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Abstract

This research aimed to study the influence of online marketing factors on the online purchasing decisions
of modern consumers, focusing on 4 main factors: Trust, Perceived Price, Perceived Benefits, and Service Quality.
The sample group used in the research consisted of 400 modern consumers who had experience purchasing

products online within the past 6 months. The research tool was a questionnaire. Data analysis used descriptive
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statistics and multiple regression analysis. The research results found that all 4 online marketing factors, namely
trust, perceived price, perceived benefits, and service quality, all had a statistically significant influence on the
online purchasing decisions of modern consumers at the 0.05 level. The trust factor had the greatest influence,
followed by perceived benefits, service quality, and perceived price, respectively.This study indicates that modern
consumers place importance on the credibility of online stores, the convenience of purchasing products, and the
quality of service. Therefore, business operators should focus on building trust, offering reasonable prices, developing

user—friendly platforms, and providing excellent service to attract and retain customers in the digitdl age.

Keywords: online marketing; purchase decision; modern consumer; trust; perceived price
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