuInna kA uIng 8y
AIMPAAINNTTUNITAT LWANTUNNUNIUAT F9UTENBUATY druUsezaun1snain (marketing mix:
MAMI) N153AN15H89Nagns (strategic management: STMA) N153AN1509AA1MS (knowledge
management: KNMA) LagHan15A1L1ua1Uv845301 3 (Business performance: BPER) ey
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