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Idioms are one of the most challenging aspects in translation
due to linguistic and cultural differences between the source language
and the target language. Translators use several strategies when dealing
with various types of idioms within one text. Therefore, the objective of
this research is to find out the types of English idioms found in Suzanne
Collins’ The Hunger Games (2011) and translation strategies used to
translate these English idioms into Thai including their potential
relationship which is rarely studied. A total of 188 data collected from the
English novel were categorized into idiom types (Seidl & McMordie,
1988) and their Thai translations by Nara Supakroj were analyzed to
identify the most frequently used strategies, based on Baker’s framework
(2011). The analysis showed that all 8 types of idioms by Seidl &
McMordie (1988) were found in the novel, which are: key words with
idiomatic uses, idioms with nouns and adjectives, idiomatic pairs, idiom
with prepositions, phrasal verbs, verbal idiom, idioms with keywords from
special categories, and idioms of comparison. Verbal idioms were the
most prevalent, with 89 tokens (45.18%). Regarding idiom translation
strategies, 5 out of 6 idiom translation strategies listed by Baker (2011)

were found with translation by paraphrase being the most frequently,
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used, accounting for 142 idioms (72.08%), while omission with a play on idiom was not found in the data
collected. Its easy accessibility to the idiom’s meaning tends to be one of the reasons for using translation
by paraphrase, making it useful in conveying appropriate meanings in each context especially when there

is no equivalent idiom in the target language, or the idiom has multiple meanings.
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1. Introduction

Translation has been studied over the past two decades, leading to ongoing developments in
theories and methods including translation strategies. Translation strategies have often been examined to
determine whether they are frequently used or considered good. According to Hassan (2014, p. 2),
“a good translation is one that carries all the ideas of the original as well as its structural and cultural features.”
Based on this statement, a good translation can be determined by not only translators, but also recipients
of the translated media. As such, they can help improve it to reach that state of quality. As per Drugan
(2013), a translation of a product can be improved by online feedback or unofficial translations from users
themselves. Improved feedback can reflect its quality, in other words, how good a translation is. To achieve
that good translation, good translation strategies play a pivotal role. Good translation strategies can be

validated by the frequency with which each strategy appears in one media. Thus, it is interesting to examine

what translation strategies are used to get that result.

Baker (2011) categorizes translation strategies according to different types of equivalence and
non-equivalence at and above word level. Building on this foundation, the present research focuses
specifically on translation strategies for dealing with linguistic units above word level, such as idiomatic
expressions. Among various linguistic units, translating idioms poses a particular challenge. Longman
Idioms Dictionary (1998) defines the idiom as “a sequence of words which has a different meaning as a
group from the meaning it would have if you understand each word separately.” Because the meaning of
the idiom cannot be inferred from the individual word, complications in translation may occur. Idioms not
only cannot be translated word-for-word, but they also reflect the culture of each language. It requires
specific knowledge of that language to be able to translate them properly. Idioms of both languages, the
source language (SL) and the target language (TL), may not have equivalent substitutes. Some SL idioms
are not well-known to TL users and may not have equivalent expressions in the TL. Translators may find
them difficult to translate and the translated ones may cause TL users to not fully grasp what these idioms
mean. For instance, the idiom look a little green, meaning “to look pale and ill.” Translating directly into
Thai as “to have a green face” could be misunderstood by readers as “to have bruises on the face” or
“to be very angry.” On the other hand, some SL idioms share similar meanings with certain TL idioms,
which allow TL users to immediately understand what translators are trying to convey, such as skin and
bones and solid as a rock. ldentifying which methods are often used to deal with these challenges may be
useful to translators and students of translation, especially in translating modern popular fiction. One of the
remarkable dystopian fictions in modern days that immediately comes to mind is none other than
The Hunger Games (2008), a novel which was commercially successful in its source-language version
as well as its translation. Therefore, this study aims to examine Suzanne Collins’ The Hunger Games to
find out what strategies were used in translating idioms and which strategies were most used within each

type of idiom.
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The Hunger Games is a young adult dystopian fiction which won Cybils Award for Fantasy &
Science Fiction - Young Adult in 2008, Hal Clement Award in 2009, Dorothy Canfield Fisher Children’s
Book Award in 2010, and California Young Reader Medal: Young Adult in 2011 and remained on
The New York Times best-seller list for more than five consecutive years (Alter, 2019). Due to its popularity,
it was translated worldwide, including in Thailand. It was first translated to Thai in 2009 by Nathan; however,
it received criticism regarding the amount of mistranslation found in the translation, for example,
mistranslating “game” as “LNd” instead of “l,f{a” in the sentence “Game was game after all, no matter who’d
shot it (Collins, 2008, p. 52), leading to the novel being re-translated by Nara Supakroj (Ronghanam,
2014, p. 3). The revised edition became very successful and was re-printed several times. As Supakroj
states in the preface of the novel, even after ten years, this translation of the novel was released again in
the new format with the new book cover to celebrate the launch of the fourth novel of The Hunger Games
trilogy, which shows that the book has remained fun and relevant to the present world (Collins, 2008,
2021). The continuous demand for Supakroj’s version of the translation and the positive acceptance by

the public may imply that readers are quite satisfied with its quality.

There are over a hundred idioms found in the source language of this novel. Even the famous
catchphrase “May the odds be ever in your favour” is also considered to be an idiom. The idioms found in
this novel are commonly used among English native speakers. As this study will show, some of them have
equivalents in Thai language, which make their meanings recognizable to Thai readers. Not to mention
its style of language that is moving and accessible to the target audience, young adults (Bland & Strotmann,
2014). An area of interest is how The Hunger Games novels have influenced real-world political
movements, as evidenced by the adoption of the three-finger salute in Thailand against the 2014 military
coup and its revival during the 2020-2021 pro-democracy protests (Thaiger, 2020; Cogan, 2021).
This could be an example of how a widely successful translated book can initiate a political movement.
Therefore, it is beneficial to study this particular translation to see what kinds of translation strategies Nara
Supakroj, the translator of the novel, used to translate idioms that appeared in the English version of the
novel which affected Thai readers tremendously. However, only a few Thai scholars have studied
The Hunger Games. Ronghanam (2014), for instance, analyzed the translation of metaphors in this novel
and was interested in how the translator dealt with literary imagery. Translating English idioms, which deals
more directly with linguistic features and cultural differences between the language pair, in popular fiction

like The Hunger Games into Thai is a topic yet to be explored.
Therefore, this present study is based on two research questions:

1. What are types of idioms that appeared in Suzanne Collins’ The Hunger Games?
2. What is the most used translation strategy to translate idioms in Suzanne Collins’ The Hunger Games

from English to Thai?
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2. Review of Literature

2.1 Idiom Definition

Besides idiom definition from a dictionary, O’Dell & McCarthy (2010) defined that an idiom is
a combination of words that has a fixed form and the meaning that is understandable only as a unit, not
as an individual. Newmark (1995) shared a similar definition. He also defined an idiom as groups of words
whose meaning cannot be understood individually. So does Larson (1998). She defined idioms as “dead
metaphors” or expressions that no one would think of as their primary meaning. As for Baker (2011),
the meaning from idioms cannot be inferred by understanding their separate components (p. 67). In her
view, the characteristics of an idiom are that the order of the words and grammatical structure cannot
be changed and the words in them can neither be deleted nor added nor replaced by any other words.
According to In Other Words: A Course Book on Translation written by Baker (2011), idioms are frozen
patterns of language, similar to Larson’s definition, which allow little to no variation in form and whose

meanings cannot be deduced from their individual components (p. 69).

2.2 Types of Idioms

There are a few scholars who have listed types of idioms. For example, Fernando (1996, as
cited in Agoes, 2016) categorized idioms into three types: pure idioms, semi-idioms, and literal idioms.
Pure idioms are those that “cannot be understood by looking at the meanings of the words that make
up the idiom”; semi-idioms “have one or more literal element and one with non-literal element” while the
meaning of literal idioms can be interpreted from “the meaning of the parts which form them,” which

means they can be guessed from their individual words (Agoes, 2016, p. 12).

While Fernando (1996) focused on how an idiom’s meaning is construed, others were more
interested in the syntactic components in the idiom. Seidl & McMordie (1988, as cited in Indriani, 2017)

proposed different types of idioms as follows:

1. Key words with idiomatic uses
a. Adjectives and adverbs, example: bad news travels fast, thick on the ground
b. Noun, example: the baby blues
c. Miscellaneous, example: all hours, how in the world
2. ldioms with nouns and adjectives
a. Noun phrases, example: food for thought, a breath of fresh air

b. Adjectives + noun, example: a blind date, the eternal triangle
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3. Idiomatic pairs
a. Pairs of adjectives, example: free and easy, short and sweet
b. Pair of nouns, example: body and soul, hustle and bustle
c. Pair of adverbs, example: in and out, back to front
d. Pair of verbs, example: do or die
e. l|dentical pairs, example: over and over
4. Idiom with prepositions, example: against the clock, in a flash
5. Phrasal verbs, example: break up, go on, get out, settle down, get up
6. Verbal idiom
a. Verb + noun, example: throw a party
b. Verb + prepositional phrase, example: keep in touch
7. ldioms with keywords from special categories
a. Animals, example: a busy bee, crocodile tears
b. Colours, example: a black day, the red carpet
c. Parts of the body, example: work one’s finger to the bone, hands off

8. Idioms of comparison, example: as drunk as a lord, eat like a horse

Similarly, McCarthy & O’Dell (2002, as cited in Indriani, 2017) classified idioms based on
structure of the word. However, the differences lay on their types: verb + object/complement (and/or
adverbial), prepositional phrases, compounds, similes, binomials, trinomials, and whole clause and
sentence. Compared to Seidl & McMordie’s (1988) framework, their categorization does not include

further subtypes, making it less detailed.

Only a few studies on idiom translation employed idiom classification frameworks, such as
Fernando’s (1996) and Seidl & McMordie’s (1988). Types of idioms by Seidl & McMordie (1988) are
more detailed than classification of idioms by Fernando (1996) because they are classified in structural
scale. However, types of idioms based on classification of idioms by Fernando (1996) can overlap with
one another because they do not have clear distinction that differentiates each type of idiom.
In comparison to McCarthy & O’Dell's (2002) framework, Seidl & McMordie’s (1988) provides a more
detailed classification, resulting in a greater number of idiom types. Their framework offers a broader

coverage and is better suited for all possible idioms found in this study.
2.3 Idiom Translation Strategies

Several scholars came up with idiom translation strategies (Nida & Taber, 1969; Newmark,
1988; Ingo, 2000; Baker, 2011). Ingo (2000) and Baker (2011) are among the most commonly used by
researchers. According to In Other Words: A Course Book on Translation written by Baker (2011), there

are six idiom translation strategies as follows (pp. 77-87):
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1. Using an idiom of similar meaning and form
It means “using an idiom in the target language which conveys roughly the same meaning as
that of the source-language idiom and, in addition, consists of equivalent lexical items” (Baker,
2011, p. 77).

2. Using an idiom of similar meaning but dissimilar form
It means finding “an idiom or fixed expression in the target language which has a meaning
similar to that of the source idiom or expression but consists of different lexical items” (Baker,
2011, p. 79).

3. Borrowing the source language idiom
This is similar to literal translation, i.e., it means borrowing idioms ‘in their original form in
some contexts” (Baker, 2011, p. 80).

4. Translation by paraphrase
“This is by far the most common way of translating idioms when a match cannot be found in
the target language or when it seems inappropriate to use idiomatic language in the target
text because of differences in stylistic preferences of the source and target languages” (Baker,
2011, p. 81).

5. Translation by omission of a play on idiom
It means “rendering only the literal meaning of an idiom in a context that allows for a concrete
reading of an otherwise playful use of language” (Baker, 2011, p. 85).

6. Translation by omission of entire idiom
It means omitting idioms “altogether in the target text. This may be because it has no close
match in the target language, its meaning cannot be easily paraphrased, or for stylistic

reasons” (Baker, 2011, p. 86).

Ingo’s framework (2000) is mainly concerned with whether the source-language idiom is
maintained or whether it is lost. Strategies that preserve an idiom include “translating an idiom literally,”
“translating a source language idiom by a target language idiom,” “translating an idiom by explaining the
meaning in the target language,” and “translating an idiom by a non-idiomatic expression.” On the other
hand, a translator may choose the strategy of “leaving out a source language idiom from the translation”
or using “false friends,” which are “idiomatic expressions in two languages that look like equivalents to

each other, but whose meanings are completely different” (Kerédnen, 2006, p. 35).

Baker's strategies (2011) have been used in many previous research studies such as Agoes
(2016), Indriani (2017), and Chaiyapinyowat (2017), which indicate that they are an acknowledged
framework for analyzing idiom translation. Despite being more detailed, Baker's idiom translation
strategies (2011) share some similarities with the ones proposed by Ingo (2000). Some strategies are
similar between the two frameworks. Therefore, the idiom translation strategies by Baker (2011) together

with the types of idioms by Seidl & McMordie (1988) were used in this study. A number of studies have
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explored the translation of idioms from English to Thai, given Sosothikul (1983 as cited in Phakakrong,
2015) for instance. She conducted a comparative study between English and Thai idioms that share
similar meanings, considering a comprehensive collection of them with analyses of what makes them
similar or different. The Hunger Games has also been studied in the translation of its linguistic terms
such as metaphors (Ronghanam, 2014) or cultural words (Natalia, 2014), however, idioms have not yet
been explored. Since only a few researchers analyzed idiom translation in relation to idiom types,
especially from English to Thai, this research aimed to fill that gap by finding out the types of idioms
and the idiom translation strategies of idioms that appeared in Suzanne Collins’ The Hunger Games as
the results may show whether the idiom types have any relationship with the translation strategies

chosen.

3. Methodology

3.1 Data Selection

This study used purposive sampling to deliberately select the specific data in the particular
document, which are idioms from the English version of the novel The Hunger Games written by Suzanne
Collins (2011) containing 442 pages and its Thai translation by Nara Supakroj in 2014 with 384 pages.
The novel contains a significant number of idioms, making it a suitable text for this analysis. In addition,
considering Nara Supakroj’'s translation is believed to be a major improvement from the original
translation which it replaced, it would show which type of idiom can be found in this popular text and

which strategy was used by a professional translator.

3.2 Data Collection

188 idioms from the English version of The Hunger Games and their Thai translations were
collected and then categorized according to Seidl & McMordie’s (1988) types of idioms. These idioms
and their translations were then compared to classify the translation strategies used, based on Baker’s
(2011) six idiom translation strategies. Next, the frequency was converted into a percentage to find the

most used idiom translation strategy.
The collection of idioms was based on three criteria:

1) the idioms must match the overall idiom definition as stated in the review of literature, i.e.,
the group of words that cannot be understood by their individual words.
2) they must have the following characteristics of idioms: fixed order and grammatical structure

with indelible, non-addable, or irreplaceable words (Baker, 2011, p. 67).
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3) they must be found in at least one of these widely accepted dictionaries, namely, Farlex
Dictionary of Idioms (2015), Oxford Advanced Learner’s Dictionary (n.d.), Cambridge Dictionary (n.d.),

and Merriam-Webster Dictionary (n.d.) and classified as idioms.

In cases where the same idioms were found more than once in the data, they were treated

according to either of these criteria:

1) same idioms with the same meaning, receiving the same translation, were counted as one
piece of data to avoid inaccurate results due to the frequency of the same data.

2) idioms that have more than one idiomatic meaning were counted separately according to
their different meanings found in the novel. Idioms with multiple translation strategies were counted

separately.

3.3 Data Validity & Reliability

First, the English idioms and their Thai translations were validated by an expert in translation
and concluded as valid before the reliability test was done by two translation experts to identify the level
of inter-rater percent agreement on types of idioms and types of translation strategies categorized from
comparison of the aforementioned data, assessing what percentage of this categorization both of them
agreed on. In this research, the inter-rater percent agreement was 85.48%, which was over 70%, and

thus indicated the reliability of the data, according to Stemler (2004).

3.4 Data Analysis

After being proven valid and reliable, categorized types of idioms and types of translation
strategies were analyzed while recording their frequency of occurrence before calculating it into a
percentage. Results were statistically presented in the form of tables in two units, idioms and percentage
(%). The relationship between types of idioms and translation strategies was explored through the last

table.

4. Results & Discussion

This section presents the results according to two research questions, starting with types of
idioms according to Seidl & McMordie’s (1988) theory and idiom translation strategies based on Baker's

(2011) framework. The results are shown in the following tables.
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4.1 Research Question 1: What are types of idioms that appeared in Suzanne Collins’

The Hunger Games?

Table 1

Types of Idioms Found in Suzanne Collins’ The Hunger Games

244

Types of Idioms Frequency Percentage
Verbal Idiom 83 44.15%
Idioms with Keywords from Special Categories 43 22.87%
Idiom with Prepositions 27 14.36%
Idioms with Nouns and Adjectives 13 6.91%
Key Words with Idiomatic Uses 12 6.38%
Idioms of Comparison 7 3.72%
Phrasal Verbs 2 1.06%
Idiomatic Pairs 1 0.53%
Total 188 100%

To answer the first research question, Table 1 presents the types of idioms that appeared in

Suzanne Collins’ The Hunger Games, along with their frequency and percentage, showing that all idiom

types identified by Seidl & McMordie (1988) were found in the novel. Verbal idioms were found the most

with 83 idioms (44.15%), followed by idioms with keywords from special categories, totaling 43 (22.87%).

Phrasal verbs appeared twice (1.06%), while idiomatic pairs were the least frequent, occurring just once

(0.53%). One of the possible reasons why verbal idioms take the majority is because most idioms found

in this novel are human-related, whether physically or mentally, and they were conveyed through the

perspective of a human character. Some verbal idioms, such as get into business, get the ball rolling,

and pull someone up short indicate physical actions while other idioms like bring someone back into

senses, get the feel of, and put two and two together concern with thoughts and emotions. In The Hunger

Games, they were frequently used to narrate actions and interactions from the protagonist’s point of

view. The examples for each type of idiom are as follows:

Table 2
Examples of Each Type of Idiom

Types of Idioms Examples

Verbal idioms

supplies and killed their fellow Career? (p. 282)

But have they put two and two together yet? Figure out | blew up the

Idioms with keywords Most of the Peacekeepers turn a blind eye to the few of us who hunt

from special categories because they're as hungry for fresh meat as anybody is. (p. 6)
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Types of Idioms Examples

So Peeta is out there in the woods, wounded badly. But | am still in the
Idioms with prepositions

dark on what motivated him to betray the Careers. (p. 253)

Idioms with nouns and “Delly Cartwright. That's who it is. | kept thinking she looked familiar as

adjectives well. Then | realized she’s a dead ringer for Delly.” (p. 90)

Key words with idiomatic uses You could hear a pin drop in the City Circle now. (p. 149)

Idioms of comparison ...when he gets back to his feet, swearing like a fiend. (p. 213)

...but the Careers have been too caught up in their own argument to

catch it. (p. 188)

Phrasal verbs

And then she’s doing her odd little dance back out of the circle and
Idiomatic pairs

scampering into the woods again, safe and sound. (p. 255)

4.2 Research Question 2: What is the most used translation strategy to translate idioms in

Suzanne Collins’ The Hunger Games from English to Thai?

Table 3

Idiom Translation Strategies Used in Suzanne Collins’ The Hunger Games

Idiom Translation Strategies Frequency Percentage
Paraphrase 134 72.28%
Borrowing the Source Language Idiom 31 16.49%
Similar Meaning but Dissimilar Form 15 7.98%
Similar Meaning and Form 4 2.13%
Omission of Entire Idiom 4 2.13%
Omission of a Play on Idiom 0 0%
Total 188 100%

To answer the second research question, Table 3 illustrates the most used translation strategy
to translate idioms in Suzanne Collins’ The Hunger Games from English to Thai as well as others with
their frequency and percentage. All idiom translation strategies proposed by Baker (2011), except for
translation by omission of a play on Idiom, were used in the novel. Among them, translation by
paraphrase was the most frequently used, accounting for 134 idioms (72.28%), followed by borrowing
the source language idiom, applied to 31 idioms (16.49%). Using an idiom of similar meaning and form,
as well as translation by omission of entire idiom, each appeared 4 times (2.13%), making them the
least. The primary reason translation by paraphrase being the most frequently used in this translation
was likely because a lot of idioms in the source language do not have target-language equivalents, or

even when they do, those equivalents may not always cover all of the possible meanings of those
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source-language idioms, such as bring down the house and make it, both of which will be discussed
later on. Translation by paraphrase, therefore, was very useful in explaining the meaning specific to the
context, especially when readers may not be able to guess the idiom’s meaning from the literal
translation. The results for each idiom translation strategy along with examples will be discussed as

follows:

Table 4

Examples of the Idiom Translation Strategy Analysis

Idiom Translation

Source Text (ST) Target Text (TT)
Strategies
he asks Caesar, and then there’s a whole run  lNENNTDNS LRINIFDINHAANUANAWLAZAT
where they take turns sniffing each other that  LIUWNAIW 13NLRBIRALIIZDLIDANNANY
Paraphrase brings down the house. (p. 150) mm:l:?m (. 138)
The translation helps readers understand the meaning more easily, but it requires more space
to achieve that clarity.
LAINTHUNGINAAWAILDY ATZRHNTN
. But then | bite my tongue, realizing what that . “ e e e aw 4. e
Borrowing the uumaoﬂq@muauaummmwm ABNNIRI
must sound like to Peeta, who is dying in my . .
Source Language wanwaglunTauavesanlinnuaunT
incompetent hands. (p. 319) U b
Idiom DE1IRY (. 282)

The translation requires the same amount of space as the original.

“I wouldn’t in a million years,” says Caesar “WILAAABIAGUA baivi1at19%uATaN”
Similar Meaning - e o
encouragingly. (p. 146) Fanslminadla (. 134)
but Dissimilar

Form This source-language idiom is similar in terms of meaning, but dissimilar in terms of form to

the target-language idiom “RUAAAUVNG.”

Then it was gone, the hovercraft. Vanished & - o a
PNRRIUNAIBFIVFULDINQULNN (W. 91)
Similar Meaning into thin air. (p. 95)

and Form This source-language idiom is similar in terms of meaning and form to the target-language

idiom “WENNALLIN.” “w1e” and “mmmu;gty” are synonymous.

Until | work out exactly how | want to play
Omission of that, I'd better at least act on top of things. uNINAAAENIIAITTNRENTLS (W. 174)
Entire Idiom (p. 191)

The remaining clause may be enough to understand.

As can be seen from the above table, different idiom translation strategies tend to result in
different translation results due to various reasons, for instance, the translator’s styles of translation on

idioms, the context surrounding them, or the translator’s decision on choosing each translation strategy.



247

N3ensuywemanInms I 32 atuil 1 Ginau-diguisy 2568)
Journal of Studies in the Field of Humanities Vol.32 No.1 (January-June 2025)

There are times one strategy is enough to translate and there are times a combination of strategies is
necessary to fully convey the messages from the source language. What matters is whether readers

understand them or not.

4.3 Discussion of Results

Table 5
The Relationship Between Types of Idioms and Idiom Translation Strategies Found in Suzanne Collins’

The Hunger Games

Idiom Translation Strategies

Borrowing
Similar Similar Meaning Omission of
Types of Idioms the Source Paraphrase
Meaning and but Dissimilar Entire Idiom
Language Idiom (%)
Form (%) Form (%) (%)
(%)
Key Words with 2 3 7
Idiomatic Uses (%) (1.086) (1.60) (3.72)
Idioms with Nouns and 2 11
Adjectives (%) (1.06) (5.85)
1
Idiomatic Pairs (%)
(0.53)
Idiom with Prepositions 3 4 18 2
(%) (1.60) (2.13) (9.57) (1.06)
2
Phrasal Verbs (%)
(1.06)
2 3 9 67 2
Verbal Idiom (%)
(1.06) (1.60) (4.79) (35.64) (1.06)
Idioms with Keywords
2 7 7 27
from Special
(1.06) (3.72) (3.72) (14.36)
Categories (%)
Idioms of Comparison 6 1
(%) (3.19) (0.53)

Combining the overall results from Tables 1 and 3, Table 5 illustrates the relationship between
idiom types and translation strategies. As can be seen, translation by paraphrase was applied to all
idiom types in The Hunger Games, with a particular emphasis on verbal idioms. Verbal idioms appeared

across all translation strategies and were the most frequently encountered type within each strategy. As
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previously mentioned, it was possibly because most idioms found in this novel were expressed through
a human’s perspective. Verbal idioms, thus, were mostly used to narrate human actions or interactions
whether physical or mental throughout the narrative. In comparison to Indriani's (2017) study, which also
utilized Seidl & McMordie’s (1988) categorization and found phrasal verbs to be the most frequently
used, with verbal idioms ranking second in the Indonesian translation of The Great Gatsby, this research
observed that certain data in Indriani's work did not fully align with the idiom characteristics defined in
this study. The differences in data selection criteria may explain these variations. Besides, different

results might arise when analyzing different texts or language pairs.

In addition, the comparison revealed that translation by paraphrase was the most frequently
used method of translation in all idiom types, which is consistent with the previous research by Agoes
(2016) and Chaiyapinyowat (2017). As stated earlier, due to a few equivalents available in the target
language for the source-language idioms or incompleteness of meanings of those source-language
idioms in each particular context, translation by paraphrase was chosen to convey appropriate meanings
as intended in each context. Chaiyapinyowat (2017, p. 45), for instance, found that her results support
Baker’'s (2011) findings, which stated that translation by paraphrase is the most common strategy to
deal when there is no idiom in the target language identically matching with idioms in the source
language found. She also emphasized that the differences between Thai and English languages and
cultures influence the number of perfectly matched idioms in both languages, making them seldom occur,
and literal translation could result in complexity to Thai readers. Translation by paraphrase came into
play to simplify that complexity. For this reason, cultural differences or lack of equivalence in the Thai
language may be among the reasons why the translator mostly chose to translate idioms found in the

novel by explaining their meanings instead of focusing on maintaining the form in the source language.

Table 6
Examples of Translation by Paraphrase (Make It)

Source Text (ST) Target Text (TT)

Return to the lake. No good. I'd never make it.

(p. 195)

navldgsnziasny 1 auaslisanaus (w. 177)

The girl from District 4 staggers out of sight, although ~ LANAWAINLLA 4 Lﬁu@;ﬂﬂql,ﬂmﬂvlﬂ aunuleinise

| wouldn't bet on her making it to the lake. (p. 223) lisansalufenzasule (. 200)

. . . . . i @ o o & o % a
To say | make it in the nick of time is an ms%zwﬂmmummnwunmwaﬁaana:uaaJmuvl,ﬂ

understatement. (p. 261) @28 (W, 232)

. . . . . v A Aa o o 2
It s been a long time since a tribute from District 12 WIRUIUEINUITUINITINALUG 12 AR BAURTI

made it into the top eight. (p. 264) luﬁ‘i’lu’mLLﬂ@ﬂquﬁ"m (4. 234)
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For example, make it has various idiomatic meanings and no equivalence in the target language
that covers all mentioned idiomatic meanings. Translation by paraphrase plays a pivotal role in
differentiating each idiomatic meaning of make it apart. Other idiom translation strategies may not be

able to solve this problem while keeping all messages attached.

Table 7

Examples of Translation by Paraphrase (a Piece of Cake)

Source Text (ST) Target Text (TT)

“Two against one. Should be a piece of cake,” L4, . A A o )
“RONGONWY WIIzILLURNaBNBLAN” L1121 (. 337)
he says. (p. 383)

Another example, a piece of cake, which was rendered as Nendaunuien, also shows
a significant aspect of translation by paraphrase. The translator chose not only to maintain the source-
language idiom, but also to add explanation to compensate for the missing aspect in the meaning.
In addition, this example shows that a combination of more than one translation strategy can be used
at the same time. Even though the target language already has the close equivalent tannaaiain,
the translator still did not opt for this strategy, but rather, chose to keep the source-language idiom,
possibly to stay close to the source language and culture, or perhaps due to her personal translation
style. This reflects translator’s personal decision that preserves the source-language culture and that in
some cases, equivalents alone are not enough to cover their meanings. Translation by paraphrase helps

cover that gap.

It also seems that the translator tried to borrow the English language idioms where it was
possible, as this strategy came in second in terms of frequency across all idiom types. While
paraphrasing makes the idiom’s meaning more explicit and easily accessible, it can result in
the lengthiness of the translation, as shown in the examples previously given. Borrowing, on the other
hand, works in cases where literal translation of the idiom can be understood by target-language readers.
The main reasons behind using this strategy are likely not only because the translator could not find
a target-language idiom to be replaced with, but also because the source-language idioms can be
comprehended already, so there is no need to use other idiom translation strategies. For instance,
the Thai translation n”@lﬁy‘lmqﬁtad of the English idiom bite one’s tongue was borrowed and its meaning

can be guessed by the translation itself.

Translation by using an idiom of similar meaning but dissimilar form was less used than
the above strategies, whereas translating by using the idiom with similar meaning and form used when
there is an equivalent was the least frequently found strategy. To be able to use these strategies,
the idioms in the source language must have counterparts in the target language that have similar

meanings, and some may also have similar forms, which are not always possible.



250

N3ensuywemanInms I 32 atuil 1 Ginau-diguisy 2568)
Journal of Studies in the Field of Humanities Vol.32 No.1 (January-June 2025)

For example, the idiom turn a blind eye was translated into 467@71/15746’1@7711/7‘5, an existing
idiom in the target language with similar meaning. Thus, the translator chose an idiom of similar meaning
but dissimilar form with a slight paraphrase. While there are differences between the source and
the target culture, the translator adjusted the translation to match the target-language culture in order to
make readers be able to receive the meaning as much as possible at the expense of the source culture.
Lastly, omission of the entire idiom was least frequently used as well perhaps because there are few
equivalents in the target language, making the translator prefer to completely leave it out. This idiom
translation strategy was used when those idioms have no need to translate as the remaining sentences

produce complete meanings on their own.

As can be seen throughout the discussion, although the translation of some idioms is more
straightforward and clear-cut, some are found using multiple translation strategies at the same time.
In that regard, translation by paraphrase is mostly included in those combinations, implying its
importance in filling in missing meanings. Another aspect worth pointing out is that one idiom may not
necessarily be translated using one fixed strategy alone, but it may require different strategies,
depending on the context it appears in. It is not limited to any specific idiom translation strategy as long

as the messages can be fully rendered according to their context.

5. Conclusion

Two research questions of this study aim to find out types of English idioms found and their
most used translation strategy from English to Thai in Suzanne Collins’ The Hunger Games. Based on
the analysis, it can be concluded that all 8 types of idioms by Seidl & McMordie (1988) were found with
verbal idioms being the most and 5 idiom translation strategies by Baker (2011) were used with

translation by paraphrase being the most frequent one.

The results of this study show similarities to those found in previous research, namely, Agoes’
(2016) and Chaiyapinyowat’s (2017): Translation by paraphrase still takes the first place, if not the
second place of the most used idiom translation strategy. It can be concluded that translation by
paraphrase is a common choice of translation strategy when translating idioms which is understandable.
The examples presented in the previous section demonstrate that paraphrasing works well for most
idioms. Its main advantage is that it is easy to understand, but the downside is that it requires more
space to express the meaning. On the other hand, borrowing the idiom from the source language

takes up less space, but it may not convey the same meaning as the target language.

Regarding types of idioms, there is no specific relationship between types of idioms and idiom
translation strategies as the strategies tend to depend on idioms’ meanings rather than their types.

Furthermore, there appear to be no fixed rules in selecting a suitable strategy for each type of idiom. It
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shows that extensive linguistic and cultural knowledge of both the source language and the target
language is highly essential for idiom translation in order to convey the meaning and the nuance as
intended by the author for each occasion, especially in this particular novel which shows how important
it is for translators to translate as accurately as possible, as originally intended. Its social and political

influence proves that the study of translation and translation strategies should not be taken lightly.
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