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This article aims to analyze the process types of verb in food
delivery advertisements, using Systemic Functional Approach by
Halliday (2004). The data were collected from advertising posters
published online during the COVID-19 pandemic in Thailand: March-May
2020 and May-August 2021. The data include in total 201
advertisements. It is found that process types, sorted in descending
order, consist of Material Process (73.11%), Mental Process (25.04%),
Relational Process (1.69%), and Existential Process (0.16%). The
advertisements seek: 1) to attract consumer attention by using COVID-
19 Pandemic, which is a shared experience; 2) to stimulate consumer
attention and need for products and services; 3) to provide details about
food delivery services and the quality of such services; and 4) to make
consumers decide to buy products or services by using promotions to
encourage consumers to make a purchase. The process types found
showed that, during the pandemic, consumer eating behavior has
changed. The advertisements have employed the temporal condition to
boost purchasing power of consumers through home delivery and its

empathic marketing strategy.
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6.3 NITUINBNIILAAIANTIN (relational process)

4 9 o o a A o a A

NTZLIUMITURAIFAN A NTLIWMINUEASIAARAIA VRN BT VaIRIRIINLENFINHAS 270
= A Aa A D & A A A ) . A

nIdnswunszuunIusassnwidunszuaunInFmignazyududndanis (identifying) lanaa
anuAanmnanumMItiMIuwIzineavadlialaie-19 netwuigudalusonlilalsnszuiunsuaas
smMWNaFaaNuAafm e IasTanuluwmn ualtiNetlnauniavmennufadiayndosnsgaLrinn
lWUNIZIIUM AR NUTINGTINALNTRUIUMIUEAINNNG ANNFaANNAARBIAUENUNIRiNT
uwizinavaslialade-19 iunslimaslasewinduslnaduiuwemsnagluinganisuniszunazes

a @ o o o ' { o [ [ ' '
la3a-19 uszmldnasmsaiuqulsnzasniasy aslu (@redn 38) uaslailaiduwnuaudidurous
(o 13uas, nIngau 2564) ﬁvl,éfndnﬁa"l,ﬂLLETJ?TN@Tuludmmmmzmumnmmmmfﬁﬂ MNGIBEN
° Aa WV v @ o 9, ed = a A . . A ° o & »
AszuuLEadsan W dnsen alaidn Unngnuiuman st ugingnazy (dentifier) Ao A1 “1TUa

nﬂ = di £ U u‘ai = n' d' . . A ) . »

Faduravasiuevns wszdumngmankiiuienszy (identifier) Ao AU “BaD” NITLIUMITUFAIRAN
TduitUngnniunsznunuaasnnuiin dnJon iluras adulddnszuinnsusasanin
Tnandrialusanliiennumunssiuanufeuainzuiumuaainnuianfioann fa Wumsdld

a 3 ' vy &V ' ! aa ' U = v & v = A '
UiiﬂﬂL‘ﬁ%’J’] LL%JT]%?J’]‘WWL%LLﬂ\‘]’ﬂvalIl?j‘ﬂNQ‘YISJﬂ'J’]ZJ‘ﬁ’J\?SLEJE‘]J’Jﬂ ﬂ\‘]LL3JLﬂui']ua']%’]iﬂﬂﬂ’ﬂ&l%’)ﬂlﬂ

e e

u“Imﬁ@magluanﬁuﬂﬂiniﬂﬁil,l,wiszummaﬂiﬂiﬂ%-19 A% HanaNs sadumaiawdlaslodnsn

[

[ R ¢ A
1 “iu ‘Y]SJ%%’W]‘Y]’]\‘]VL’]EI"IT]?RLLLE%E‘I?Jﬂ')’]&l%ll"lilﬂ%ﬂzﬂﬁ"l&m&l']El

Do 22
2
[N



182

Nsensuyweman$Ivinig 97 29 atiufl 2 (hsngrau-Sunau 2565)
Manutsayasat Wichakan Vol.29 No.2 (July-December 2022)

6.4 NYzUINNIUEAINTIUIING (existential process)
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