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Abstract 
 
The study was designed to investigate the Muslim tourism routes 

and activities that promote lifestyles and present cultural identities connecting 
with religions to evaluate the potentials and capacity of the Muslim tourist 
market expansion in Thailand. 

This research is a participatory action research (PAR) conducted in 
four regions of Thailand. Various methods of data collection, including 
document study, surveys, in-depth interviews, organizing forums for 
brainstorming, and experiment were employed.  

The findings revealed the routes called “Andaman Way (of Life)” as 
the top and unique travel routes connecting Krabi, Phang Nga, and Phuket 
province, to promote Thailand as a non-Muslim but Halal-friendly destination. 
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The routes connected the way of life of the Muslim communities, local cultural 
identities, and various patterns of tourism management such as health 
tourism, sports tourism, and others facilities e.g., Halal-friendly restaurants, 
hotels, and tourist attractions. The destinations which were organized on 
these routes ranked according to the potential assessment criteria in five 
areas: tourist attractions, accommodations, Halal restaurants, transportations, 
and other tourism attributes. The research team, together with the community 
and related agencies, conducted the action plan for marketing and public 
relations such as organizing meetings to promote and effectively support 
Muslim tourism. Furthermore, there was incorporation with government, 
experts, and related parties to create and prepare stunning visuals and 
interesting written contents into a video clip, travel guidebook, and  
e-guidebook which would be beneficial to promote tourism for Muslim 
travelers.  

 
Keywords:  Halal-friendly Destination; Muslim-friendly Places; 

Muslim Tourism Promotion; Route Investigation and Evaluation 
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การส่งเสริมการท่องเท่ียวมสุลิม: 
การส ารวจและประเมินกิจกรรม 

และเส้นทางการท่องเท่ียวมสุลิม ในประเทศไทย 
 
 

พมิพรรณ สจุารนิพงค*์ 
 
 

บทคดัย่อ 
 
การศกึษานี้ถูกออกแบบเพื่อศกึษาเสน้ทางการท่องเทีย่วของชาวมุสลมิ

และกิจกรรมเพื่อส่งเสริมวิถีชีวิตและแสดงอัตลักษณ์ทางวัฒนธรรมที่สามารถ
เชื่อมโยงศาสนาเข้ากบัการท่องเที่ยว ประเมินศักยภาพและความสามารถใน 
การรองรบัการขยายตวัของตลาดนกัท่องเทีย่วมุสลมิในประเทศไทย 

การวจิยันี้เป็นการวจิยัเชงิปฏบิตักิารแบบมสีว่นร่วม (PAR) ใน 4 ภูมภิาค
ของประเทศไทย (ภาคเหนือ ภาคกลาง ภาคตะวนัออกเฉียงเหนือ และภาคใต้) 
นักวจิยัใชว้ธิกีารต่างๆ ในการรวบรวมขอ้มูลรวมถงึการศกึษาเอกสารการส ารวจ
การสมัภาษณ์เชิงลึกการจดัเวทีเพื่อระดมความคิดและการด าเนินการทดลอง
ตลอดจนการประชุมเชงิปฏบิตักิารการจดัการการท่องเทีย่วทีด่ าเนินการในพืน้ที่
เพื่อสง่เสรมิเสน้ทางการท่องเทีย่วของชาวมุสลมิและกจิกรรมต่างๆ 
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ผลการวจิยัพบว่า เสน้ทาง “วถิอีนัดามนั” ซึง่เป็นเสน้ทางเชื่อมโยงแหล่ง
ท่องเทีย่วในจงัหวดักระบี ่จงัหวดัพงังา และจงัหวดัภูเกต็ และอื่นๆ ทีค่รอบคลุมสิง่
อ านวยความสะดวกที่ได้มาตรฐานของฮาลาล เช่น ร้านอาหาร โรงแรม และ
สถานทีท่่องเทีย่ว เสน้ทางแหล่งท่องเทีย่วทีไ่ดค้ดัเลอืกเพื่อส่งเสรมิการท่องเที่ยว
มุสลมิเหล่าน้ี ไดร้บัการจดัอนัดบัตามเกณฑก์ารประเมนิศกัยภาพใน 5 ดา้น ไดแ้ก่ 
สถานที่ท่องเที่ยว โรงแรมทีพ่กั ร้านอาหารมาตรฐานฮาลาล การคมนาคมขนส่ง
และคุณลกัษณะการท่องเที่ยวด้านอื่นๆ ทีมวิจยัร่วมกบัชุมชนและหน่วยงานที่
เกี่ยวข้องได้จัดท าแผนปฏิบัติการด้านการตลาดและการประชาสมัพันธ์ เช่น 
การจดัประชุมเพื่อส่งเสรมิและสนับสนุนการท่องเทีย่วมุสลมิอย่างมปีระสทิธภิาพ 
นอกจากนี้ยงัมกีารรวมตวักบัภาครฐัผู้เชี่ยวชาญและผู้ที่เกี่ยวขอ้งเพื่อสร้างและ
เตรียมภาพที่สวยงามและเนื้อหาที่น่าสนใจลงในคลิปวิดีโอหนังสอืแนะน าการ
เดนิทางและหนังสอืน าเทีย่วแบบอเิลก็ทรอนิกส ์ซึง่จะเป็นในการพฒันาศกัยภาพ
การรองรับตลาดนักท่องเที่ยวมุสลิม เป็นการน าร่องและเป็นประโยชน์ต่อ 
การสง่เสรมิการท่องเทีย่วส าหรบันกัท่องเทีย่วชาวมุสลมิต่อไป 

 
ค าส าคญั:  แหล่งท่องเทีย่วทีเ่ป็นมติรต่อฮาลาล; สถานทีท่ีเ่ป็นมติรกบัมุสลมิ; 

การสง่เสรมิการท่องเทีย่วมุสลมิ; การส ารวจและการประเมนิเสน้ทาง 
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1. Introduction 
 

Tourism is an important industry that has played significant roles in 
the social and economic development of Thailand and other counties 
worldwide. One of the attractive niche markets in tourism in which many 
countries are paying attention to promote their marketing strategies is  
so-called 'Halal tourism. According to the survey of Pew Research Center of 
the U.S. (2011), the world population of Muslims in 2010 was more than 1.6 
billion, equivalent to a quarter of the world’s population. In addition, it is 
expected that by 2030 the population of Muslim will increase to one third of 
the world population. Thus, this type of tourism is a fast-growing tourism 
market these days especially if there is efficient tourism management that 
meets the needs of Muslim tourists. In order words, the government and 
concerned businesses should place importance on service and travel 
experience from the beginning to the end. For example, from 
hotels/accommodations, travel, restaurants, recreation, and entertainment -- 
all activities and services should be arranged in order to impress the 
travelers’ experience and support the behavior, interests, and daily basis of 
Muslims (such as Halal food, service providers' outfit, male/female separate 
pool, prayer rooms). However, the activities, facilities, or services must not 
be against Muslim religious principles. 

According to the findings from Global Muslim Travel Index (GMTI) 
in 2019, among 130 FIPS countries, Thailand is currently ranked the 18th 
out of 48  organization of the Islamic Cooperation (OIC) countries which are 
the most popular destinations for Muslim tourists from around the world. 
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However, if compared to 8 2  countries outside the OIC (non-OIC), Thailand 
is considered the second popular tourism destination after Singapore, 
followed by the United Kingdom, Japan, and Taiwan, respectively. These are 
the top 5 non-OIC counties that are attractive and friendly to Muslim travelers. 
The criteria used in the ranking are: accessibility, communication, facilities, 
service, and conducive environment for Muslim tourism. The report also 
states that the Muslim tourism market is growing rapidly. Therefore, the 
incomes from this market will be expected to be worth 6,900 trillion baht by 
2020 and expected to be increased to 9,500 trillion baht within the next eight 
years or in 2026. (The Nation, 2018; Worrachaddejchai, D., 2019). 

However, there are still some challenges in promoting Muslim 
tourism. Since Muslim travelers are quite different from the other type of 
tourists, therefore, some specific conditions and requirements such as 
clothing, food, accommodation, transportation, and shopping are necessities 
to them. Famous educators and researchers in the field of Halal tourism 
(Battour, M., & Ismail, M. N. 2 0 1 6 ; Jafari & Scott, 2 0 1 4 ) , contributed 
perspectives on conceptual practices and aspects of halal tourism, and 
Muslim-traveler traits. Their studies provided insights into the halal elements 
and characteristics that must be met in “Sharia” or Islamic law. Muslim 
tourists are also concerned about the facilitation during their travels whether 
goods or services are wrong or against religious principles. For Muslim 
travelers, the must-have amenities and facilities in hotels include the Qibla 
sign (or the sign that indicating the direction of Mecca), the sign to the prayer 
room, the prayer mat, the Halal food, the restroom that has a hand-held 
bidet. Especially for strict religious Muslim travelers, it is necessary to stay 
in a Halal hotel that adheres to the rules of the Islamic religion, such as not 
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selling prohibited items such as pork or all kinds of alcoholic beverages. 
Besides, food and appliances provided for Muslims must come from Halal 
certified production facilities. Similarly, Islam, M., & Käkkäinen, L. (2 0 13 ) 
proposed that Muslim tourists had specific needs for receiving Halal-certified 
service and products which is fundamentals of the Muslim lifestyle. The hotel 
should also prepare a Muslim prayer calendar, cloth (or prayer pad) in the 
room, and direction sign indicating the west (which is the direction of 
Makkah), the noble Quran in Arabic - English (or Thai), Halal logo or symbol 
on packages of snacks in the mini-bar. Besides, the tour operator has to 
develop suitable tourism routes and provide facilities that can cater to the 
needs and lifestyles of a particular Muslim traveler, e.g., Halal hotels, 
restaurants, guest privacy recreation (separate recreational facilities for male 
and female i.e., swimming pool and spa room), mosques, Muslim sacred 
places, and religious specific spots near (or in) the tourist attractions. Service 
providers in the hotel and tourism business should arrange comfortable areas 
and prayer facilities to support Muslim’s daily routine; nowadays, not many 
service providers of the tourism industry in Thailand are ready to support 
these requirements and lifestyles.  

Concerning Muslim tourist behaviors, they mostly travel abroad with 
friends and family. The purposes of travel are for the family’s holiday, 
business, and medical treatment (which takes approximately one week for a 
journey). In terms of expenditure, they tend to have high spending on travel. 
The popular Muslim tourist destinations are large cities like Bangkok, Phra 
Nakhon Si Ayutthaya, Pattaya, Ko Chang (Trat), Chiang Mai, Phuket, Phang 
Nga, and Krabi. Above all, the trendy types of tourists that we have to place 
importance on today is the modern Muslim tourists that are attractive, 
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motivated, knowledgeable, prospective, and technologically friendly 
consumer (tech-savvy). Apart from the modern Muslim travelers, another 
group of Muslims traveling abroad primarily for the religious - to perform an 
annual Islamic pilgrimage to Mecca (or Makkah). This type of travelers 
usually visits Thailand before traveling to Saudi Arabia. From the behavior of 
all of the tourists mentioned above, these are the reasons why Thailand has 
a fast-growing number of Muslim tourists every year.  

Therefore, this study aims to investigate the Muslim tourism routes 
and activities that promote lifestyles and present cultural identities connecting 
with religions to evaluate the potentials and capacity of the Muslim tourist 
market expansion in Thailand. 

 
 

2. Literature Reviews 
 

As Muslim tourism is considered a niche market, there were fewer 
studies on this type of tourism than conventional or holistic tourism ones. 
The related literature reviews are: 

Battour, M., Battor, and Ismail, M. (2012) studied the mediating role 
of Muslim tourists’ satisfaction in Malaysia and showed that the positive 
motivation and satisfaction of the tourists were significantly related. It was 
also found that the satisfaction of tourists had a positive effect on loyalty to 
destinations. The most motivation factor attracting Muslim tourists are 
beautiful natural scenery or landscapes, spacious areas, clean, and places 
to browse for luxury and modern products.  
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Islam, M., & Käkkäinen, L. (2 0 1 3 )  conducted the study entitled 
‘Islamic Tourism as Prosperous Phenomenon in Lapland’. The results of the 
study found that Muslim tourists had specific needs for receiving Halal-
certified service which is deeply attached to the Muslim lifestyle. These 
tourists require Halal-certified service and trademark for food, separated spa 
room for women-only, separated swimming pools for men and women, and 
other amenities such as a prayer room in the hotel’s guest rooms. However, 
there are not many studies on these topics. The study’s recommendation 
was service providers should emphasis on increasing the potential and 
development of Lapland’s tourism in attracting this group of tourists.  

Klaewnarong, A. & Assarut, N. (2019) conducted the surveys with 
3 1 9  Thai-Muslim Bangkok dwellers to examine the influence of Islamic 
religiosity on tourists’ travel motivation, destination, satisfaction, and 
destination loyalty. The findings revealed that tranquility of mind, good 
infrastructure, diverse tourism attractions, cleanliness, and safety are the key 
influencing factors on tourist’s travel decision. These factors also have 
positive effects on tourists’ satisfaction and destination loyalty. This is in 
accordance with Thaothampitak, W. & Weeralit, N. (2008) whose study was 
‘Tourism Motivation and Satisfaction: The case study of Trang Province, 
Thailand’. The results found that a peaceful and restful atmosphere, security 
and safety, variety of outstanding scenery and attractions are the main 
factors affecting for tourists to revisit Trang province. Furthermore, 
Khamsamran, M. & Vanichkul, N. (2 0 1 6 )  investigated factors influencing 
travel decision-making of Muslim tourists and revealed that marketing-mix 
influences travel decisions at a high level ( = 3.84, S.D. = 0.97). In terms of 
Muslims’ behavior, they prefers to visit to natural attractions (e.g., the sea, 
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waterfall, mountain, and island.) historical/archaeological sites, 
cultural/traditional attractions, recreational and educational spots, 
respectively. Sookhom, A., Krivart, K., and Tavarom, A. (2020) proposed in 
the study that Phuket province is rich in cultural, natural, recreational tourist 
destinations, it is one of the top 4 best destinations in terms of potential and 
readiness to support Halal tourism in Thailand. There are not only large 
Halal-certified hotels but also halal-friendly small-and-medium-sized hotels 
all over islands around Phuket. 

The previous study indicated relations among tourists’ personal 
factors, perceptions on service, revisit intention, and word-of mouth. 
Sangduang, T. & Rongchoung, J. (2017) examined that there were positive 
relationship among these factors: Muslims’ tourist behaviors, perception on 
Halal-tourism-service level, revisit intention, and word-of mouth. Therefore, 
positive tourists’ perception of Halal-friendly service management of 
attractions, accommodations, and restaurants could be one of the pull factors 
influencing tourists’ revisiting and word-of-mouth marketing communication.  

 
 

3. Methods  
 

The research methodology is the participatory action research 
(PAR) which is divided into four phases as follows: 

Phase 1 :  In this phase, the research team studied concepts and 
theories from secondary sources related to Muslim tourism including tourism 
trends and behaviors of Muslim travelers in four regions of Thailand, i.e. 
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Central, North, Northeast, and South, and 2) analyzed the potentials of each 
region by using SWOT analysis to identify weaknesses, strengths, threats, 
and opportunities for Muslim tourism development. 

Phase 2 :  In-depth interviews and focus groups were conducted in 
this phase. Firstly, the in-depth interviews were conducted to explore 
respondents’ perspectives on current-situation analysis as well as the 
impacts on positive and negative effects toward Halal tourism in Thailand. 
There were 1 0  religious leaders in the community, experts, and executives 
in both public and private sectors; they are all related to Muslim tourism 
development. Secondly, four focus group discussions in four regions (i.e. 
Central, North, South, and Northeast) were organized. There were fifty 
people in each meeting. In total, there were 2 0 0  participants in the four 
regional group meetings. All participants in the focus group participate in 
studying and planning travel routes as well as activities for Muslim travelers. 
The travel routes are created through Muslim travelers’ interests, behaviors, 
and the way of life showing the identities of Muslims in various perspectives 
(which can be linked to other religions, but not conflict or contrary to practices 
of other particular religions). Besides, the creation of these travel routes and 
tourism activities mainly focused on Halal tourism -- the target routes chosen 
for Muslim tourism must be in the province areas linked to the target 
provinces that already exist in other regions. Moreover, the target areas 
require to support the basic elements and facilities for Muslim travelers, i.e. 
popular or remarkable tourist attractions, hotels and accommodations, Halal 
restaurants, transportations, and other related tourism information. 

Phase 3 :  This phase concentrated on selecting, adjusting, and 
developing the routes to be more appropriate and potential for attracting 
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Muslim travelers and promoting Halal tourism. The results from phase 2 were 
used as significant data for the development to obtain an ultimate route out 
of 4 tourism activity routes for Muslim travelers, with conditions according to 
the readiness of facilities for Muslim tourists. At least 35 representatives from 
government and private sectors related to tourism development went to the 
selected areas to explore and conduct a 2 -day, 1 -night Muslim travel route 
as well as to examine its potential for Halal tourism.  

Phase 4: Organized a meeting to promote the Muslim tourism routes 
where Muslim tourism activities were organized for one day. The research 
team also invited representatives from various departments of the Royal Thai 
government, public and private sectors, and ready to prepare information for 
the public dissemination meeting for the Muslim tourists by producing the 
followings:  

1 )  The video clip that contains the content of tourism promotion of 
Muslim groups, the length of the video clip is in between 5-10 minutes, was 
transferred to the 32 GB capacity flash drive in both Thai and English.  

2 )  The book of the travel routes of Muslim groups that contain 
information derived from the group discussions and the routes survey. It was 
translated into both Thai and English, and it was created in the form of 
booklet and E-book.  
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4. Results 
  

Based on the secondary sources as well as in-depth interview, the 
investigation of the top Muslim travel routes and activities that promote 
lifestyles and cultural identities are as follows: 

 The best routes for Muslim tourism in Thailand is so-called 
“Andaman Way (of Life)” as the top travel routes connecting Krabi, Phang 
Nga, and Phuket province, to promote Thailand as a non-Muslim but Halal-
friendly destination. The routes connect the way of life of the Muslim 
communities, local cultural identities, and various patterns of tourism 
management such as health tourism, sports tourism, and others facilities. 
There are three days, two nights Muslim travel routes, including tourist 
attractions in Krabi, Phang Nga, and Phuket (See picture 1 ) .  The travel 
routes are so outstanding and interesting that can become the best of Muslim 
travel routes in Thailand since the tourists will be able to gain fabulous 
experience to learn and expose to the way of life of people in these areas. 
For example, Muslim community in Yao Yai Island area, with tourist 
management providing the various activities to the tourist to learn about 
extracting the Mardyard Oil and the herbal oil for treating fresh wounds, 
burns, and scalds. Also, in Yao Yai Island, there is a tourist promotion in 
water sports for tourists in line with Strategy 1 and the recommended actions 
from of Thailand’s tourism strategy and development roadmap towards 2021. 
(Office of Permanent Secretary Ministry of Tourism and Sports, 2017). The 
first strategy focuses on the development of goods, services, facilities, and 
creating a balance for Thai tourism through marketing); the recommended 
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actions are to promote and develop awareness as well as interest in sports 
and exercise at the local level to become more widespread and 
comprehensive. This refers to canoeing to see abundant mangrove forests, 
trekking on the nature study path, and rock climbing, etc. Afterwards, visit 
the religious place of worship, Khlong Haeng Mosque, and then dine at Pak 
Nam Seafood Restaurant where is the Muslim restaurant serving Thai food, 
seafood, and Halal food, beverage with atmosphere beside the Krabi estuary. 
Later, travel to the Emerald Pond, the popular tourist attraction in Krabi 
Province, and considered as one unseen places in Thailand. The emerald 
pond is the beautiful natural pond whose characteristic is limestone 
containing clear emerald green water. Afterwards, visit Wareerak Hot Spring 
Retreat where is the health resort that has cool and pleasant atmosphere 
located at Tom riverside. There is a full-service spa for tourists. This is in line 
with the national development strategy for being a medical hub 2017-2026 
(B.E 2560-2569) that performs the activities in medical and wellness tourism. 
Next, have dinner at Kanabnam View Seafood, and stay the night at Aonang 
Princeville Villa Resort and Spa. In the morning, travel to Ban Na Tin, a small 
community where most people are Muslim. They have simple lifestyle, and 
the community is unique remarkably in teaching the most traditional Islam in 
the area. There is an outstanding local tradition and simple lifestyle based 
on the sufficiency economy philosophy. This is line with the strategy 2 of the 
Ministry of Tourism and Sports, 4th Edition (2017-2021) on the development 
of personnel and network partners in all sectors in the tourism industry. Next, 
have lunch at Rabeab Kitchen Inter Buffet Halal Food where there is Halal 
food ready to serve. Next, travel to Gee-Or Shop, the center of souvenirs 
from Krabi Province. There are various products such as Tao-Sor sweet, 
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shrimp chili paste, squid sheets, Hokkien rice vermicelli, and Halal food. Next, 
depart to Krabi International Airport for travelling back.  
 

Figure 1. The “Andaman way of life” routes are the best Muslim travel 
routes connecting Krabi, Phang Nga, and Phuket province, to promote 

Thailand as a non-Muslim but Halal-friendly destination 
 
This study utilized the framework in creating an evaluation form to 

select the top Muslim tourism routes by considering, analyzing, and applying 
the rules to be suitable with the operational context of the project. The tourist 
experts improved and combined the main topics together again so that it 
became the criteria for selecting the top Muslim travel routes to be able to 
use as an instrument in assessing and selecting the top Muslim travel routes 
appropriately and truly effective. It can be divided into 5 criteria as follows: 

1 .  Tourist attractions: The target tourism route area must cover 
various tourist attractions with diversity, and must be friendly to Muslims. 
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2 .  Accommodations: The target tourism route area must provide 
tourist services for Muslim tourists, with facilities that are not contrary to 
Islamic principles, provide Halal food and have religious ritual rooms. 

3 .  Halal restaurants: The target tourism route area must have a 
halal restaurant with a clear Halal sign, including a variety of Halal food 
menu. The food must be prepared according to Halal principles, and the raw 
materials used for cooking must not be contrary to the principles of Halal 
production. 

4 .  Convenience in Transport: The target tourism route area must 
have convenient routes to access various tourist destinations. The public 
transportation systems must be satisfied users’ experience to travel to 
diverse tourist attractions and public relation signs must be provided for 
tourists to easily access tourist attraction routes.  

5 .  Other tourism information: The target tourism route area must 
have public relations for tourism in various areas along the tourism routes. 
There must be a tourist service center to assist along the route. 

According to the 5  criteria above, the project of tourism promotion 
of Muslim groups analyzed and selected the top Muslim travel routes, and 
the third route in the southern area, the top Halal-friendly travel routes in 
Thailand named "Andaman Way (of Life)", was selected. This route presents 
the tourism that connects 3 provinces; Krabi, Phang Nga, and Phuket.  

 
Exploring and testing of Muslim travel routes is an important step of 

the study, as it is about bringing representatives; executives, experts, 
scholars, religious leaders, and the private sectors on Muslim travel, involved 
in the management of Muslim tourism in the area and other representatives 
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from the government to conduct the study and assess the potential of the 
mentioned tourist destinations that was selected as the top route for Muslim 
group tourism activities. The assessment results in various area revealed as 
follows: 

1 .  Potential assessment results in tourist attractions: According to 
the potential assessment of the related government and private 
representatives that brought them to find the average of the potentiality in 
order to know the level of the potentiality of the tourist attractions along the 
routes of Muslim tourism in the area of tourist attractions, it found that the 
potentiality was at a high level with an average of 4.03. As for suggestions 
on tourist attraction management, it found that government agencies and the 
private sectors must pay attention to the facilities, and should not be contrary 
to Islamic principles which is beneficial to Muslim tourists. However, it must 
not excessively emphasize on developing facilities and the image of the Halal 
tourist. It should be done in the middle level so that it can provide the service 
and be the benefit to other tourist groups.  

2 .  Potential assessment results in accommodations/hotels: For the 
potentiality of tourist attraction in the travel routes of Muslim group in the 
area of accommodations and hotels, it found that the potentiality was at a 
high level with an average of 4 . 2 5 .  As for the suggestions in the area of 
hotels and accommodations, it found that there are very few hotels and 
accommodations where can provide the full service to Muslim group. Mostly, 
the business operators will focus on the management that is able to support 
Muslim group, but it is not a full service, or it is the hotel that is friendly to 
Muslim group. Therefore, what should be developed is cleaning and providing 
the signage that includes the Arabic language for the accommodations and 
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hotels. This is the important issue to which the business operators should be 
attentive. 

3 .  Potential assessment results in Halal restaurants: For the 
potentiality of tourist attraction in the travel routes of Muslim group in the 
area of Halal restaurant, it found that the potentiality was at a high level with 
an average of 4.25. As For the suggestions in the area of Halal restaurant, 
it found that the business operators of Halal restaurant must request for Halal 
food standard certificate and show a clear Halal sign to the tourists in order 
to providing them accountability and confidence. However, the agencies who 
are responsible for licensing must track and monitor the business operators 
of the restaurant for the standard of the service based on the Halal standard 
continuously. If the business operators of the restaurant fail to control the 
service standard, there must be the consideration to deprive the certificate. 
Maintaining cleanliness of Halal restaurants and the dress code of the service 
staff is also an important issue to which business operators must pay 
attention. 

4 .  Potential assessment results in transport convenience: For the 
potentiality of tourist attraction in the travel routes of Muslim group in the 
area of transportation, it found that the potentiality was at a high level with 
an average of 4.10. For the suggestions in the area of transportation, it found 
that there should be the development of the fundamental structure of the 
transportation in the provinces to be beneficial to tourists when they travel, 
such as developing rest stops, where provide activities to support tourists, 
that connect various tourist destinations in order to connect to other provinces 
nearby. Moreover, there should be the improvement of landscape along the 
tourism routes within the provinces which reflects the identity of tourist 
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attractions, including the development and creation of publicity signs for 
travel information both in Thai and English language and Arabic language, 
as well as various digital signage media that possibly help attract the 
attention of tourists. This will facilitate the travel to more tourist destinations, 
spread periodically, and cover the main/secondary transportation routes 
within the province. 

5 .  Potential assessment result in tourist information: For the 
potentiality of tourist attraction in the travel routes of Muslim group in the 
area of tourist information, it found that the potentiality was at a high level 
with an average 3.98. For the suggestions in the area of tourist information, 
it found that the potentiality should be increased in providing security and 
tourist information to tourists, such as having a tourist service center, 
organizing staff for giving advice, taking care of tourists at various points, 
and developing young guides in tourist spots to train young people in 
presenting their local tourist attractions. 

 
 

5. Conclusion 
 

This study aims to promote tourism Muslim tourism effectively. The 
research focuses on the development of information about the facilities in 
major tourist attractions for Muslim tourists; and the creation of tourism routes 
to connect the various tourist attractions with information available to support 
the needs of tourists. The Muslim tourism routes will be further promoted and 
used in public relations in Thailand and Muslim countries. Moreover, this 
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study includes the creation and evaluation of new tourism routes that are 
adjunct from Muslim's favorite tourist destinations traditionally, which will help 
increase positive multiplier effects in Thailand's tourism industry. The positive 
impact can help economic growth, increase in jobs, and higher quality of life 
as well as health and well-being for locals and communities nearby, resulting 
in Economic increase sustainability. 

The best travel routes named "Andaman Way (of Life)". These 
unique Halal friendly travel routes connected to three provinces (Krabi, 
Phang Nga, and Phuket) with the ways of life of the Muslim community. The 
characteristics of the tourist attractions that were organized in these routes 
have been ranked based on the criteria scores of the potential assessment 
in various areas. They were analyzed and evaluated by the experts who are 
expertise in various areas regarding tourism management of Muslim groups. 
From the selected tourist attractions in each province, there are different 
tourist attraction management in various areas to make the attraction, such 
as cultural tourist attractions, natural attractions, and local community tourist 
attractions. 

After collecting data from a number of participants with insight 
knowledge of Halal-friendly tourism and Muslim attributes, the in-depth 
interview results were summarized and led to the stage of assessment and 
evaluation of the potential and readiness to support the Muslim tourists in 
Thailand. This stage also includes integrating the Halal-friendly tourism and 
supporting the growth of the tourism of Muslim travelers as follows: 

1 .  The importance of tourism promotion of Muslim groups: Muslim 
ways of tourism (Halal Tourism) is considered the new topic, which is related 
to the tourism management in Thailand that will carry the policy in tourism 
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promotion to be able to meet the needs of Muslims. This is because there 
are a lot of tourists in this group, who have economic potential, and Halal 
tourism is growing and dramatically interesting as they are the top-ranking 
group who spend money the most in foreign tourism in the world. Thailand 
is the country that has ability in tourism industry, especially in airlines which 
are acceptable in the area of being the best in providing food that meets the 
needs of Muslim tourists even though Thailand is not a Muslim country. 
Moreover, the management of the Suvarnabhumi Airport has one of the 
friendliest Muslim atmosphere in the world. In addition, the government has 
adjusted the strategy of operating the spa and hotel business in a halal 
manner to support the tourism of Muslim groups according to the correct 
Islamic framework. 

2 . Factors promoting Muslim tourism: Deciding to choose Thailand 
as the tourist destination by Muslim tourists is specific and they have more 
special preferences than other groups. The main factors that affect the 
decision in traveling to Thailand are as follows: 

Halal food: Halal food industry is one of the main important factors 
in Muslim consumer market. The growth of Halal food industry creates the 
trend of being healthy and more competition in well-known Halal product 
brands. Additionally, some brands have created sub-brands that serve 
Muslims with Halal certified food. These popular Halal certified foods will 
create the accessibility to various Halal foods across the world, and make 
the tourism of Muslim easier. Food, aside from being intended for 
consumption, is also a communication mark that promotes understanding of 
differences between cultures and people. It raises awareness of Halal food 
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and popular local food, and also reflects the diversity of the Muslim consumer 
market.  

Accommodations and hotels: This is considered the important thing 
for supporting the Muslim tourist market. The accommodations and hotels 
need to consider the right Islamic principles, such as signs telling the 
direction for praying, pray rooms, a time table for praying, and the obvious 
separated Halal restaurant to create the confidence for them. Additionally, it 
can include other activities in the hotel, such as having no karaoke room in 
Halal restaurant, having separated pool or dividing time period for male and 
female tourists completely, etc. These things are the details needed to be 
considered at the accommodations and hotels for providing the service to 
the tourist groups as mentioned. Moreover, the cleanliness and safety should 
be emphasized due to the fact that cleanliness is related to religious 
practices. The area where Muslim tourists perform practice of praying must 
be clean. The dirt should not be left on the floor as the gesture to worship of 
the Allah’s kindness will touch with the ground. (Ansorissunnah Royal 
Mosque, 1929) 

The availability of places and tourist attractions: This factor is 
considered as the main factor in attracting the Muslim tourists’ attention, such 
as the convenience of accessing to tourist attractions, the cleanliness of 
tourist attractions, the safety care for tourists, rules and regulations that 
create a clear understanding for tourists, places for praying in various points 
within the tourist attractions, etc. According to Klaewnarong, A. & Assarut, N. 
(2 0 1 9 ) , infrastructure, diverse tourist destinations, cleanliness, and safety 
are the factors affecting tourists’ motivation and satisfaction. These crucial 
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factors also need to be considered because they can increase tourists’ 
motivation to travel to that tourism spot. In other words,  

3. Tourism management guidelines for Muslim travelers: According 
to the in-depth interview from related people in tourism promotion of Muslim 
groups, the opinions are as follows: 

There should be collaboration of government and private sectors, 
including the related communities in order to sustainably proceed to manage 
the tourism of Muslim groups from overseas, and be in line with the real local 
condition as much as possible so that it can create the effectiveness in 
tourism promotion precisely. 

There should be an ongoing public relations policy and true 
knowledge and understanding in tourism promotion of Muslim groups in order 
to create the impetus for tourism in Thailand that is sustainable and have 
more continuation than the past.  

There should be marketing promotion to encourage tourists to know 
the travel route information that is friendly to Muslim groups by preparing a 
video to promote tourism routes in each region. 

 
 

6. Recommendations for Muslim Tourism Development 
 

Policy Recommendations: 
It should encourage the collaboration from government sectors, 

private sectors, and tourism associations in various fields which are related 
to the tourist management of Muslim groups in the local areas so that there 
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will be a stronger guideline. Moreover, developing and creating the travel 
routes for Muslim groups must consider various factors related to the tourism 
that is not contrary to the religion, and be in line with the behaviors of Muslim 
tourists, such as Halal food, Halal restaurant, places for praying, mosques, 
hotels, accommodations, and facilities in tourist attractions. According to the 
mentioned factors, government sectors, private sectors, and business 
operators must have the preparation and standard in examining the service 
to be accurate based on the Islamic principles so that it can enhance the 
service and facilitate the tourists. Moreover, it is the creation of the travel 
routes that is interesting and impressive towards the tourists. 

A clear master plan for tourism development for Muslim travelers 
should be developed by a person responsible for the project in responds to 
the tourism strategy of the group that covers various related issues. The plan 
also can be in conjunction with the provincial development plan that has the 
potential to support Muslim tourists. 

Knowledge and understanding in tourism management of Muslim 
groups of business operators should be developed, such as hotels, 
accommodations, restaurants, tourist attractions within the area, and etc. It 
also includes the tourism personnel so that they will have the understanding 
that is in line with the behaviors of Muslim tourist as much as possible.  

There should be a measurement and evaluation towards the project 
that responds to the tourism of Muslim groups in various areas in economic, 
social, and environment for being a guideline in improving the implementation 
of the mentioned project in the future for the most effective result. 
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Recommendations from implementation: 
The implementation during that time cannot display the holistic 

image of all tourists as that time was a low season of tourism in the southern 
provinces. Therefore, the additional details of the decision-making factors in 
selecting the tourist attractions of the mentioned tourist groups cannot be 
analyzed as much.  

The development of Muslim tourism personnel should be promoted 
for knowledge and understanding in tourism management of the mentioned 
form continuously by the experts in religious principles and tourism business 
management so that the most perfect combination and possibilities in 
business management can be generated. 

The agencies which are responsible for the standard of Halal 
products and services need to be involved in every step of the mentioned 
process to build confidence among Muslim tourists correctly, and to be in 
accordance with religious principles effectively. 
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