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Media Development and Evaluation to Promote Cultural

Tourism in Bangkok for youth
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Abstract

The purpose of this study is to develop and evaluate efficiency of book and website by using 9
independent factors and analyzed by Muliiple Regression that these medias could lead youth in Bangkok to
be interested in their cultural tourisms. In addition, research question is “Could book and website lead youth
to be interested in their cultural tourisms?” The questionnaires were administered to a sample of 400 Bangkok's
youth (15-25 years) for a Big Bangkok book and 408 for website www.BigBangkokProject.com. Additionally,
the data was analyzed using Multiple Regression in order to analyze factors the affect Thai youth's interest
to travel in cultural tourism as a dependent factor from 5 independent faclors in a website; photographs,
information, download speed, web design, web usage and from 4 independent factors in a book; photographs,

information, layout, cover.

The result indicates that all independent factors except ‘download speed’ are the factors that lead

towards Thai youth’s interest to travel in cultural tourism.
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