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Abstract
This research is integrated the architecture and art design creative work with community for

developing local products of Eastern Lanna, by design the interior decoration prototype in 36 square meter
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guest room (price 600 - 800 baht per night) of Phayao university hotel to inform Kham Mok Luang flower as
symbolic media or one element of identity. The objectives of study is to set research teamwork of interior
designer, architect, artist- designer to design decorative objects or props with community craftmans to
increase value added handicraft products and community can develop their products to commercial
business by their competency. The method is qualitative research that 4 designers collaborate with 10
textile and basketry handicrafts in Ang Thong district, Phayao Province by sharing their knowledges and skills
together, start from design the symbolic pattern of Kham Mok Luang of cloth weaving and basketry raw
material process, design the guest room decoration, produce the decorative objects or props : curtain, bed
runner, head of bed, lamp, basket. After finishing the props the researcher set them in the mock up room,
and take the pictures of decorative room and objects to be survey tool of stakeholders satisfaction opinion
about symbolic pattern design and all decorative products. The result is to the most satisfaction in symbolic

pattern, the products or props satisfaction is more to the most.

Keyword: Eastern Lanna, symbolic media, guest room
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Figure 2 The Interior Design of Hop Inn Hotels to present corporate Symbol by Color
#i311: HOP INN Hotel Thailand (2022)
Source: HOP INN Hotel Thailand (2022)
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U 3 uansdnuazniseonuuumeluiesinlsussiidumsdanssslondldaosaioadoudundn
Figure 3 Guestroom interior design that focus on the functional arrangement of furniture.
fiun: Agoda. (2023). Yuwegune
Source: Agoda. (2023). Ban Nai Amphoe.

U7 4 uansdnuurnisanuidlsausuiifidsmnudaiioderumnedydnunivesesding
Figure 4 Guestroom interior design by add decorative objects or props to inform corporate Symbol.
#i37: KUI JAPAN (2023) / a¥esiing Saau. (2565)

Source: KIJI JAPAN (2023) / Rungson S. (2022).
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5UN 5 nMseenuuungluvisainlsusulagldndndusianyusu

Figure 5 Guestroom Interior design by using local community products.
fian: Tseusueneesing (2566)

Source: Raya Heritage Hotel (2023)
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Figure 7 The prototype pattern of Kham Mok Luang flower (Patent Pending)
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Figure 8 The floor plan and perspective of interior decoration guestroom prototype.
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Figure 9 Product and decorative items to be used in guestroom prototype.
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Figure 11 The process of Kham Mok Luang patterns on woven textile and basketry lamp.
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Product pricing for sales.

1,250.-
Baht/Piece

1,500.-
Baht/Piece

Baht/Piece
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Figure 12 Product design of decorative props with Kham Mok Luang symbol and corporate colour.
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Figure 13 The props design for decoration in prototype guestroom, university of Phayao hotel.
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Figure 14 A participation meeting of research peer, community stakeholders, and researchers.
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The number of respondents from the staff of
University of Phayao was 51 people.

Academic staff
BMale = Female 9.8%

Male
37.3%

Female
62.7%

Supporting staff
90.2%
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Figure 15 The number of University of Phayao staffs who responded to the questionnaires.
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A15199 1 Haanufianalanealnatelundniueiiasdannuaslun1sanwaaiaLie

Table 1 Satisfaction’s Results of pattern in props and bed headboard decoration.

Number of Respondents is 51 people

Number of Respondents is 51 people

Results of of of Phay survey regarding “Kham Mok flower pattern”. Results of of f Phay 'y regarding “Bedhead design”.
Question Score Satisfaction level Question Score ‘Satisfaction level

The pattern is beautiful and stands out. 320 Satisfied Captivating, beautiful, and practical. 280 Satisfied
The pattern clearly depicts floral motifs. 329 Highly satisfied Vibrant colors that stand out represent the identity of the area. 292 Satisfied

v Feelings towards using local materials in production. 3.02 Satisfied
The yellow flower tones against a white or light-colored background are 31 Highly satisfied
suitable for incorporation into wire pattern designs.

Identity that embodies Kham mok flowers. 2.86 Satisfied

The wire pattern is designed to symbolize the identity of flowers and trees o Satisfled
representing University of Phayao, dentity that represents University of Phayao. 2.80 satisfied
The pattern is suitable for production using weaving techniques. 333 ighly satisf Howi areyouin ing, to what extent? 265 Satisfied

Highly satisfied = 4, Satisfied = 3 ,Neither satisfied nor dissatisfied = 2, Dissatisfied =1

Highly satisfied = 4, Satisfied = 3 Neither satisfied nor dissatisfied = 2, Dissatisfied =1

M19199 2 HaAuisnelIron1TeeNLUURNI LA YALATEILEY

Table 2 Satisfaction’s Results of curtain and bedding design.

Number of Respondents is 51 people

Results of of of 1y

Question

Captivating, beautiful, and practical.

Vibrant colors that stand out represent the identity of the area.

Feelings towards using local materials in production.

Identity that embodies Kham mok flowers.

dantity that represents University of Phayao.

How Interested are you in purchasing, to what extent?

survey regarding “Decorative curtains”.

Score

310

Satisfaction level

Highly satisfied

Satisfied

Satisfied

Satisfied

Satisfied

Satisfied

Highly satisfied = 4, Satisfied = 3 ,Neither satisfied nor dissatisfied = 2, Dissatisfied = 1

Number of Respondents is 51 people

Results of of ion survey regarding “Bedding set”.
Question Score Satisfaction level
Captivating, beautiful, and practical. 3s1 Highly satisfied
Vibrant colors that stand out represent the identity of the area. 339 Highly satisfied
Feelings towards using local materials in production 345 Highly satisfied
identity that embodies Kham mok flowers. 343 Highly satisfied
dentity that represents University of Phayao. 335 Highly satisfied
How interested are you in purchasing, to what extent? 325 Highly satisfied

Highly satisfied = 4, Satisfied = 3 ,Neither satisfied nor dissatisfied = 2, Dissatisfied =1

M1399 3 naruisnelaseniseanuuulanlil ¥n0Inees wagnzndin

Table 3 Satisfaction’s Results of the lamps, tray sets, and laundry baskets design.

Number of Respondents is 51 people

Results of of of Phayao
Question Score
Captivating, beautiful, and practical. 312
Vibrant colors that stand out represent the identity of the area. 314
Feelings towards using local materials in production. 318
Identity that embodies Kham mok flowers. 320
dentity that represents University of Phayao. 3.06
How interested are you in purchasing, to what extent? 3.00

survey regarding “Lamp”.

Satisfaction level

satisfied

satisfied

satisfied

satisfied

satisfied

satisfied

Highly satisfied = 4, Satisfied = 3 ,Neither satisfied nor dissatisfied = 2, Dissatisfied =1

Number of Respondents is 51 people

Results of of Phayao survey regarding “Tray & Laundry basket”.
Question Score Satisfaction level
Captivating, beautiful, and practical. 333 Highly satisfied
Vibrant colors that stand out represent the identity of the area. 32z Highly satisfied
Feelings towards using local materials in production. 3z Highly satisfied
Identity that embodies Kham mok flowers. 318 satisfied
dentity that represents University of Phayao 312 satisfied
How interested are you in purchasing, to what extent? 3.08 satisfied

Highly satisfied = 4, Satisfied = 3 Neither satisfied nor dissatisfied = 2, Dissatisfied =1
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