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The Relationship between Instagram Stories Advertising

and Purchase Intention of Consumer in Bangkok

Supitcha Thongbampen’

Saranthorn Sasithanakornkaew”™
Abstract

The research on the relationship between Instagram stories advertising
and purchase intention of consumers in Bangkok aims to 1. study the advertising
pattern, the reliability, annoyance and perceptions towards advertising media
on Instagram stories 2. Study the relationship between advertising pattern,
reliability of advertising media, annoyance and perceptions towards advertising
media on Instagram stories and purchase intentions of consumers in Bangkok.
The sample group for this research are 200 people from the age of 18-60
years old who have experiences in using Instagram stories function on
Instagram application and have answered all the questions provided in
questionnaire. The research revealed that 1. The advertising pattern on
Instagram stories has relationship with the purchase intention of consumers
with statistical significance of .01 and correlation coefficient of 0.29. 2. The

reliability towards the advertising media on Instagram stories has relationship
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with the purchase intention of consumers with statistical significance of .01
and correlation coefficient of 0.42. 3. The annoyance towards the advertising
media on Instagram stories does not have a statistical significant relationship
with the purchase intention of consumers. 4. The perception towards the
advertising media on Instagram stories has relationship with the purchase

intention of consumers with statistical significance of .01 and correlation
coefficient of 0.65.
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