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Abstract

This article aimed to study Utilizing Information Technology to Promote Electronic Marketing Channels
for Thai Dessert Products at Maree’s House Thai Dessert Shop, Driven by Customer Data on Online Platforms,
using data from July 2023 to January 2024. The study involved 265 customers and 3,114 in-store purchase

records from customers who interacted with and purchased products through online platforms. Data collection
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was conducted using Pivot Table with primary and secondary data from Instagram and Facebook. The findings
revealed that the majority of customers were female (76.23%), with the Line Official channel having the highest
sales closure rate (46.79%), while Facebook was the most accessed platform (73.96%). Analysis of customer
engagement showed that the promotion of new products had the highest interaction rate (33.51%). Most
purchases occurred during the early part of the month (1st-10th), with Alua Wijit being the most popular product
(71.47%). The research concluded that the use of information technology effectively enhances the electronic
marketing efforts of the shop, and the customer interaction data from online platforms can be utilized for strategic

marketing planning and sales growth.
Keywords: Information Technology; Electronic Marketing; Customer Data; Thai Dessert Products; Online Platforms
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