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Abstract

The aim of this research is to study the factors of websites that affect the satisfaction of using a
website for Interior Design of Interior Architecture students. In the Interior Architecture course, the instructor
encourages students to study by themselves, by searching from a variety of resources including design
websites. The results of the website factor study will be a criterion for teachers to consider a quality website

for students or students to consider the appropriate website by themselves and website developers can
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use this factor in website development. This research is a study of website factors by using 8 website design
criteria together with students' research to use information in design. The case study was based on a
preliminary study with qualitative research by interviewing 59 students, which summarized 6 websites as
follows: Pinterest, Archdaily, Arch20, Houzz, Dezeen and lgnant. Research data were collected by
questionnaires from 221 Interior Architecture students and analyzed by statistical programs. The result of
this research can summarize the websites that students use in researching are Pinterest and Arcdaily. As for
the criteria, the students used in considering the selection of the website are the data factor on the website,
divided into 3 groups: 1) Data criteria for internal architectural construction: material properties system work
in the building, design pictures, layouts, and furniture pictures, 2) conceptual design data: concept, content,
and design pictures, 3) designer information: designer biography, job description, and design pictures, and
website quality factor, divided into 2 groups: 1) Website Design Criteria: image clarity, classification, file
downloads for consistent use in many systems, simplicity, uniqueness, and quality of graphics, 2) data
quality criteria: Designer information, design description, data integrity, navigation, and quality of graphics.
However, these websites have enough factors and information to design, but the students
suggested more construction information, such as the process of improving the design and the construction

process. This is an issue that should be studied further to be presented on the website in the future.
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Measure of Sampling Adequacy (KMO) @ .636 @A Bartlett’s test of Sphericity fiszdutivdfgy p < .05 i
Buduinnsld FA fianungay e Principal Component Analysis wansliiidfiun Eigenvalue fifiAiu 1 $1uau
3 1 lunsesuneAianuLUsUsIuYetlade Taun 32.4%, 19.1% wag 13.2% AWEdU (3197 5) MnthuF e
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Funeudl 2 vinseeiide FA BnadadioBusulrssateestadudutoyavonuled nud
Kaiser-Meyer-Olkin Measure of Sampling Adequacy (KMO) fia .636 @iua1 Bartlett’s test of Sphericity disz6u
Todfy p < .05 ieBuduiinisld FA fevwimuizay é1 Principal Component Analysis wansliifiuen
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Eigenvalue #flaAu 1 91uau 3 a1 lunseduieAinnuuususiuvestade loun 32.4% 19.1% uaz 13.2%
auaau lnevia 3 Yadwanunsoeduielassaiiwesdadedudeyavenivled i 64.7% (115739 5)

dl = o ¥ v YV ¥ < (3
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Total Variance Explained
o Extraction Sums of Rotation Sums of
Component Initial Eigenvalues Squared Loadings Squared Loadings®
Total | % of Variance | Cumulative % | Total | % of Variance | Cumulative % Total

1 3.239 32.392 32.39213.239 32.392 32.392 3.149

2 1.915 19.148 51.540(1.915 19.148 51.540 2.027

3 1.318 13.177 64.717|1.318 13.177 64.717 1.540
a4 975 9.747 74.463
5 133 7.334 81.797
6 .559 5.591 87.388
7 .486 4.857 92.244
8 .356 3.556 95.800
9 275 2.745 98.546
10 .145 1.454 100.000

Extraction Method: Principal Component Analysis.

a. When components are correlated, sums of squared loadings cannot be added to obtain a total variance.

A13191 6 uansrAuduiusnauedeiudayaiuled

v ¥ Pattern Matrix® Structure Matrix
Jadeanu N
v « ¢ Component Component Communalities
vauaulyn
“ 1 2 3 1 2 3

AaNUR o 922 882 833
nuszuulueans 845 844 718
U Tan) 686 713 -306 564
kuuUaY 647 624 .400
sunmivlestiaes 606 623 394
gﬂmwmuaamw‘u .388 472 -.452 .520 514 -.459 .653
LUIAUAANITODNLUY 912 .900 813
oY A1aSUI8IU 846 837 772
UseiRgoanuuy 774 780 613
Aasurelaepaniuy 306 722 404 715 711

Extraction Method: Principal Component Analysis. Rotation Method: Oblimin with Kaiser Normalization.

a. Rotation converged in 7 iterations.
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Bartlett’s test of Sphericity §5vfutld1dey p <.05 vt 08 uduins1d FA Taanumunzay A Principal
Component Analysis wanslifiuan Eigenvalue fAifianfiu 1 $1uau 3 fn lun1seSunsAianuulsusinve stade
& 30.96%, 14.98% waz 10.64% ALENTU (A5197 7) 9ntiuiwin Parallel Analysis @98 A15ILASIERLUY
Monte Carlo wui1 Yadefimshlulédalassadrslmivestiadosununin dadelunmadenivledansd 2 Jade
(51971 8) Ap Yadedafl 1 fie Tadudunisesnuuuiivles Ussnaudie mnuandauessy nsdamuanmy A3
mnilnanlnidiitonnldany anuaiiaue [dnulunaieszuy anudsudie anuitondnual Auniwwesnsiin
waziladesind 2 fe Jadedugunmdeyausznou leud Sdeyagieenuuu fidieduts amnuasuiinu szuuAndy
A TeINT1fin deduisinnsannisiiesed FA Snafufiofusulasiairsvasdadedunmuamuesiuledd
tndnyliarmdidy (liauamessnafinddeddgyiuiaoands)

Fupaudl 2 vinisiesesidae FA Bnadufiofudulassaieestadeduamnmueaivled wut
A1 Kaiser-Meyer-Olkin Measure of Sampling Adequacy (KMO) @8 .702 @3uaA" Bartlett’s test of Sphericity &
szeuilddey p < .05 wiefuduinnisld FA faumsnean @1 Principal Component Analysis wandliidiuan
Figenvalue fifldniiu 1 1uau 2 a1 lunseSuneaimuudsusiuvestiade Taun 30.96% uaz 14.98% nudisu
Toeha 2 advanmnsnesuslassadrsvesiladofunmnin madeniiuled sau 45.95% (m19197i 7)

M15197 7 wanse Eigenvalue lassasisvasiadasunaninvaaivled

Total Variance Explained
Initial Eigenvalues Extraction Sums of Rotation Sums ofa
Component Squared Loadings Squared Loadings
Total % of Cumulative Total % of Cumulative % Total
Variance % Variance

1 3.716 30.967 30.967| 3.716 30.967 30.967 3.093
2 1.798 14.987 45.953 | 1.798 14.987 45.953 2.983
3 1.277 10.644 56.598
4 971 8.092 64.689
5 .896 7.463 72.153
6 790 6.584 78.736
7 .654 5.448 84.184
8 564 4.702 88.886
9 426 3.546 92.432
10 .396 3.299 95.730
11 .287 2.395 98.126
12 .225 1.874 100.000

Extraction Method: Principal Component Analysis.
a. When components are correlated, sums of squared loadings cannot be added to obtain a total variance.
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Pattern Matrix® Structure Matrix
ﬁﬂ%’ﬂé’luﬂmmwﬁu‘lﬁé Component Component Communalities
1 2 1 2
ANUANTATLSY 760 746 559
nnanny 633 627 394
nsanuluanlwaunly .600 608 370
RGNS 597 622 393
Trulunaneseuu 594 571 332
ANLTBULE 534 580 -313 359
ANillenanwal 429 418 176
Tfeyageanuuy -.886 -815 718
fiAasune -.835 -830 690
AUATUNIU -735 330 -768 602
sTuuWndu -592 -627 407
AMAINYBINTINN 406 -483 548 -.602 514

Extraction Method: Principal Component Analysis. Rotation Method: Oblimin with Kaiser Normalization.

a. Rotation converged in 6 iterations.
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