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Abstract

This research aims to investigate the suitable colors used to reflect the personality of graphic design
and presented product selling points. The research was conducted by collecting data with questionnaires
from 9 experts and graphic designers with more than 5 years of experience. The questionnaires were
generated from the data of the type of graphic design personality that was suitable for each kind of products
at the selling point and Shigenobu Kobayashi’s color image scale. The product selling points were divided
into 3 groups as follows: 1) the selling points of the functional benefits, 2) the selling points of emotional
benefits, and 3) the selling points of the self-expressive benefits. Whereas the color image scale was
assigned a CMYK value for each color by comparing the colors from the printed booklet and labeling all
colors. Subsequently, questionnaires were collected from experts by choosing a color that could reflect
the graphic design personality suitable to be used to represent each product's selling point.
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The results showed that 1) a list of colors to communicate graphic design personality used for
presenting a selling point of the functional benefits were 25 colors that consisting of 8 Natural colors, 6
Clear colors, 8 Modern colors and 3 Dynamic colors. 2) there were 32 colors that communicated graphic
design personality used for the selling points of emotional benefits, consisting of 4 Natural colors, 4 Clear
colors, 6 Elegant colors, 3 Dynamic colors, 3 Gorgeous colors, 3 Classic colors, 6 and Modern colors, and 3)
there were 14 colors that communicated graphic design personality used for selling points of self-expressive
benefits, consisting of 2 Clear colors, 4 Elegant colors, 4 Gorgeous colors, 1 Classic colors, 1 Dandy colors,
and 2 Modern colors.
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Product Graphic Design
Selling Points Personalities Colors Colors Image Scale
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(Masculine) kaz 9113311 (Metallic)
5.2.4 YAdNAIN AWa39 (Dynamic) Usgnaualgumadnnnges fe 1830T0 (Lively) wag naivngy
(Bold)
5.2.5 YAAnA1n @d19u (Elegant) Usznaudisyadnaingey fe a15uaigeuly (Emotional), adu
(Calm), sn913 (Graceful), suasetes (Fashionable) wag aouda (Modest)
5.2.6 YAANAIN ¥3U31 (Gorgeous) Usenausisyadnamgeas e diausi (Alluring), #3nsn gung
(Luxurious) kag gua (Mellow)
5.2.7 yAdna1w aaradn (Classic) Usgnauslsuadnainges Ae Useinaldeu (Traditional),
azidenayed (Elaborate) wag vitinuuy §uan (Heavy and Deep)
fisemsdnunsad 2

M990 2 eNsENavieuyAinnImNIseRNLUUNTWNIET LEURIAIEA R TUA

Product Selling Points yainAImmEn yainnneay Color Code List
1. msldverness Classic Traditional, Elaborate, Heavy
and Deep

Elegant Modest vk vk
45386540 4044 5525
EL-12 EL-13

Clear Neat e
0000
CL-2

Gorgeous Alluring, Mellow -~
29776030
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M19199 2 IEMIENAETIpUUATNNIMNITERNKUUNTIINBU LaUDAIBA DT (siB)

Product Selling Points yAANAINTEN yAinNNEY Color Code List
2. msuanannududy Classic Traditional, Heavy and Deep
f13U oLA-1
Natural Mild
50 50 60 20
NA-16
Elegant Emotional, Fashionable, vk e e
55353715 45 38 65 40 40445525
Modest EL-10 EL-12 EL13
3. bARUNNBAY Classic Traditional, Elaborate, Heavy
and Deep
Elegant Fashionable, Calm
Gorgeous Luxurious
4. Msgeduugldunn Clear Refreshing
ngavsailuiitoy
Modern Sharp, Masculine, Metallic
Dynamic Lively
5. gnsasneidiazATvse | Modern Sharp, Masculine, Metallic
fnsnu
Clear Refreshing
Dynamic Lively, Bold
6. UaﬂEULLUUﬂ”ﬁi‘é’fﬁuﬁﬂ Clear Neat, Clean, Refreshing
Modern Sharp, Masculine
7. ANUABINITNNTLRNTY Natural Tranquil, Mild vk e
" 4010440 1015150
LAZAINUNIN NA-6 NA-14
Elegant Graceful
EL-7

wazLilafansan Color Image Scale Armundlnusoutulnudumuunuuey wavdseuiudidunuunu
& ' P A g oA v 1% d' . . A A
#3 WU 5’18mii‘ﬂ,umumﬂuaL?JMIuIWUEQuiJWﬂwqm (Dynamic, Gorgeous and Classic Colors) 584a411ABED U
Tulnuseu (Natural and Clear Colors) @nanslnunans (Elegant Colors) wazdidalulnudu (Modern Colors) snu
SU7 6
Y
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Product Graphic Design
Selling Points Personalities Colors Colors Image Scale
avrwduIsu’”
Soft.
1. MsISBoRNDAY....eree Classic / Elegant / Clear.................. EEN 'E
/ Gorgeous
2 msnaol\)m]ulﬂududws‘u .Classic / Natural / Elegant... HEE B
3. i@avdnnadv............... e W, Classic / Elegant / Gorgeous.......... ma m
4. Ms3wNUURIBUINAZA
KSOIOUNTEU oo Clear / Modern / Dynamic.............. [l O oot

5. lBMsasvddddazAs

KSoddNsqu Modern / Clear / Dynamic.............. [ m
6. UonsUIUUNSIZEUAN .. Clean/Modern ... . I8 e - M
7. ADIWADLNNISNISYDUSU - d

(=21 1 | V1S 2 Natural / Elegant ... N Em L

3UN 6 nadduTnensinagyieuyadnnmniseenkuuNTITnieNELeIAYIEMURT T

5.3 sremsadiazfisuyadnniwnisesnuuunsiiniiietiausgnuiefunisiusnisiinuves

Juslna

wuidl 6 yadnnmudn fneesBondel

5.3.1 yadnam Faau 1Whlade (Clean Usznausheynanaindes fe ave1n (Clean) way aniiy
(Refreshing)

532 yndnnm adelnd (Modem) Usznaudlsyadnainges de guduvie minwiu
(Masculine)

5.3.3 YAENNIN @9197% (Elegant) Usenaumeyninnngsy fie azidungou (Delicate), 915ual
goulw (Emotional) uay nuasiefien (Fashionable)

5.3.4 YAANAIN 13131 (Gorgeous) Usenaumigyadnaingey As lausi (Alluring), #ailey
(Extravagant) uag @y (Mellow)

5.3.5 yadnn1n Aanadn (Classic) Usenausisyadnainges fe winuuu quan (Heavy and
Deep)

5.3.6 YAann1w 1nv3 (Dandy) Useneusmeuainamees fe nszdunseiad (Dapper)

fisnemsdnunsned 3

M19199 3 IEMIENaETiouUATNAINNITERNRUUNTITNBYLEURIAYIBAIUNTUIUBNEWIInUYRIUS LA

Product Selling Points yAiNAIMEN yAinnneay Color Code List
1. mslddiivedsauntaue Flegant Delicate, Emotional I R
5542150 4038170 5045 38 24
EL-3 EL-5 EL-6
Gorgeous Alluring, Extravagant
Clear Clean, Refreshing
2. mauanfliidudfiodans | Elegant Fashionable
55353715
EL-10
Gorgeous Alluring, Extravagant,
Mellow
Dandy Dapper
3. MIULARININANBAIUDINT Classic Heavy and Deep
dun
Modern Masculine
auuf 33 U 23: n3nIAN-5UIAN 2564 M




wazLilafiansan Color Image Scale Arnuundlnusoutulnudumuunuueu wardseuiudidunuunu
& i P D A2 oA v P . A o
A1 wudt ensatunguilidudidululnunansunniian (Gorgeous, Dandy and Classic Colors) sedadsnfAadnan
Tulnunana (Elegant Colors) @doululnuidu (Clear Colors) uazdidululnuu (Modern Colors) anugud 7

Product Graphic Design
Selling Points Personalities Colors Colors Image Scale

aviedrunmisuvuaniivddauvoviusina

ik ms?zivg‘ﬂi“ialéa\)mdmaua .............. Elegant / Gorgeous / Clear.............. FEEEBN
2. msiaav31y(310unionans........ Elegant / Gorgeous / Dandy.......... I
3. MslidQuNIWanuiyov
Qas1dumn Elegant / Classic / Modern............... H B o

Cool

o

3UN 7 waddeTensinagrisuyadnninniseenuuuniiiniveiniauenviemunsiivenfsinuveuilag

6. NM3aAUTIEHE A3U wazdalauauuL
6.1 n159AUI18NA
Tuniseenuuunsindnssmualandvesniseenwuy (Desien Brief) Faduadasiiofidnundiedes
suaamiﬁamsiwdnﬁ’ﬂaaﬂLLUUﬂSWWﬂLLasﬁﬂizﬂaUmw?aﬁwaﬂmqmiaaﬂLLUUifuLﬁa‘LﬁL%’ﬂaﬁﬂwwuaq
naufisanuinsety Snnedadundesiolunisnsiaaeuna nuurazduiineulandAndliuTely (neess
auldunsey, 2561) wazyadnnmmensesnuuuidunislunanauiidesimuslvaenndesiuuufniiiugaue

(U7 8)
Product Graphic Design
Selling Point + Personality + Color
Design
Directions

JUN 8 uwndalunis@eulangnianisesniuunsiiin

v
a v A v =

Inquszasdvnanuifeifonsiumaiiasieuyadnaimmsnisesnuuunniiniilfilonisiiauegave
YoIuaniuusar JULUULAEIATIZYIANY Color Image Scale aguldsed

1) emsAfiazvieuyadnammisnisesnuuunsfindldiiiensiiauegmunedudsunihitusglewily
goudld1uiu 25 & Usznouniud Natural 8 @ Clear 6 @ Modern 8 & wag Dynamic 3 & LazNINTINVBITIINTE
sovunlunguiiduddeululnuduuniian (Natural and Clear Colors) sosasunfedidululnuidu (Modem
Colors) wardnanslulnuday (Dynamic Colors) wazileansanainuse (Contrast) vesdluusavunuuaztmin
(Value) v04d wudn s1emsdiazvieuypdnnimmdndnilvgiianusinags fe fdlnudeusyinegnueaunu Jalny
Busgunanveunu Tdseustgiiovuugavosnu uazlidduegfovaisaavosunu fuumanisiisentsdluldly
nseenuUUNIAMNGUT 9
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Q0u"w : duWauaun Q0w : dduUs:nouyovaum Qa1 : I¥MsiBvuaum 0V : ADWKAINKAWYDVAUAT
£ Natural : Tranquil £ Clear: Neat, Refreshing £ Clear : Neat, Refreshing £ Clear : Clean, Refreshing
% Clear : Neat, Refreshing £ Natural : Plain E Modern : Sharp, Masculine £ Natural : Intimate
£ Modern : Rational, Masculine £ Modern : Sharp, Rational, Masculine 3 £ Modern : Metallic
= | - | ==
0000 0000 200200 0000 0000 0000 95704034

o2 MO-2 o1 o2 o6 o2 M0-2 NO-6

m - 5000 - 5 o
| 0 0000 00075 8458170 1835235 5317600 100400
[ M5 g M2 Mo-4 M5 (%] U5 ] 3
0u19 : aUAREaKSETaTIKINY 0V : AXWADVMISADWUADOY 018 : Us:ANSMwWUoLaUA 0V : AXWEDIMSNVMENTW
na:uunv

Clear : Clean
Natural : Intimate, Fresh
Dynamic : Lively

Clear : Neat, Refreshing
Dynamic : Lively
Modern : Sharp, Masculine, Metallic

Clear : Neat, Clean, Refreshing
Natural : Wholesome
Modern : Sharp, Masculine

Clear : Neat, Clean, Refreshing
Modern : Sharp, Masculine, Metallic
Natural : Fresh

CMYK CMYK CMYK
8458170 0000 8458170

Personartes.
Personsites
Fersonaites

Persceaites

CMYK
0000
o2 o4 o7 o2 A1

CMYK CMYK CMYK CMYK CMYK
- 0000 0000 205650 010010010
NA-10 Mo-1 MO-2 Mo-8 NO-2 KA1t or-3
0v1w : 21gNSTEVILAUA 0v18 : IEMswAdUA

Clear : Clean, Refreshing
Natural : Intimate

20019
5000
8458170 0000

X e dukunnus:lestilsaoy

Clear : Neat, Clean, Refreshing

Personsites
Perscralties

UM 9 unAnlunsilisulandmeniseenuwuunsiiin

2) Memsdiagiiouyadnamnisnisesnuuuniinilfifionniiaueyaneduddiuensuniisiu 32
& Usgnousied Natural 4 & Clear 4 & Elegant 6 & Dynamic 3 & Gorgeous 3 & Classic 6 & Way Modern 6 & way
mwaamamamsﬁﬁgwmiuﬂajuﬁl,ﬂuﬁLsﬁﬂuiwu%fauumﬁqm (Dynamic, Gorgeous, and Classic Colors) 584831
Aodosululnuseu (Natural and Clear Colors) @nanslnunans (Elegant Colors) wagdidululnuifu (Modern
Colors) wazilefansanaaumng (Contrast) vasdluusazunuwazimiin (Value) vosd wuin semsaiasiiou
ymannmmandnlnglanusdeswazdrumnnidulnuddulianla Suwimanisiisensdlldlunisesnuuy
ﬂ'ﬁ'ﬁ\lﬂmmgﬂﬁ 10
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0w : MsiBogriodv

Classic : Traditional, Elaborate, Heavy and Deep
Elegant : Modest

Clear : Neat

Gorgeous : Alluring, Mellow

CMYK CMYK
100953535 § 30758040

CLA-6 CLA-7

Personalities

CMYK CMYK

0000
0L-2

5070 80 75

CMYK CMYK CMYK CMYK
45 38 65 40 4044 5525 2977 60 30 000100

EL-12 EL-13 GOR-2 CLA-6

0v19 : 1aavURnado
Classic : Traditional, Elaborate, Heavy and Deep

Elegant : Fashionable, Calm
Gorgeous : Luxurious

CMYK
3258 8034 b 0
CLA-1 ol-4 oL-5
CMYK CMYK
] 34475825 50708070

EL-11 GOR-8

Personalities

CL-7

£

CMYK
8458170

0¥ : MsTwTwouBUINAGA
r3o1duniteu

Clear : Refreshing
Modern : Sharp, Masculine, Metallic

Dynamic : Lively
CMYK CMYK
8458170 0100100 10

Dv-3

CL7

Personalites

DY-1

CMYK CMYK YK
86388035 J95704034 [ 10075080
Mo-3 MO-6 Mo-8

0u18 : msiaavaNudududisu
Classic : Traditional, Heavy and Deep

Natural : Mild
Elegant : Emotional, Fashionable, Modest

CMYK CMYK CMYK
32588034 307580 40 50 50 60 20
CLA-1

CLA-7 NA-16

Personalities

EL4 EL-10 EL-12 EL-13

CMYK CMYK CMYK
553537 15 4538 6540 4044 5525

QU198 : MSASWAMSQU

Modern : Sharp, Masculine, Metallic
Clear : Refreshing
Dynamic : Lively, Bold

Personalities.

CMYK CMYK
86 38 80 35 957040 34

Mo-3 Mo-6 Mo-8
CMYK CMYK CMYK
8458170 010010010 JOREENI)
CL-7 DY-3 DY-4

90818 : uansUuuNSIBEUA

% Clear : Neat, Clean, Refreshing
g Modern : Sharp, Masculine
&

CMYK

0000

CL-2

000100 0000

Mo-1 Mo-2

0Y19 : AWAIVMSNISYDUSUIIAANUSN

Natural : Tranquil, Mild
Elegant : Graceful

Personalties

CMYK
1015150

NA-14

1540610
015

0U1Y
aluosund

3U# 10 wiAntunsdeulandneniseeniuunsiin

3) ensanazvieuyAdnamTnIMsesnuUuniinildilensthiausgamedufiunisuswenisin
vouslnafidIual 14 @ Useneumied Clear 2 & Elegant 4 & Gorgeous 4 & Classic 1 & Dandy 1 & wag Modern
2@ LLazmwsamamEJmia‘ﬁgmmﬁlumjuﬁlﬂuﬁL%'uluiwuﬂmammﬁqﬂ (Gorgeous, Dandy, and Classic Colors)
sesasnApdnanalulnunans (Elegant Colors) dgaululnuidu (Clear Colors) wagddululnudu (Modern Colors)
waziilefinnsanAusng (Contrast) vesdlunsiazunuuaztimiin (Value) 1098 wuih mensafiasfieuyadnain
vénadnilvafianusnaiutosmnnuasdudilianla fuuamsmahnensdlulflunsesnuuunfinaiugui 11

aug : Msligidodeouiiaun

Elegant : Delicate, Emotional

Gorgeous : Alluring, Extravagant
Clear : Clean, Refreshing

CMYK CMYK CMYK
5542150 4038170 504538 24

EL3 EL5 EL6

CMYK o]
2850280 2

GOR-1

Parsonaliies

L5

K
29776030
GOR-2

GOR-4

20u18 : MsIEaLIWITITURToAANS

Elegant : Fashionable
Gorgeous : Alluring, Extravagant, Mellow
Dandy: Dapper

CMYK
553537 15

Personalities

EL-10

CMYK
2077 60 30

GOR-2

20818 : NSIAQVMWANUAIYDVASIEUA

Classic : Heavy and Deep
Modern : Masculine

'YK
000100
Mo-5

20U

drunisuvuaniivddauvoviusina

JUN 11 uwnAnlunslisulangneaniseenwuunsiiin
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o
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# udsiiAneuglundeuduyaannmmensesnuuunsiinisusiflesandidudeiilggueaiiudsiy
reu uarduunidessmmuiomiifosmsie Tagludemishatuazdnauedeyndnamissiudunahliad
dnldeinaiuiieg denadasiuunainaideves wiisn uiges wazesey aitagiayns (2560) agulidn mslddly
uenuuunTinaaunisenluudazyaiuineiy uasfuilnafyunosodsrstunududiusasdssian
(Grossman and Wisenbily, 1999 814dislu dinen dulaiey wags1as lavna, 2561) lusuideves Cigic and
Bugarski (2010) lé¥innsnuanuusnssludnuazyadnnmuetenanasinsfisnnauauinasinnuveud wuin i
ATIANATIY BN TN TsaudtY (e W1 wage) warBadng (Las wies) saufmginsunes
yarafiduaufuimadinurevdidumnnidfianla anraideiannsafuiumsatvaylunsfngiios
sensAfiaziieuyaanamasIAuAIULUUE 9 Tiluswian fouulfaiin “Uﬂﬁﬂmwmﬁuﬁfl Judadivae

)

EUUGUUI‘MNUSIJWﬂiﬂﬂ')']LL“UTL«!GM?E]E{‘H?]Wuumiﬂ‘”fﬂ‘lfli‘lwmLEN (ﬁiﬁi BIUTNINY, 2555) uaﬂmﬂu ﬁU‘u‘Uii’ﬂﬂﬂJ%

¢
P

SildAosarAvunvuidts wu Sunandesadia Avuydosavanu Aivdeseudeadosaie (uiias oguatan,
2545)

6.2 taLauauuy

waddeilidunisdansossensdfifsiuaunilimnsautuniniuldoonly wasmdoansaid
Uszansnmiiazvieuypanniwlunisesnuuunfindidnaiuiieliinausgauedisneiu dagliitnesnuuunsiin
ausadenlidfiunzaldognni nonsdildnmaideasiiidunsanmensaiflisidueensuunil
iiefineenuuuannsaidenltianziazasiugaveduduazyadnam dadusmensafiianuiiozdulunis
deansvidesdsuifiuedeliusyansann semsanidenldiuduesiusznevd oo q Aidnesnuuunsiindeily
asassdrolinanuangisnafiovilianuAneuuansatu 1y nsuiuimdnuesd (Values) tnonsvilsia
th « deuas viaututu nM3dugd nisléanuenmesd niaidu sufanmsusudndiulumsldfudiasd wanil Wuds
Waduiitnosnuuuaansaensangnirislianaduldsioldvarnvans

guassalunafudeyaiifoaniunisel Covid-19 fvilwliiannsafutoyauuuimdymii (face-to-face)
1§ fidouldunanvesussulaflunisdnsdedifdvivgy wazlildmmun Ussianvesgunsaliilddmsufvdoya
ooulawl 1wy fofle wiuidn vidoroufiunes Fso1vvsfienueamndouludesesmaiusnglumiaegunsnives
Gidemgld dorausuuzdmivamifeluouian msimaiseilulitneonuuunifinneasdinuuasyssiiuee
Nnngdnlddudeiionnaouyssdinmusamacide
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