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Abstract

This article aims to explore the value of identity from the potential of Pho Klang Street in the old
town of Nakhon Ratchasima, in various dimensions that are connected to the people. This identity is built

from the essence of the neighborhood towards creating place branding to drive creative neighborhood
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development through social participation. This research is qualitative, using a study method from field
surveys combined with structured interviews. It evokes a sense of nostalgia linked with collective past
experiences of people, reflecting relationships with and attachment to the place. The study involved
interviews with informants using chain sampling, divided into three age groups: children and adolescents
(ages 10-19), adults (ages 20-59), and elderly (ages 60 and above), with a total of 30 participants. Additionally,
a physical survey and field data collection of the city using walking maps were conducted. The study results
revealed both tangible and intangible cultural heritage, divided into two groups: 1) Lost cultural heritage
that people still feel nostalgic about (3 sites), and 2) Remaining cultural heritage (18 sites), totaling 21 sites.
In branding Pho Klang Street, the breakfast culture was chosen as the main image that people feel attached
to and nostalgic about. This culture relates to the coffee house, a symbol of lifestyle and creative meeting

places where generations converge, fostering deep relationships among the people in the neighborhood.
Keywords: Place Branding, Nostalgia, Pho Klang Street, Nakhon Ratchasima old town, Cultural Heritage
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Figure 1 Study Area Boundary Map, Pho Klang Street.
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Nostalgia

Symbols and Objects Personal Memories

@ Symbols and Objects @ Personal Memories

Periods and eras that have
specific historical and cultural
meanings.

Personal memories, which
arise from experiences
related to places in the past
or stories that have been
passed down in the family.

Place Branding

The identity of a neighborhood.

@ reriods and Eras @ Sensory Stimuli
Symbols and objects, such as Sensory stimuli, such as familiar
items with unique meanings Periods and Eras Sensory Stimuli scents, recognizable sounds, or

or symbols that are well-known images frequently seen in the past.

within a community.

35U 2 nsouniAnluMTidY

Figure 2 Conceptual research.
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The construction of the railway
that connects to the Isan region.
N

the Vietnam War era

in Nakhon Ratchasima. The Pho Klang Road area

in the present day.

==
The period from T
post-revolution to the present. ?‘ &

s The opening ceremony of
§4 Mittraphap Road on July 10, 1958.

Talat Chin
The commercial district outside the city
from Chumphon Gate towards
Nakhon Ratchasima Rallway Station.

Hua Tamoan community.
The orlginal name of Pho Klang Road
s "Hua Tamoan” which refers to the
position at the head
of Pho Kiang Road.

Aline drawing of a warehouse in the city
of Korat by Herbert Warington Smyth.

UM 3 finuinisvesgruauulngnans

Figure 3 Development of Pho Klang Street.
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Table 1 Places linked to people's memories on Pho Klang Road, categorized by age groups.

from adults'

narratives

from adults'

narratives

photosgraphy
in the past

a0l Uszinmanuil AMUNTITI9INUszaunITal Aanssuiidenles
Places Type of Place Memories derived from experience AUAIUNTIAN
Winuaz sy Alugy Ageney VDAL
(10-199) (20-59 V) (60+ V) Activities that
Children and Adults Elderly connect with
Teenagers (20-59 years) (60+ years) people's
(10-19 years) memories
nauusAnMsTRLsTIIEouMET LY 3 Wi
3 groups of fading cultural heritage sites
1. uln33u AINTIUN AMUNTITT | NMITHNALRTAY | NISHNAURIIY NsEnAUAT
1. Chinese daAu e Tusaduedn | lusalusde N99UAINY
Mahori Social ‘UENQ‘LMQJ: Practice of Practice of Music practice,
activities Memories ancient ancient gathering
from adults' | Chinese music | Chinese music
narratives in the past in the past
2. fulwdiiduen Foyanwal e AUANY ANy anuiTINFves
IWéﬂaNLLazMuaﬂ ﬁaﬂﬁlu Pharmacy meeting meeting ﬂuiu‘qmm
U2799 Local symbol points points Neighborhood
2. Bodhi tree at gathering place
Pho Klang and
Nong Bua Rong
intersection.
3. Suigguend WIEUYBNTTU ANUNTIA | AIUNTITNRN AUNTIAN AIANENIN
Tuls Commercial PnFoud Foudves Aeafuns Photography
3. Ashimoto VoI ey Al dngnmluadn
Photo Studio Memories Memories Memories of

NAUNIANN I TRUSTINNEAIRE F1UU 18 Unke

18 groups of existing cultural heritage sites
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aonuil Ussinnaniudl ANUNTITIANUszaunITal Aanssufidenles
Places Type of Place Memories derived from experience AUAINNTIAN
WinuayTesu IR Hasne VDAY
(10-19 ¥) (20-59 U) (60+ ) Activities that
Children and Adults Elderly connect with
Teenagers (20-59 years) (60+ years) people's
(10-19 years) memories
4. anaviwalyl au/ nsildusin | msfldusly | msdusuly sy
4. Fire God IUUSTIH Tufanssung AANITUNI ANITUNI4 Merit-making
Shrine Religion/ AN AN FEUN
Culture Participation Participation | Participation in
in religious in religious religious
activities activities activities
5. Tsousulngvos 91A1% Sumuwe | mnamsesian | fiwnlugu AR89
5. Pho Thong UsgTRrans YU Soudwes | Accommodati Wnlugu
Hotel Historical Amazon I;EIIWLJ' on in the area Memories of
Building coffee shop Memories the
from adults' accommodation
narratives in the area
6. BuBuvoemen widvenssy | aondfidmsu | aonuiidmsu AUNTIN N55UUTEU
6. Yim Yim Fried | Commercial Fuusenu Fuusenu Aeaffuvies 213 Tunuly
Mussels pINsLdu pInsLdu RRIVRER ATIUATY
Place for Place for Memories of Dining, family
dinner dinner fried mussels gatherings.
in the past.
7. efivlen luined | widivenssw/ FuuNe3 FuuNe3 AIUNTIAN Foruvey
7. Sweet Home 1A Bakery Bakery Aenfuwuey Bakery shopping
Bakery UseiRmans LUUR LA
Commercial/ Memories of
Historical traditional
Building pastries
8. Soulifufids 91A13 AUV | Suewsauly | AunseEn 15808
8. Ki Seng UsgTReans nFoad oLl enfu Buying food
Wooden House Historical ‘Uaﬁ@wy' Chinese Fruomsaulu
Building Memories restaurants in oLl
from adults' the past Memories of
narratives Chinese
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aonuil Ussinnaniudl ANUNTITIANUszaunITal Aanssufidenles
Places Type of Place Memories derived from experience AUAINNTIAN
WinuayTesu IR Hasne VDAY
(10-19 ¥) (20-59 U) (60+ V) Activities that
Children and Adults Elderly connect with
Teenagers (20-59 years) (60+ years) people's
(10-19 years) memories
restaurants in
the past
9. Anlaiimug 91A1% Sulndlugnu | aumsean AIUNTIN Msieus
9. Wine Wattana | UseAm1ans | Wine shop in ey ey anUnenssy,
Building Historical the anUnenisu anUnenisu Eonuaze
Building neighborhood LUURLR LUURLR NARAN
Memories of Memories of Visiting
traditional traditional architecture,
architecture architecture Choose and
buy products
10. AAL AU/ nsfidusan | nisfdusady | anwiiviede | nsdhsaufinig
AR IUUTTIY Tufanssung AINTIUNY IR AU, N9
10. Thap Thim Religion/ FEN FEN JIUAIVDIYUYY ey
Goddess Shrine Culture Participating Participating y13ulugu Attending
in religious in religious Spiritual place religious
activities. activities. and gathering ceremonies,
spot for the making merit
Chinese
community in
the
neighborhood
11. fveansent WIBINTTU uNluTIa uNTUTI AUNTIAN Fonansns
wan Commercial Ancient Ancient Aenfuimen buy products
11. Trok Ti Lek sweets sweets nTaU
Fried Peanuts Memories of
crispy fried
peanuts
12. eIy widvenssy | aowdidmiu | aaudidmiu AIIUNTIN MsfuUsenu
Tusnaundzig Commercial Suusenu SuUsenu ey 219113, NMINUUY
915N 915N fruaulugayy
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amuﬁ Uismmamuﬁ ﬂ??u%iﬂﬁ?%?ﬂﬂiﬁﬁﬂ‘Uﬂﬂiﬂj ﬁamsuﬁﬁau‘lm
Places Type of Place Memories derived from experience AUAINNTIAN
WinuayTesu IR Hasne VDAY
(10-19 ¥) (20-59 V) (60+ ) Activities that
Children and Adults Elderly connect with
Teenagers (20-59 years) (60+ years) people's
(10-19 years) memories
12. Pae Peng's Place for Place for LRI Dining, meeting
Traditional Pork breakfast breakfast el people in the
Noodles Memories of neighborhood
traditional
noodles
13, AaLl53199 ANEU/ nssidun | nmssidwdnly | nsfidusly | n1snsiuisnig
ENe IUUSTIH Tufanssuyy | Aanssunig AANTIUN AU
13. Ha Seng Tua Religion/ AN AN AEUN Participating in
Vegetarian Hall Culture Participating Participating | Participating in religious
Shrine in religious in religious religious ceremonies
activities. activities. activities.
14. Aadnuag ANEUY/ aowiidmsu | aouiidmsu anuiian ANSENNNSY, NS
14. Wat Chaeng IANUTTTU Fulsenmu Fulsemu Taysnuuagy L3RG N
Shrine Religion/ 87‘1/1’15@‘14 87‘1/1’15@‘14 i?mﬁ’)‘U@ﬂ‘QﬂJ%u ANEUN, LLaeN1T
Culture The place for | The place for gaduluviesdn | Suusemiuems
having dinner | having dinner Spiritual and Worshiping,
gathering spot | participating in
for the local religious
Chinese ceremonies,
community and dining
15. \fingy widvenssy | aodfidnsu | donuiidmiu AUNTIAN MsALNIWI, 113
15. Tek Ha Commercial Julsenmu Julsenmu Aeafunisiy AUNUN
DML DM AL mLLWLLUUﬁu’aLa:J Drinking coffee,
A place for WUﬂzLﬁa‘m Memories of having
having dmsudunun traditional conversations
breakfast A place for coffee drinking
having

breakfast and

meeting
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aonudl UseLnvanudi ANUNTITIANUszaunITal Aanssufidenles
Places Type of Place Memories derived from experience AUAINNTIAN
WinuayTesu IR Hasne VDAY
(10-19 ¥) (20-59 U) (60+ ) Activities that
Children and Adults Elderly connect with
Teenagers (20-59 years) (60+ years) people's
(10-19 years) memories
friends for
coffee
16. S1un e WIEUYBNTTU aonuiidmsu aonuiinuly AUNTIAN miﬁiumuw, A1g
ik Commercial Fuusenu dwivewns | eafunishiu AUNUn
16. Saeng Fa DML L kaz A mLLWLLUUﬁgﬂLam Drinking coffee,
Coffee Shop A place for Breakfast and Memories of having
having coffee traditional conversations
breakfast meetup spot. | coffee drinking
17. 5nlsoiilawwn | widvenssy | anufidmsu | aowfidvu AUNTIN NM55UUTENU
17. Roj Pojchana | Commercial JuUsenu JuUsEnu Aenfuoms DML
Restaurant DML DML L Having breakfast
A place for A place for Memories of
having having breakfasts.
breakfast breakfast
18.5ulorniu wdivenssy | anufiviuves | aonuiiniuves AYUNTIAN msnuleaniu
ALau Commercial WU WU Aeniuleansu Eating ice
18.Deeden Ice Dessert place | Dessert place LLUU@?&L@@J cream
Cream Shop Memories of
traditional ice
cream
19. Toudlu AU/ ANTIUNY ANTIUNY ANITUN NIUTINADTN
19. Wat Chaeng IAUTTIU ANEUN ANEUT ANAULAENNT AU, ANS
Nai Temple Religion/ Religious Religious iauéhﬁuaasqmu ‘1/‘1”114@13
Culture activities activities Religious Participating in
activities and religious
community ceremonies,
gatherings making merit
20. 5 VEW aifin | wadlvenssy | aonufidmiu ANUNTIA AYUNTI aonuiidmiu
\d Commercial Sulsewu | Swadnluedn | Suadnluefn | Suusemiueims
9I1UNT
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amuﬁ Uismmamuﬁ mmmﬁwmaﬂszaumsaﬂ ﬁﬂﬂiiMﬁL%BMIHQ
Places Type of Place Memories derived from experience AUAINNTIAN
WinuayTesu IR Hasne VDAY
(10-19 0) (20-59 V) (60+ ) Activities that
Children and Adults Elderly connect with
Teenagers (20-59 years) (60+ years) people's
(10-19 years) memories
20.VFW A place for | Memories of a | Memories of a A place for
Steakhouse dining past past dining
steakhouse steakhouse
21, fudlseusuds | wdlvenssy | aonufidwiu | anudidnsu AUNTIN n55UUTENU
21. Siri Hotel Dim | Commercial Fuusenu Fuusenu FAeaffumsin | ewnsuagdifin
Sum DT 9113 Indaandsalv Dining and
A place for A place for Memories of lodging
having dining lodging near
breakfast the train
station
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CULTURAL HERITAGE TOURISM ROUTE

>% Kin Khao Chao Ka PhoKlang
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Chomsurangyat Road Mahatthai Road

Fading cultural heritage sites

@ Bodhi tree at the intersection of Pho Klang Road and Nong Bua Rong Road
@  Ashimoto Photo Studio

@  Chinese Mahori

Existing cultural heritage sites

@ Fire God Shrine @ Ki Seng Wooden House Shop @ Pae Peng's Traditional Pork Noodles @ Saeng Fa Coffee Shop @ Siri Hotel Dim Sum

@ Pho Thong Hotel Building @ Wine Wattana Building @ Ha Seng Tua Vegetarian Hall Shrine @ Roj Pojchana Restaurant @ VFW Steakhouse

o Yim Yim Fried Mussels 0 Tubtim Goddess Shrine @ Wat Chaeng Shrine @ Deeden Ice Cream Shop

@ Sweet Home Bakery @ Trok Ti Lek Fried Peanuts @ Tek Ha @ Wat Chaeng Nai Temple

Research Project: Pho Klang Road Area: A Nostalgic Tourism Route
Lf\] This research is funded by a research grant from Nakhon Ratchasima Rajabhat University for the fiscal year 2023.
1 Anniversary

By Assistant Professor Dr. Marisa Hiranteeyakul

ARCH NRRU Bachelor of Architecture Program, Faculty of Industrial Technology, Nakhon Ratchasima Rajabhat University
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Figure 4 Cultural Heritage of Pho Klang Street Through Nostalgia.
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Figure 5 Nong Bai Pho, the representative of Pho Klang Road, used for communication and promotion.
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