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Abstract

Currently, films play a significant role as a result of soft power. Consequently, many countries have
turned to utilizing soft power to enhance their appeal and persuasive power through films. This academic
article focuses on studying soft power policies in the economic dimension, concerning the high-standard
international film industry. It is an industry that is robust and self-reliant. The authors have compiled
information from related documents and interviews with personnel in the film industry to extract lessons
on the main principles, the role of films, resources, and cultural norms in films. These are intended as data
for application to maximize benefits for Thailand’ s film industry. The study found that soft power in the
dimensions of political science and economics has different meanings in detail. The United States, the
Republic of Korea, and Japan initiated the concept of soft power in the dimension of political science,
aiming for outcomes in international relations. Meanwhile, China, India, and Thailand started from a national
agenda for direct economic development. However, all six countries use films as a crucial resource to
achieve the desired outcomes, with the intention of using films in the following aspects: 1) The United
States uses the method of instilling faith for the world to accept the actions of the U.S.; 2) China uses films
as a tool to present entertainment for social creativity; 3) The Republic of Korea uses a method that
integrates art and economy, referred to as commercial art in film work; 4) Japan presents films that portray
a friendly, neutral image as a country of creativity and imagination as well as presenting common stories
that occur in Japanese culture; 5) India prioritizes the Bollywood film industry, using Hindi for
communication; and 6) Thailand focuses on presenting Thai identity in films, but the characteristics of Thai

identity must be deeply understood to achieve a direction in presenting Thai identity further.
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fia: Parasite Home Revealing the luxury house plan from an Oscar-winning movie. (2020)
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Figure 5 The Location of a Poor family's house in Parasite

P Pathee, I. (2021)
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Figure 6 The Internal of a Poor family's house in Parasite

fun: Pathee, I. (2021)
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Figure 7 The Makanai: Cooking for the Maiko House
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Ngamwongpaiboon, personal communication, 2021)
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Figure 10 Thai People Drink in a Bas.
#iun: Smith, (2013). p. 4
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Figure 11 Siamese Lifestyle

fisn: Smith, (2013). p. 15
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Table 1 Soft Power Concepts of 6 Countries in the Film Industry Context.
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power and international

security

ansg NN
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Instilling faith in the U.S.
to make the world
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rather than questioning
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anduilaade,
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a3n

U
Values of democracy,
human rights,
comprehensive
development,
consumerism,

Hollywood film industry
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Uszina uw2An Soft Power §1ug Soft Power Ansnw ARteulunweuns
Country Principles or Role of Film as Soft Potential Resources or Cinematic Ideologies
Experiences Related to Power Capital
Soft Power Concepts
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Intellectual Property
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which are developed
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Traditional culture such
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Chinese medicine, and

various other traditions
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Country Principles or Role of Film as Soft Potential Resources or Cinematic Ideologies
Experiences Related to Power Capital
Soft Power Concepts
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g1IUIUNIT 2 NAITTY and economy, known as | films, dramas, series, AMUNRAINARYN VU
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mhenunniguas and food GGV
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1) Building global country, such as the
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competitiveness by rights in Korea or
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all relevant public and
private sector agencies
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Promoting Japanese

values in many countries
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Production sector,
traditional culture such

as tea ceremonies and

A519a99A e
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Friendliness,
neutrality, creativity,
and imagination,
common situations in

Japanese culture
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Country Principles or Role of Film as Soft Potential Resources or Cinematic Ideologies
Experiences Related to Power Capital
Soft Power Concepts
gunszwaienlidmsu flower arranging, which
Jausssudou reflect Japanese
1) Using diplomatic aesthetics and modern
strategies to quell culture such as manga,
opposition through anime, games, food,
personnel exchanges fashion, and celebrities
and financial aid
2) Cultural export push
not solely for financial
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fan base for pop
culture
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