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Abstract

This research had three objectives, which were; 1) to study personal factor including gender,
age, marital status, education level, occupation, average family income per month and the number of
family members affecting the packed Jasmine rice products purchasing decision behavior of consumers
in Samut Sakhon province; 2) to study relationship between factors of packed Jasmine rice products
affecting consumers decision behavior in Samut Sakhon province; and 3) to study relationship between
marketing mix factors affecting consumers decision behavior in Samut Sakhon province. This research
used the formula of Cochran by using questionnaires as a tool to collect data from 400 samples.
The statistical analysis included percentage, mean, Standard Deviation, Chi-Square, t-test, F-test,

Pearson's Product Moment Correlation Analysis and multiple analysis.
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The results showed as follow: 1. The most of consumers were marital status/living together
male, between 31-40 years old. The most participants hold a lower than bachelor level degree and
worked as merchant/business owner/personal business. The average income was approximately 35,001-
45,000 Baht, and had 4-6 family members; totally 153 people, representing of 38.35 percentage. The
Golden Phoenix brand was chosen of purchasing decision behavior of consumers in packed Jasmine rice
products because of the benefits of Jasmine rice, the frequency of buying three times per month from
Hypermarkets such as Makro, Big C and Tesco Lotus which affecting purchasing packed Jasmine rice
from family members and price level approximately 51-60 Baht per kilogram. The overall opinion level
of management of marketing factors were in high, especially, physical characteristics was utmost
importance. 2. Comparing packed Jasmine rice purchasing decision behavior related to education level,
income per month and number of family members. The people opinion towards marketing factors were
not difference, except in term of marital status was difference statistical significance at the level of .05.
3. The result of management of marketing factors affecting the packed Jasmine rice products purchasing
decision behavior of consumers found that product (B = 0.29**) and price (B = 0.37); the equation has
the predictive power of 48 percentage and can be written as follows:

Y= 0.120+0.29%**+0.37**

Keywords : management marketing factors, decision behavior, packed Jasmine riceproducts.
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