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The Analysis of Patterns and Contents
in Content Marketing through Social Media Platforms
which Effected Brand Loyalty fowards Thai Cosmetic Brands

Supriya Pa’r’ranapong’rorn*

Saranthorn Sasithanakornkaew™"

This research aims to study 1) the form and content of
content marketing via social media of Thai cosmetic brands, 2) the
exposure of content marketing via social media, customer engagement,
and loyalty towards Thai cosmetic brands of customers, 3) the
relationship between the exposure of content marketing via social
media and customers’ engagement towards Thai cosmetic brands
4) the relationship between the exposure of content marketing via
social media and customers’ loyalty towards Thai cosmetic brands
and 5) the relationship between customers’ engagement and loyalty
towards Thai cosmetics brands. This research was conducted by
quantitative research methodology with content analysis and survey

research from a sample of 385 people.

The content analysis of the presentations by Cute Press,
Mistine, and Srichand via Facebook, Twitter, and Instagram reveals
that three brands presented most of their contents especially in the
forms of images on Facebook and most of their presentations

were announcements and products from brands. For their presentations
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on Twitter, three brands presented most of their contents in images. But Cute Press and
Srichand brands presented most of their contents derived from customers. While Mistine
presented most of their contents in announcements or products from brand. For the
presentations on Instagram, three brands presented most of their contents in images and
also presented most of their contents in announcements or products by frequently posting

the images of various products from brands.

According to the hypothesis testing, it reveals that the exposure of the content
marketing via social media platforms positively relates with customers’ engagement and
loyalty towards Thai cosmetic brands at 0.05 level of statistical significance, and customers’
engagement has a positive relationship with the loyalty towards Thai cosmetic brands at

0.05 level of statistical significance.
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NIGLA DI LLRSDURATLNIN m‘ﬁmmLmL@aummaﬂﬂ%ummau@m@m W.71. 2562 11uvzey

1287 3 1AD% MNBWINLRUENANTAATIEHAI8ITNNINTTWUN (Descriptive)

6.1.1 1@3asianltlunisiay

Adpldvinmsiiemzieanuuuaatufindaya (Coding Sheet) waltlunsifiu
Joyagul wupwadtitew léud Taanu s 3Glan3aGIF uazLfng waziitownlunisdesns
myasnaisiaminiossaneawlaivasuusudiaiesdionsinoranee 3 uusue laud
Arviwss Jain uazaisund lagdsesinossdonnnlsnnaasmsaanaifoitan
(Content Marketing) Aufiatusteas (McBrayer, n.d.) uikiionlinanue 12 Ussinn lefur 1) udon
(Blog) m3tfaudaniuasluudanuaiusiasluiasonuaanlaivasuususd 2) niide
BuannIafing (E-book) wikiFediinniafindnialndiavasmeuusud 3) nididnmnie
fTurw (Case studies or testimonials) 1% mﬁ’“n?mﬁ”ﬁmﬂguﬂm 4) usstnmeniioanas
nN13818%17 (A look behind the scenes) L1t \oamasmsthunmwniadale 5) ilovfinasss
(Curated content) ms‘nmwLLazﬂ”@a'iSLf':ammﬂLma'wm6] ILNEUNTBNASIHNUTBINS
FosinNoawla T INIULTHE 6) fuuziin (Tips) 7) fAN (Quotes) 8) 3@ ladafiune
(Explainer videos) LﬂuﬁﬁiaaﬁmU?('aﬁLLmu@i‘aMﬂ‘lﬁgﬂﬁﬁ'ug” 9) N133@NaNIIN (Event)
10) m3iauatayaldunn (Infographics) 11) Mianawawiarinmaluinaniaciag (Holiday
greetings) 12) YsemMeANMILUTHARIBNAAN 4T (Company and product announcements)
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Wuluusauny lawn wwe gt TAUMIANET 91TW waz T le
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w3adda19Ine FaduluuFaLINNLLLNNATIA 5 S=aU (likert scale)

' A ° A o o A & A ° A

§IuN 4 mmummnummgﬂwu‘nwaumummadmmﬂm TIDUUUUFIUDY
LULUNATIA 5 320U (likert scale)

' A ° A o o Ada ¢ A ° A

1N 5 AI0INALINUANNANANTAaLUIHALATaIE N Inedaduluugauniy
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SEAUATUUWARY 4.21-5.00 ﬁmmﬂ@%’ulm:@”umﬂﬁq@
SEAUATUUWARY 3.41-4.20 finmadasuluszavann
SEAUATUUWARY 2.61-3.40 fnmadasuluszauunans
SEAUATUUWARY 1.81-2.60 inmadasuluszausias
SEAUATUUWAAY 1.00-1.80 inmadasuluszaute ﬂﬁqﬂ

6.2.2 NMINARaULAIaINaN TN
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ANMUREAATEITAILKEM (Content Validity) anuudiudyudlumuduuzsivatanansdn
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o A o v A o . o
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4 Q/' ] Qs 1 q:‘/’ v o a Q‘
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UaIATBWUIA (Cronbach’s Alpha Coefficient) T99230NMLUINITATLNIANALTY Lﬁaﬂ’]
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6.2.3 mﬁmﬂzﬁf‘ﬁaﬁa
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Statistic) LN@WIALAAY (Mean) wazdauidasluuiIaIg 1% (Standard Deviation) uazlEadia
a . . . 4 o a v a 1 [ a na;
bTID B (Inferential Statistic) Lﬁa‘l’l’m’ﬁ“{maauaumﬂg’m laglamsienziaauyszansd
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PUNAVIANFUUTZRNDIARUNUS  0.40-0.59  Hanuauwwsluszaudunaid
% a a% > > o o
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A o a a% @ o ¢ 0 2 a @ o g A A '
BANIMNWANTUUITEANTIWRNN WD (r) YILRAIDINFANINVDIANURUNUT A LA
o =) Q‘ Qs Qs 1 Q 3 09/’ Qo Qs a Qs
auﬂizaﬂﬁaﬁauwuﬂﬂumﬂLLammmLuhmaaauuﬁmwuauwuﬂuﬂﬁmuﬁmnuﬁ%a
o @ " v o e a a% o o a e & &
HUTHBOTUN LL(?"]E’I"I‘V\"Iﬂ’)']ﬂ’]ﬁuﬂﬁzﬁﬂﬁﬁﬁﬁuwu‘gﬂﬂﬂﬂLLE’(@G’J'W]'JLLﬂiﬂdﬁﬂd%uﬁﬂ’ﬂﬂJ

NS IUAANIIATITINNY WD THNEWAT

A ¢ &
7.1 NMIIAINEHLIUDNKN

7.1.1 mmm@L%\nﬁammmweﬁﬁﬂmaaLmsu@fﬁaﬁmia TRNU LAzATIUNS

A
M39N 1
mea"mauua:fam:waagi/uummzllmnmmmmm@n‘?ﬂﬁammmv\/qrﬁnwaaumu@’
AIWIE TaN% uazAsIuUnNs

Avina Nann A3IUN3

TBIN ERHEBH TBIN ERHEEBH JTWIN EREGH

1. UuuuzaIHan

1. Taanu 9 417 14 8.75 2 222
2. 3unw 168 77.78 128 80.00 68 75.56
3. %dla w38 GIF 39 18.05 18 11.25 20 22.22
4. \§09 0 0.00 0 0.00 0 0.00
W 216 100.00 160 100.00 90 100.00

v
2. Yszinnagtitam

1. Blog 5 2.31 9 5.625 1 1.1
2. E-book 5 2.31 1 0.625 0 0.00
3. Case studies or testimonials 37 17.13 7 4.375 16 17.78
4. A look behind the scenes 1 0.46 1 0.625 0 0.00
5. Curated content 3 1.39 9 5.625 0 0.00
6. Tips 4 1.85 2 1.250 2 2.22
7. Quotes 3 1.39 11 6.875 0 0.00

8. Explainer videos 3 1.39 0 0.00 0 0.00
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N Aaminaa Aann d39uns
wzin } y . y } y

JIWIB | FDYAT | IWIB | FBURT | MWW | JaUAL

9. Event 5 2.31 7 4.375 12 13.33

10. Infographics 6 2.78 1 0.625 2 2.22

11. Holiday greetings 4 1.85 3 1.875 4 4.44
12. Company and product announcements 140 64.81 109 68.125 53 58.90
Rkl 216 100.00 160 100.00 90 100.00

12 '

MylaNzililemnnunastayaniinfsfawaein “Cute Press” wuin dinns
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inaznagnle udsudaya wazuaaInnaAailuitamlsannszmannmannunie
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INNIBUTUARIDNAAN DT

mﬁmﬂzﬁﬁammﬂLmﬁiaﬁagaﬁﬁﬂﬁaﬁmwastmfl:ﬂ “Srichand #39%N3” WU
msvhmsaaaiBaitan s1uan 90 a1 la yﬁ’naumﬁamiugﬂ wugdawannige Aawdu
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Aadusossy 58.90 lagdrnannazidumsszmannwiuslyslutieng g sasasunfadszne
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A Aa 1 & 6 o 2{ A A s
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A A o & A o &
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LLmu@Tﬁawﬁmﬁmﬁwmﬁq@ wilouung 3 WUTHE IRBSuALUTUE AWz Twad
ilovdszsuringldsTutueng 9 399890NABUTENAAN G IINNIULTHARELNTINLEUE
nAnA i lnveIMILUTLe  Iuvasuusuddaiinines Inadilovmmsiniauonaasmat
Tnaineannauusug sadasnfomIdsmaunusAanssuag ANsuUTHasedu wazms
Uz du RN e 819N WA NHAIAG T LUTHE uazuuTudassuniinas lnadiiion
MIRNFUOHRAN NG G VBINTIUUTUG TDIRINNABNTILEABINRAN UM LR3IV BIN9
LUTHE wazlTEnaAang g mn‘maLLmuﬁuanmmfuﬁ'aﬁmm%wmwugnw”uﬁ'u;juﬁnﬂﬁam

mﬂﬁ;&”ﬁ@muﬁtﬂuuﬂué’a 649 (Top Fan) §#iUT19309INNULTUABNAE

7.1.2 MIARAEIL O VIHIWNIALA 0 TUBILLTUAAIVINTE TRAW UAATIUNS

AN 2
meaﬁmuua:i"am:maaglluummzilmnmaammm@w?a@ﬁamﬁimw‘im@a{wammu@’

a 6 a A a o 6
FIITLNIR UENU UNSFIIUNT

a_ ¢ a_a A ¢
AINLNIA NENK AINNI

nMaaas 5 5 5
T | F0uAT | M | J0UAT | WK | I0UAT

1. sduvvvashanl

1. TaA 35 10.51 12 24.00 34 17.17
2. 3unw 289 86.79 30 60.00 159 80.30
3. 34 la w38 GIF 9 2.70 8 16.00 5 253
4. \§09 0 0.00 0 0.00 0 0.00
ERTY 333 100.00 50 100.00 198 100.00

2. Yszinnzaatitan

1. Blog 0 0.00 0 0.00 0 0.00
2. E-book 0 0.00 0 0.00 0 0.00
3. Case studies or testimonials 270 81.08 17 34.00 169 85.35
4. A look behind the scenes 0 0.00 0 0.00 0 0.00
5. Curated content 4 1.20 4 8.00 0 0.00
6. Tips 0 0.00 0 0.00 1 0.51
7. Quotes 0 0.00 0 0.00 0 0.00
8. Explainer videos 0 0.00 0 0.00 0 0.00

9. Event 0 0.00 1 2.00 2 1.01
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R . Ainsa Nann A3ouns
nIaLaag R . . Ny R .
MWW | IDHAT | MWW | JDHAT | WA | JaHAT
10. Infographics 0 0.00 0 0.00 0 0.00
11. Holiday greetings 1 0.30 0 0.00 0 0.00
12. Company and product announcements 58 17.42 28 56.00 26 13.13
3 333 100.00 50 100.00 198 100.00
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6a 6 a a A o &
HUTUANININITT JINYU UNSATIUNT

R Aminaa Nanw Aawns
aNAAILNIN . N . N
IWIN | VYA | IWIN | IDHAT | WIN | IR
1. gﬂtmumaati{am
1. Taau 0 0.00 0 0.00 0 0.00
2. giJm‘w 34 94.44 45 76.27 29 70.73
3. 36le w3 GIF 2 5.56 14 2373 12 29.27
4. \Fu9 0 0.00 0 0.00 0 0.00
3N 36 100.00 59 100.00 41 100.00
2. dszianwaatitam

1. Blog 0 0.00 0 0.00 0 0.00
2. E-book 0 0.00 0 0.00 0 0.00
3. Case studies or testimonials 0 0.00 0 0.00 9 21.95
4. A look behind the scenes 0 0.00 0 0.00 0 0.00
5. Curated content 0 0.00 0 0.00 0 0.00
6. Tips 0 0.00 0 0.00 0 0.00
7. Quotes 0 0.00 0 0.00 0 0.00
8. Explainer videos 0 0.00 0 0.00 0 0.00
9. Event 0 0.00 1 1.69 0 0.00
10. Infographics 0 0.00 0 0.00 0 0.00
11. Holiday greetings 0 0.00 0 0.00 0 0.00
12. Company and product announcements 36 100.00 58 98.31 32 78.05
3N 36 100.00 59 100.00 41 100.00

maamaiBiiem S 36 a3 lasthisuatitamlugtuuusdmwanniige daduiooa:
94.44 uazdimaitauatiamdszinnidsznmeaanmotusuansanian i Aaldusasss 100
lagdwinnazdugdnmwsasnianmgidng g vaamauusud uszwuilasdulngduilae

MyATEilamNUAaITaYain AR BURANTY “cute_press” WU I3
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mMylaTEiannurastayafiiinfsheusaunTy “mistine_official” wuin 4
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a & v ' =] a a 6 1 (3 g
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WIONAAN U
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nemadaien Swan 41 033 lasuauadiem ugtuuusdmwanniige Aedusaoa:
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