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Clustering of Thesis Topics in 3D-based Communication Design
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Abstract

This research focused on clustering different types of research topics in 3D-based communication design
from diverse factors and components through communication design process. This research used qualitative
research method by applying grounded theory approach to analyze the data with the technique of content
analysis, coding, and using the asymmetry clustering matrix to recognize the affinity and difference of each thesis
topic theme in 3D-based communication design. The result revealed 2 categories of research themes, which are
design skill-focused, and design thinking-focused. The design skill-focused features (1) packaging design,
(2) wayfinding environmental graphic design, (3) place-making environmental graphic design, (4) storytelling
environmental graphic or exhibition design, (5) booth and display design, (6) good and souvenir design, (7) visual

design experiment, (8) visual method design, and (9) digital gamification design. The design thinking-focused
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contains (1) learning object design, (2) communication campaign, (3) digital service application design, (4) digital

startup, and (5) information design.

Keywords: Clustering, Design Problem, Thesis
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