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Abstract

Background and objective (s) : In the advertising discourse of beauty products and services,
metaphors are a prominentlinguistic device used to persuade consumers to become
interested in and purchase products and services. Metaphors are also an important linguistic
device in shaping certain aspects of beauty, which impacts the producers of the text of
advertisements and the beauty perceptions of consumers. Therefore, the research for this
article aimed to analyze conceptual metaphors about beauty in the Thai advertising
discourse of beauty products and services, and to analyze aspects of beauty as reflected

through such metaphors.

Methodology: This article adopted the approach of conceptual metaphor theory
(Lakoff and Johnson, 1980) and the approach of critical metaphor analysis (Charteris-Black,
2004, 2005). The data was collected from three resources, with a total of 967 advertisements

published from July to September 2023 reviewed.
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Main result: The analysis reveals that there are 11 conceptual metaphors of beauty:
BEAUTY IS AN OBJECT, BEAUTY IS LIGHT, BEAUTY IS WAR, BEAUTY IS A JOURNEY, BEAUTY
IS NATURE, BEAUTY IS A TEST, BEAUTY IS A SECRET, BEAUTY IS FOOD, BEAUTY IS A PLANT,
BEAUTY IS MAGIC, and BEAUTY IS MAGNETIC ENERGY. These metaphors reflect the following
ideas about beauty: (1) beauty is desirable; (2) beauty is uncertain; (3) having a radiant face
and skin, having a firm look, having a youthful appearance, etc., are considered beauty,
while having dull skin, having a fat look, having an aged appearance, etc., are considered
an enemy of beauty that must be eliminated; and (4) the presentation by the “advertisement
text producer” is “a guide who has more knowledge of beauty than consumers”. These
aspects of beauty are presented to highlight the importance of beauty products and services
in order to enable consumers to be able to attain the beauty that they desire. This is
related to the intentions of the advertising discourse, which is to convince consumers to
be interested in buying beauty products and services, and to persuade business owners to

hire the producers of advertising text to continue to be an advertiser.

Relevance to Thai Studies: This research explains some beauty aspects in a Thai context
and makes evident the importance of metaphors used in everyday life as a linguistic device.

This may impact the thoughts, beliefs, attitudes and behavior of people in Thai society.

Conclusion: In the Thai advertising discourse of beauty products and services, the
producers of advertising text present a view of beauty as something desirable in order to
highlight the importance of beauty products and services to help consumers appear to be
as beautiful as they desire. This study revealed the “power” of the producers of advertising
text in selecting and presenting certain aspects of beauty to satisfy their own business
interests. Therefore, this study may help readers and consumers understand and become
aware of the discourse created by the producers of advertising text as a tool for seeking

their own benefits.
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HaN1539e: 2 mnTaalavandudiuazuinisifeaiuainuny MWalugudnualifendu
ALY 11 Useuan loun [Anuey Ae 3g] [A91 Ae waeaddng] [AMeu Ae d9asu]
[AN93 fD NSLAUNN] [ANHN AD 553URA] [ANN3 A WuUNAgaY] [A1N1IU Ap ANEY]
[Ny fis 915] [ANey fis fie] [AU9N Ao vanaums] wag [AUN Ao WaauWiman]
ulugudnuwalifenfuaunumaniasioulisiugannudniesuanuenuls 4 Uszns Idud
(1) mmnafudsiifieUssoun (2) anuamududdiuduou (3) msiiamhuazfianensyandla
mafisUrauasdndiuiingsdy maflgudnuaifisewsd waa duduanuny vasiimsiiioniuay
Famenuesnan nsfiguirsuardnduiilinszdu nstisudnuaifissmiounneuts 1an Wudng
yosunmiFosindn uas (4) msiiausaudfaes “gudndaun” Tugiue “;ﬁumumma
fiflenufiAsatuenunufiinnninduilae” smeadeafuanunumedgniaueiiet iy
Addnuesduduaz Ui msAnfummnaluguitelifiazsilgusnadirnualdag
$ioanns Feaonndosuqnsimnerenmngsy Ao weliutlviduilnauladentoduduay
Uinsigfuaunuiiguasdunidlavanenl’ wasielinnliidvesgsfisduiuazuing
Aeafunnunuaulafaso i Beuednansumndudlavanduduazuimslulomanie

aangdasiulngfne: unanuibiidilagusesunsdnsisiuanuaalunwilne way
liiuauddgesgudnuvallugusiniosdlionanuildludinUsyd1iu fionaiinadeninudn
ANINLTR YiruAR waznginssuvesauludanulve

unagy: luymnssulavanduduasuinmafiiuaues frdasunlsitaussmesaua
Jnfudsifeszasd Wevilifiunruddyuesduduazuinafeituanunilugugdgied
sgyiliufuilannuldaunnulssowt uenaninsAnuluadsisailidiu “snna”
vouanduvlunsimdenthiausuisyunesfsdfuauny ensuausstaustlovinisgsia
yowuied faunmsinwiadsioraiidutieligeunieduilandviviuirmnssudignatadulag
guanshuninduedestenidunsuamnaussloviliuinues
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o UNUN  *

anuanulunadnuausiidauludeulianunsadsadiueildogiswuidn dai Pongudom (2005,

Y

p. 2) namlihadeuisiuanunuduldssnuindoasuldls veautesiing wiuisauem

L4

Liwiuinenudld anueuludqursemansddailadnginamianeds Juegiuyuues Uszaunisal

¥
=1

meensual visedunuinisvesyana saluianislasumsaieneavseusnseiunsdeay saewmeil
Fevilituinanuemduuusssugs liaansoesungldegnadniou nmseduisnumeaisaiu
munudssududeddinmuniuissiiefesiuisanumnevesmnunaliesnudususssu
Tilsanniign mslénszurumsmativudenlosmnumnevesaosdeiiiwamenumnesinaiy
HIUN13878189AUNINEINLINIAMLMNEAUNImS sl U sulUSwaneauminy
anamwaw%aﬁﬂﬁgﬂtﬂ§au nszUIUNSHEENY “gUdnwal” (metaphor) MMukwIRAYEY Lakoff

and Johnson (1980) agviliiupnumineseyutewenunulddaaulugusssunnddy

o

Adeuiuinmnssulavandusuazuinisineatuenundeduunasioyaniafiagyiliiu
LueIveInNNUlATAY LagannIsdTiawar e Tgiteyalawunuinld “gudnual”

(metaphor) Us1ngegvainvatewazitaula dadieeiaseluil

11doal! wpdwlyalann MAKE UP FOR EVER ... 3aikugi1 HD SKIN ALL-IN ONE FACE
PALETTE anpswisenmanadulmifilegamesetrausssumlunduiies . ioesy
12 a0 fozsnagulandnisusidivesanyniuney .. 1aad CONTOURING, HIGHLIGHTERS,

wag BLUSHES agaeasiafifnarddulitulundhesnunaisegradusssuund
(Cosmenet, 2023)

nfegvaziuiiimslddosmguanual “w1” “0175” “s3su@” “pouland” “ade” 39
Jugudnualfieniunisiiunie @ 55sud - wuuvedey wazingiianusaasiadulaulddu
wuuiSeuiiieasuieyutewiseanuingvainnunuluimnssulavanduduas usmaieiu

AUy wazdedunanuiaulanussmavtiaieaiunisidaudnualluimnssudiang1n fe sy
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guanwalvesinaniiuneaazviouliifiuyuueaisafuamnaindudsifielsyasd uazay
dulvigshsdosmatienuan yuueaverienagninausifionsuaussiamuviomarauisszms
Adnsaun uagvinidiupudusBdnaseniegudasiuniudeny Usgneuriu Kongehok (2023)
Iananieainanunalulsemealiyadiniaasygialseann 149,300 druum dufuasuingg
Aerfuanunudndusesedumaluladileamundnsusinugfunsimsaain Tagiany

v & 1 = Y]

aEJ'Nﬁaﬂwsﬂismﬁmwuﬁﬁumuuaaé’mmaaulaﬁsim@uﬂqLauwa% Fudunismanaiiddy
dmfunissimineduduasuininiituammn dnfuduslaaaulnelud wa. 2565 fnsde
Fuduarudnmsinudedauosulatuaznaindudeeulatinnniidesar 75 Mlidiuinisman
ooulaviudesmsddyiviliuslaadnfduduazuimaisimiunuldie andndnil
lifunsimanafionsduduarunisifeafuauay dundanannsliniwm lneans
pgndemsldguinualiilelavanvieltiudnliduslnavuinauladendeduduaruinig
Aeafuauay Snudnilefviliduiinsidnwidieltuimiinaes Bt ufnuasngingsu

YoIKUILNA

P Ht 08 vuaw a = 2 o | A ° | ) ¢ a )

mewnilRuhliiideaulansfnyissvudnan iemdmeuiluguanwalifeaiuauay
Tunnnssulawanaurtasusnisiieniuanuanuieslsung mukulfnn1eessamansusvuves
Lakoff and Johnson (1980) waz@nwimsnaresmsdenidoudnual auuwwiAngUanwaldaining

989 Charteris-Black (2004, 2005)

Tnefiduaulai@nwgudnuaiiisafuannuay lumnssulavanduiuazuinisifsdtu
Aruniuuesauuegsls warguinuainuesmatugminanldlaefgnsmnelaeg
e wansnwadsdasilidlanumnevieoyuesuisdruieduauey wagviili
wiufsnuddgueansligudnvaiiifueiosonenwilideasluindsed1iu deoraiina
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ngUsTaIANISANEN

1. iigdinneiiluguanuaifeaiuamnalumnsnilsvanduduaridnsieaiua iy
MURLIARDTIAAMENTUTYIUYRY Lakoff and Johnson (1980)

2. WigdenesiyaanuAnieafuanuesiasveushuslugudnuaimununuinAngUdnual
ATLITOINNYYBS Charteris-Black (2004, 2005)

FUNAFIUNTIAY

doufgudnuallunmnssuleandufuaruinsifeiueuauasviounTugudnvaiemuay
Avannvans WU [ArmnuAeIag] [AunuAsnTAUNY [PunuAeansin] [ANuaAe
wuunageu] [aunuAesssuedl Wudy slugudnvaliusngenuigean Tiud [nrmaude
fnglulugudnualarurumeadasieuliiupmeafsfuarumiinduisifiensou udfds
Hudsilaifieuuiuey Tesududesiaudmiouinmslildluiinssdfuavefielinnunudu
asegnann uazdranfunaivnumduiduuzuamaiesunmaaiununaliuddeny
mstauesstesisiuAnIMImdtrnevauAInasMNTIL Aoueninagliutinila
lvesndeduduazuinmaieafuanunuudafdiiudnladwesgsiduduazuinig

e

)}

Wenduanunulaulafaseddeuseinaadunlydudlavanlulonaselue

A5aniiun1sIY

1. TUABUMIANYILUIAA N8 WagNUNMIUTIBNUNTITeAEITe §Id8asfiny nuniu
nguuluguanual (conceptual metaphor theory) 484 Lakoff and Johnson (1980) wagluaifn
gUaNuWIIIATISMATINING (critical metaphor analysis) a4 Charteris-Black (2004, 2005) fgonau

numunuidefidnwussinusesgudnuallunwinewassiiszng wasnuidvaennssy
AATEngAININERAnwdeyaanimnssulavanduiuazuinmsiieiiuanunulunivlng

2. tunounisifiviioya §3fuldidenifuiunandoya 3 unds lnefideiinasidaidonunds
Foya fio luusazunastoyadeansunssunifeivauiuasuinmaifeaiuaumueguseliios
FauseRnauisiagtu saonvuiloendinmuludedsauooulatifuduiumnitan 5 Susuusnlu
uiazunasdoya dail
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(1) Juladidneansnenuanunuwazsidu 31y 5 Guled tewn dnsansensiesauisns
Inguaus (www.harpersbazaar.co.th), dngansunsd (www.praew.com), dngaislinlngiaus
(www.vogue.co.th), ngansasnillealnanaus (www.lofficielthailand.com) wagiinuasioa

Inauaus (www.ellethailand.com)

() uledimnuay undu wagladaladdwivdnduuszmelng dauau 5 auled laun
Fama (www.sistacafe.com), La?@wg (www.ladyissue.com), @unnanAss (www.sanook.com/

women), 1lud# (www.wongnai.com/beauty) wagAaaiLin (www.cosmenet.in.th)

<

3) Buladanuasuanuanusiuiu 3 Hulesd® Town asuawasadiin (www.slcclinic.com),

wozAalnA (www.theklinique.com), T8AATN (www.bmee-clinic.com)

dideazidenifivunanulunuan “Auau (beauty)” wazidoniudiunifiileniieaiu
nslawandudarusmaneiuay wagsulufsihunilienudvseruusdnfeiiuainuny
e IUENFUAILAEUINITAEINUAILNY AILATIFBUNINYIAN — AUEIEU W.A. 2566

U 967 FIuN

3. JuppuMTIATIERveYa {ITeavlinseitesmauanualiusngTauiuin “aw” “ade”
wagisananuEeUsunwIndeudesdauy q luavmnssy antuaztifesiauduaiundiiun
Juulugudnualnnuaunuwwifnues Lakoff and Johnson (1980) Inedidernuaindiuiu
% ° Y ¢l b v o Y 4 = & i =3 i a ¢
fourguanualnasieulviiudlugUdnualaruauazinnudaud 50 ATaTuld desnvgiasen
YnANUAANEITUANUNLTIazviBuuLlugUanvalnnulagRATaNIINANUMINEUsEALAY
YsurlunisidenldiiosAguanuyaltu naenaninsIeningnAnuanieIiuaAIuma 1Ly
duiusiuaufn anue viieaymungla muwwIAngUdnyalieiddininygves Charteris-

Black (2004, 2005)

4. Sguses dnaue a3u wazefusenaniside

5 A g o« s Helwa 4 o cq o - o o A= g e 0
WesnniuledanuaiuanunuifiveagAnsuludedsauesulamidudwiuunnigailuy 5 Suduusn difies 3 uleduing
Mimgunssuniefudufiuasuinmafeiuanunvededeiiesnuseinuiisligdu fidedadeniivfeyasn 3 Huleddnani
Wit
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1. wqwﬁuiuqﬂé"nwai (Conceptual Metaphor Theory —CMT)

Lakoff and Johnson (1980) fiasdudunidnuuifnnesfivgudnualnuuuifnessarmansuiym
(cognitive semantics) dn3gnisvisaeslalinnnumneves “gudneal” (metaphor) T¥indunis
Wisuiisuanumnevesdsaesds lnenvisaesiosduaundnveanguanumunefiaieiu dadiiun
& v - = a o« ™ s . | a aa
JusuiuuvesnisiIguiiusendt “uuuiuieu” (source domain) dyudsmitudmungvasns
Wiguiguisendn “@eligniUTeu” (target domain) (Lakoff and Johnson, 1980 as cited in
Panpothong, 2013, p.99)

Lakoff and Johnson (1980, pp. 7-9) latiaueéwiifeiiuguanuallfagassseauiieuen
ANUUANANTEIgUaNwallusruuANARi U Udnwaifiuanioanuiun 1w aun ulugudnuel
(conceptual metaphor; metaphorical concept) FmunsfsauaanzauluyirIwUssUTIgY
AU 1AUIAIANNAAYBIFINTINIULIANAIUAATDIDNFINTY TABLINNAINAR AD

! = s a = v o sw A o v & = A v ° o I3 .
nauvseYaUsEaunsailneullosduiusiu uardndnsinis fie desr1guanual (metaphorical

linguistic expression) FsvanefiagunwiiuansliiiuanuAndalisuiisussnindsaeddioy

Y

i i 9 v ° o ¢ 2 a Y 2 = Y a v
Ansnguanuvingiy lnedsedguanualazludaidigliimbaluguanvallunanufaveslinim

va o o

Adeasdmguiulugudnual (conceptual metaphor theory) 484 Lakoff and Johnson (1980)
wdunsounnAntunsaneuluirianuadlunmassulavanduiiuazuinisiieaiuaueu
Tnmnssudnanunngfesiaudnualeslstng uazdesmaldnvalmarluasieuliiiuyuues

saAuAnnetuALuIluegnals
2. wuIANRUANEAIAATIZRTIINING (Critical Metaphor Analysis —CMA)

Charteris-Black (2004, p. 9-10) N33 MM3ANWIQUANYAINNWIDIIAENTUTYIUBE1LAE?
a1aline szaudnwallilavuegiussuuanuvunevesdnanely widuiseswes “daidon”

nanwfgldavidentd@awandaiulunuanuinazsunvensidniuw dsiunisdne

4 '

gudnualegsauysalvzfaaiiuyutamsiauljiRenans (pragmatics) Lieasulenisidentd
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gudnuaindeuivesursnnariogaUstasrvainisldaudnualivantuniglivsunvenisldnim

Ty enaBnmmiliiemsiingiguanualiddining Ae msliasenitguanuallagniden
WFeAN nieufveduremanad s laguanualiind1idagnidenuniiaue waziansli

winhaudnvalwantuasisuneiafieddls (Charteris-Black, 2005, p.28)

= 1 i

wwIRRUANwalIATIEMTININYG (critical metaphor analysis —CMA) 33a8qasjanang ey

9

G?JslﬁLﬁummumazqmumsaﬁﬁa&viLﬂawé’qmﬂ&ﬁmm (Charteris-Black, 2005, p.26) Charteris-Black

a a 4

IananafernuduiusseninminseioUan valanneiurmnssuinsemideining (critical
discourse analysis —CDA) 1331 1903503 seiiBinneaaineigaunisaiiunsogludiun
Ineiiananindhunldlddunaesafiguieussdu udlinszuiunisniedmy “dan” Juniw
A A Sy o cc & = ] o & a ¢ v ¢ o
\edoruvueiifedns warguanuaifiuniiduiidennianiv feumsiaseiguanualids
a =2 v g a a PN ! o Y 1 o ) .
Fmndisanansameliiuaufn anudeuissensiulsegluiiunlaiguieniu (Charteris-
Black, 2004 as cited in Panpothong, 2013, pp.110-111)

v v
f U a 1 4

TURUNTIATIEVigUSNuAllT R N¥iiviady 3 Juseu laun Juneuinis Ae n1ssvyguanual

(metaphor identification) Fadun1sisdumseszufesmauanuainusngegluiiun Tumeu

' P

#osn Ae Msfinmegudnual (metaphor interpretation) FaidunisAaumunealugudnual
fiderinudossgudnuallufuneuusn duneudindnasliunAnguinuainuuuessnmans
U39u984 Lakoff and Johnson (1980) iuvdnlun1siiasiest uasduneuaevine fo n1sesuie
guanwal (metaphor explanation) Saflumsesuisfsanuvievanavesnisidenldguanual
wiandulusaun Tassududosfiarsanyiunvessunitintude (Charteris-Black, 2004, 2005 ;

Panpothong, 2013, p.111 ; Phakdeephasook, 2018, p.90)

va o o a

idvvzinAngUuanvallnseiidninindues Charteris-Black (2004, 2005) wndudnnseu

U

a = A o q v & 1 v o ¢ a w a N )
LLUIAA U LW'?]'V]’]EL‘WLVU’J’]ﬂ']{iflfq‘l_]aﬂ‘lﬂmf’nqﬂquiuﬁqWﬂiﬁﬂiﬂlﬂm’]ﬁuﬂ’]LLag‘Uﬁﬂ’]ﬁLﬂEJ']ﬂ'U

= a = ~y & o
AIUIUUAINUARN AINULYD WiaLQWUWIWQQLUaQWaQ
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3. NUNIUUIENNEIVBS

va v [

a 1 av o d % I ' \ &
I;{IJ'J HAZLUINITNUNIUNUIRENLNIVIBBNLUTU 3 ﬂfjﬂﬂ‘my AU

av ac

ngusAdednugudnuailunwilve §ifeuvadu 2 nqudes léun nauauAdeild
nudulugudnual 1wy nsfnwgudnwalnnuaglunisdonnUuisanues Wongthai (2012)
n1sfnwgudnualmiuguluvdealveves Klinnamhom (2013) n1s@nwgudnuainuauuy
Fulesufiunovaenues Eakapont (2019) vuddsnguilviliiiuingudnuaiduiniowmng
MuiildrenenyuueasonnuminevesunsTsnodei biffussaunisalunnouru
mawisuifisuiuasidugusssumnn devhardilafenusssumaiiy dunduauideild
nuiulugudnuaismiuguanualieeiddinng wu mifnwgudneaifiinnsdesineld
483 Klinnamhom (2008) n1sAnwiguanwallunissiesuaningnndenisnsiadlngves
Waranaruechit (2014) n1sfinwgudnwalineyie wandgs wazinanisdoniuasasinsviaiuag
wadlneainaves Obpat (2020) M3AnwgUanualunmnssunmaidiedunsmidsadends
aundnanifunusmgsidunisialu wa. 2562 ves Phorueang (2023) msnwigudnualnnie
Tsaszualvglulnegluivnssudenisdefiuiuazdeninizues Phatthanasutinon (2023)
miAdenguiluandiiiuinnisligudnuaifodueiedlonenmiiddglunisimunaudn

a o

vosfiauludany eltihivdenseuimnudnligruianufnudenginssumuiiguandiun
san¥eld uandlisufanisldgunawazanalduiifisaduludeay Snvis Tawichai (2019) &lé
dmaanunmauidenlugudnualluawilneg villinuindslaifiladnvnilugudnuaiiisatu
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Table 1: The frequency of conceptual metaphors of beauty

The number of
Conceptual metaphors of beauty metaphorical linguistic | Percentage
expressions
1. BEAUTY IS AN OBJECT 2,375 34.17
1.1 BEAUTY IS A VALUABLE OBJECT 60 0.86
1.2 BEAUTY IS AN OBJECT THAT CAN BE 321 4.62
CONSTRUCTED
1.3 BEAUTY IS AN OBJECT THAT CAN BE 359 5.16
GIVEN
1.4 BEAUTY IS AN OBJECT THAT CAN BE 660 9.50
REPAIRED
1.5 BEAUTY IS AN OBJECT THAT CAN BE 975 14.03
INCREASED
2. BEAUTY IS LIGHT 1,045 15.03
3. BEAUTY IS WAR 1,045 15.03
4. BEAUTY IS A JOURNEY 589 8.47
5. BEAUTY IS NATURE 464 6.68
6. BEAUTY IS A TEST 441 6.34
7. BEAUTY IS A SECRET 431 6.20
8. BEAUTY IS FOOD 270 3.88
9. BEAUTY IS A PLANT 142 2.04
10. BEAUTY IS MAGIC 90 1.29
11. BEAUTY IS MAGNETIC ENERGY 60 0.86
Total 6,951 100.00

Source: Researcher
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Table 2: The sematic transference between the concept of A VALUABLE OBJECT and the
concept of BEAUTY

Source Domain Target Domain
A VALUABLE OBJECT BEAUTY
Object —> Beauty
Value of an object — Property of beauty products and services
Possession of a valuable object —> Purchasing beauty products and services

Source: Researcher
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Table 3: The sematic transference between the concept of AN OBJECT THAT CAN BE
CONSTRUCTED and the concept of BEAUTY

Source Domain Target Domain
AN OBJECT THAT CAN BE CONSTRUCTED BEAUTY
Object —> Beauty
Constructor — Beauty products and services

Source: Researcher
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Table 4: The sematic transference between the concept of AN OBJECT THAT CAN BE GIVEN
and the concept of BEAUTY

Source Domain Target Domain
AN OBJECT THAT CAN BE GIVEN BEAUTY
Object — Beauty
Giver — Beauty products and services
Receiver — Reader/Consumer

Source: Researcher
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Table 5: The sematic transference between the concept of AN OBJECT THAT CAN BE
REPAIRED and the concept of BEAUTY

Source Domain Target Domain
AN OBJECT THAT CAN BE REPAIRED BEAUTY
Object - Beauty
Repairman — Beauty products and services

Source: Researcher
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Table 6: The sematic transference between the concept of AN OBJECT THAT CAN BE
INCREASED and the concept of BEAUTY

Source Domain Target Domain
AN OBJECT THAT CAN BE INCREASED BEAUTY
Object — Beauty
Quantity of objects — Beauty level

Increasing the quantity of objects —> Purchasing beauty products

and services

Source: Researcher
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Table 7: The sematic transference between the concept of LIGHT and the concept of
BEAUTY

Source Domain Target Domain
LIGHT BEAUTY
Light — Beauty

Radiance of light —> Being beautiful as a result of purchasing beauty products
and services

Source: Researcher
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Table 8: The sematic transference between the concept of A WAR and the concept of BEAUTY

Source Domain Target Domain
A WAR BEAUTY
Army leader — Text producer
Battle plan — Advice of text producer
Battlefield — Body of a consumer
Enemy N Beauty problems
Warrior —> Beauty products and services
Weapon/Armor — Property of beauty products and services

Source: Researcher
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Table 9: The sematic transference between the concept of A JOURNEY and the concept
of BEAUTY

Source Domain Target Domain
A JOURNEY BEAUTY
Leader —> Text producer
Follower —> Reader/Consumer
Map — Advice of text producer
Vehicle - Beauty Trend
Way - Beauty products and services
Obstacle - Beauty problems

Source: Researcher
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Table 10: The sematic transference between the concept of NATURE and the concept
of BEAUTY

Source Domain Target Domain
NATURE BEAUTY
Nature — Beauty

Source: Researcher
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Table 11: The sematic transference between the concept of A TEST and the concept of
BEAUTY

Source Domain Target Domain
A TEST BEAUTY
Person who creates a test —> Text producer
Question - Solving beauty problems
Choice — Beauty products and services
Answer - Beauty products and services that the
advertisement text producer recommended
Taking a test — Beauty enhancement

Source: Researcher
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Table 12: The sematic transference between the concept of A SECRET and the concept
of BEAUTY

Source Domain Target Domain
A SECRET BEAUTY
Secret — Beauty
Person who reveals a secret — Text producer

Source: Researcher
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Table 13: The sematic transference between the concept of FOOD and the concept of
BEAUTY

Source Domain Target Domain
FOOD BEAUTY
Serviceman — Text producer
Menu —> Beauty trend
Food — Beauty
Ingredients of food —> Beauty product and service
Good appearance and taste of N Being beautiful

food

Source: Researcher
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Table 14: The sematic transference between the concept of A PLANT and the concept
of BEAUTY

Source Domain Target Domain
A PLANT BEAUTY
Plant - Beauty
Fertilizer —> Beauty products and services

Source: Researcher
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Table 15: The sematic transference between the concept of MAGIC and the concept of
BEAUTY

Source Domain Target Domain
MAGIC BEAUTY
Magic — Beauty
Person who creates magic — Beauty products and services

Source: Researcher
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Table 16: The sematic transference between the concept of MAGNETIC ENERGY and the
concept of BEAUTY

Source Domain Target Domain
MAGNETIC ENERGY BEAUTY
Magnetic energy/ Magnet —> Beauty
Magnetic attraction —> Being interesting and accepted because of beauty

Source: Researcher
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Table 17: The concept of beauty as reflected through conceptual metaphors of beauty
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1. BEAUTY IS AN OBJECT v v v
2. BEAUTY IS LIGHT v 4 v
3. BEAUTY IS WAR v v v
4. BEAUTY IS A JOURNEY v v v
5. BEAUTY IS NATURE v
6. BEAUTY IS A TEST v v
7. BEAUTY IS A SECRET v
8. BEAUTY IS FOOD v v
9. BEAUTY IS A PLANT v v
10. BEAUTY IS MAGIC v v
11. BEAUTY IS MAGNETIC ENERGY v

Source: Researcher
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