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Abstract

The research purposes were to; 1) investigate the purchasing behavior of women bra " Genie bar”
by Show case of consumers in Bangkok and 2) study the influence of marketing mixed factors on buying
decision of women bra " Genie bar” by Show case of consumers in Bangkok. The samples were 400 of
customers and sampling methods was used purposive sampling. A questionnaire was used to collect data.
The average of Item-Objective Congruence Index (I0C) was 0.81 and the reliability index was 0.92.
Descriptive statistics; frequency, percentage, mean, standard deviation and inferential statistics; Multiple
Regression were used in the data analysis. The research results found that; 1) the purchasing behavior of
women bra " Genie bar” by Show case of consumers in Bangkok. In the past, most used to buy Genie bra
products through by the Showcase. It took about 3-5 hours to buy everyday items. The type of Genie bar
lingerie you buy was Genie antiabac bra all color 1 SET 3 PCS. The purchase amount was 1-5 pieces for less
than 500 baht. The price of Genie bar purchased online was 501 - 1,000 baht. 2) Marketing mixed factors
that affected on buying decision of women bra " Genie bar” by Show case of consumers in Bangkok

consisted of Price and Promotion at statistical significance at the.05 level.
Keywords: showcase; marketing mixed; buying decision; Women bra
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