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The Confidence Factors Affecting

the Online Purchasing Decision among Thai Youth

Chollada Mongkhonvanit*

Abstract

The objective of this study was to examine reliability factors in the
quality of service, the image of goods, the security and reliability of the
website. The data were collected by online questionnaires from 458 youth
volunteers which included differences in demographic factors, namely gender,
education level, occupation, marital status and income. The results were
analyzed using independent sample t-test, one-way ANOVA and Pearson’s
correlation coefficient analysis.

Regarding the result of demographic factors it formal that quality of
service was the most influential confidence factor in online shopping. Gender,
income and educational level differences affected decisions in purchasing
goods online while marital status differences did not affect decisions on
making purchases at the 0.05 level of significance. Furthermore the findings
showed that youth paid more attention to quality of service and differences

in goods than other factors.
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