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Abstract

Thai tourism is a key driver of national economic and social development, with strategies focused
on enhancing global competitiveness. It promotes income generation, cultural awareness, and sustainable
preservation of local heritage, while improving community well-being and delivering experiences that foster
spending and repeat visits.

For this reason, the objective of this research is to study the factors influencing the development
of accommodation in Ban Wang Hora Ecotourism Community, Dan Chang, Suphan Buri. The focus is on
creating positive experiences for tourists and enhancing tourism value through accommodation and
environmental design that aligns with the community’s unique identity. This approach corresponds with
the 13th National Economic and Social Development Plan for Tourism. The study uses qualitative research
methods supported by empirical analysis in the actual area, including interviews and field data collection.

The research findings reveal that the key factors influencing tourists' decisions in choosing
accommodations include: (1) distinctive accommodation design such as dome-shaped structures or rooms
modeled after train carriages, (2) a variety of amenities, (3) Activity offerings that reflect local lifestyles and
culture, (4) Understanding tourists” behavior and needs, and (5) Promotional media that fosters engagement
and long-term relationships. It is noteworthy that price is not the primary factor in accommodation booking
decisions when the design and services effectively meet the target group's specific needs.

This study highlishts a pathway for developing accommodation models that contribute to the
sustainable growth of the eco-tourism industry in terms of tourist well-being and community income
generation. The findings may serve as a model for development in other areas with similar cultural and

socio-geographical potential.

Keywords: Ecotourism, Accommodation in Ecotourism Community, Tourism Community, Sustainability, the

13th National Economic and Social Development Plan
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Figure 1 Relationship between National Development Plans at Each Level

Source: Draft of the 13th National Economic and Social Development Plan 2023-2027 (NESDC, 2023)
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Figure 2 20-Year National Strategy (2018 - 2037)

Source: National Science and Technology Development Agency (NSTDA, 2022)
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Figure 5 Map of Accommmodation locations selected based on location, activities, and business viability after the COVID-19
Source: Adapted from Google Maps. (n.d.). [Map of Ban Wang Hora]. Retrieved January 21, 2025 from
https://maps.app.goo.gl/DA8EPg1VN5gbMizp8
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Table 1 General information about the selected accommodation based on location, activities and business capabilities

Fosin Uszim WA $wou wdy) | veeieRy | Awwasana Uszim nawdh | dasmada | dewsuems sUuuus MIUINNS
Name fiaenn (A319K10135) Number (JusTIuay/ dzaan invieaiien wolae | Wngnlu 29 A9RAIN Uszrndunus | wazianssy
Type Size (sgm) ‘3"141/1&;91) Facility Tourist Wiy (W) Repeated Marketing rude Service and
Price per Average stay in 2 Offer PR through Activity
night Time years Media
1. suien {uin 30 ("398 5 x@n 3 1,500 /1,700 Fmuemns A3n AsaUAT 13U 1@ | 50% NSNS welin Me3e
@ Lodge 611719) UM (Baht) Srueetn amilve 1day 1 @mu/ladw) | Facebook Rowing
Lao-Pi (Width 5 x Dining area & Thai couple night Free breakfast
Depth 6 m.) grocery and family (Thai style)
2. enuguasy o) Trunn 24 ("9 4 xan 3 1,300 /1,500 Fmuons A3 AseuAt 15U LAY | 50% VNSNS wieln anUan W
Suan Suk Lodge 6La13) U (Baht) $1uvest uagnduifiou | 1day1 @nsiwewns | Facebook 5o vy
Somboon (Width 4 x Diningarea & | amlng night HUUDRIF L) nIYNY
Depth 6 m.) grocery Thai couple, Free breakfast Fishing,
Wi Werusignen wirusigndn | 150 um (Baht) family, and (American rowing, and
Tent Customer’s Customer’s friends style) grilling pork
Choice Choice
3. poalatl Tnunsanas 28 8 1,800/2,200 fimuems Asnaseunsy | 233U 1 afalu BRArRRI\p MIUBnfeves | Weise an
upndnImiu Spherical um (Baht) fwvestiuar | usvnguiiow | 23days | 19 @i/l wunfaein | Uan @5w
La Colline Dome AN amilne way 1timein 1 nszve lolafu | Word-of- vain et
Campground Tuin 18 (M4 3 x@n 2 1,800/2,200 Dining area, Y1IRNYIR year Brdw) mouth ez i
Lodge 61173) UM (Baht) (@ansathdn’ Hneoeiuniin
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Fosin Uszim WA $wou wdy) | veeeRy | Awwasana Uszim nawdh | dasmada | dewuevs sUuuuns MIUINNS
Name fiaenn (A319K10135) Number (JusTIuay/ #zaan invieaiien wolae | Wnglu 29 A9RAIN Uszrdunus | wazianssy
Type Size (sqm) ’3’14‘14&;61) Facility Tourist e () Repeated Marketing Hde Service and
Price per Average stay in 2 Offer PR through Activity
night Time years Media
(Width 3 x grocery, and Lﬁuﬂ&ﬁﬁmﬁﬂlﬁ) Free breakfast Fishing,
Depth 6 m.) cafe Thai and (Thai style) rowing,
N WA NAN WA NAN 250 Um (Baht) Foreign couple, surfing,
Tent Customer’s Customer’s family and swimming,p
Choice Choice friend (pet hototaking,
friendly) and
harvesting
vegetable
4. @3 ea {uin 20 (M9 4 xan 3 1,400 /1,600 Fmuens 73N AsOUATY 1 1AY | 30% AR wedn ME3D hay
Sadd wnanidla Lodge 5141915) (Width x UM (Baht) Afudn 9 7 amlve 1day 1 @@ uen 'l | Facebook Aunalsilu
Star View Valley Depth 5 m.) WUNENT Thai couple night A1 AL VU ausuA
Glamping Wi WasigNA WasignAn Auay 150 Um | Vs and family Yeide waldf uaz Rowing and
Tent Customer’s Customer’s (Baht) 2 Au il uaedinn VUURI) harvesting
Choice Choice 400 U (Baht) | vausu Small Free breakfast fruit
dining area (Thai &
with kitchen western style)
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Fosin Uszim WA $wou wdy) | veeeRy | Awwasana Uszim nawdh | dasmada | dewuevs sUuuuns MIUINNS
Name fiaenn (A319K10135) Number (JusTIuay/ #zaan invieaiien wolae | Wnglu 29 A9RAIN Uszrdunus | wazianssy
Type Size (sqm) ’3’14‘14&;61) Facility Tourist e () Repeated Marketing Hde Service and
Price per Average stay in 2 Offer PR through Activity
night Time years Media
5. flanaLasey {uin 30 (7919 5 x@n 5 1,500/ 1,800 | fimuemns AN AsaUATY 15U 1A | 60% s (W | wiwdn nNIENY
P33 Lodge 6K1913) U (Baht) Dining area amilvey 1day 1 n3ENE) Facebook Grilling pork
Mung-kud (Width 5 x Thai couple night Free breakfast
Charoen Farm Depth 6 m.) and family (Thai style)
6. oz lala Jusindy | 30 (Ma 5 x@n 2 2,500 /2,900 Fmuons A3 AseuAt 19U LAY | 50% awnad i (9 | wielnuesdu | viunsene
wpndnsmu NPREU | 6lAs) UM (Baht) $rumostn el | uaenguilou nsevg/Anea/ | lon Grilling pork
The Loco Lakeside | (Width 5 x uazanunNeu | Ilne uag ﬁﬁagulm) Facebook and
Campground Lodge Depth 6 m.) NARLAY YNNI Free breakfast | website
Dining area, Thai and (Thai style)
grocery, café, Foreign couple,
and outdoor family, and
lounge. friends
Swstlul | 175 (053 5 x 5 2,000 /2,500 Asnaseunsy | 13U 1AW | 50% onadni (14 | wiednuasdu | meded
ealhl an 3.50m9) U (Baht) uaznauiiiou nseve/ddw | lani Inseu vy
Train Bogie | (Width 5 x ¥lny uay hesplng) Facebook and | nszv
Lodge Depth 3.5 m.) YNANVR Free breakfast | website Rowing,
Thai and (Thai style)
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Name Hoenn (A319K10135) Number (JusTIuay/ dzaan invieaiien wilae | Wognlu 2 N15AANA Uszndunwus | uwazfanssy
Type Size (sqm) ’3’14‘14&;61) Facility Tourist e () Repeated Marketing Hde Service and
Price per Average stay in 2 Offer PR through Activity
night Time years Media
W WausignAI WA 600 UM (Baht) Foreign couple, cycling, and
Tent Customer’s Customer’s family, and grilling pork
Choice Choice friends.
7. upnlues thuiin | 24 (Ve 4x@n 5 1500/1,800 | muewns war | Asnaseuasy | 13w 1Au | 50% awnsdwi (| wedn EEe AN
Camp more Lodge 6141919) UM (Baht) AN uazngLLiou nsene/Aea) | Facebook Uan ny
(Width 4 x Dining area amilne way Free breakfast TN
Depth 6 m.) and cafe Y1 NYIR (Thai style) Fishing and
Thai and grilling pork

Foreign couple,
family, and
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Figure 6 Lao-Pi
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Figure 8 La Colline Campground
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Figure 9 Star View Valley Glamping
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Figure 10 Mung-kud Charoen Farm

3U# 11 199z lala wandngn

Figure 11 The Loco Campground
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Figure 12 Camp More
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Table 2 The correlation between key factors influencing accommodation types that can create positive

experiences for tourists and the research objectives

o

TrgUsvasA

Objective

YadyFedanasiaguuuuiin
Key factors influencing

accommodation types

BUININTHAIUN

Development Guidelines

o sal A o
naansFaulaeiu
TrgUsvasd
Outcomes aligned with

the objectives

1. wiethdaseiilaainnis
Feluldrivuauwuinalu
o A o
s gULUUTIin Y
| a{' a o v

ﬂgmuwaﬂmmwﬂaqiﬂﬂ%
TUMIFIUAUNTRTET
LaTENITOENESUNIS
NAUNYAFINNTIUNT

| a Y a v
vipaenluriesdulaegig
&

13N13)2)

1. To form the
development of
community-based
ecotourism
accommodations that
meet standards and
sustainably support the

local tourism industry.

a o Y

1. Msoonuuuiiinfifsndneal
RNE

2. AVIAAINNANEVBIAS Y
AYUEATAIN

3. Aanssudeuseaunisallu
Nuihinflaeviewittinviosdiu
4. anudnlangfngsusay
AuFeInIsvesinviedien

5. Yeenensieansiiasnanisdl
duTiuvesgnan

1. Accommodation design
reflecting distinctive local
identity

2. Diversity and range of
amenities and facilities

3. Experiential activities
within the accommodation
that reflect local lifestyles

4. Understanding of tourist
behavior and preferences

5. Communication channels
fostering customer

engagement and interaction

1. mssanuuufinnlag
yetunsagviousdnanual
Vioadu MussUsznauna
an1Unenssu Msliian
mumsaartnanssy way
sUsuUNMsIRATILiT
A0AARDINUUSUNLAY
Aldau

2. Yaendduasniny
agaanlvianunsnganeusie
ANNADINITOURAINVIAY
voanguitving

3. WaIUANT ST Td I
FlAgYTINITIANIN
TAUGTTULAYTTTUYR

4. AnwlagyinAaudn
Tamudoanisves
Tnvieafiengnauias

5. @51 aenanuallLay
nmdnwalvainn

1. Design
accommodations

reflecting local identity

1. fiinflunnsgrugeinuns
9NLUU N1TUINT Uag
Aanssu lasuniseeusu wag
anansadluimnguoule
aghdefy

1. Accommodations with
high design, service, and
activity standards that
support sustainable

community development.
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Objective

Uadededenasaguuuuniin
Key factors influencing

accommodation types

LUINNATTWRAILN

Development Guidelines

naansMFeuleiy
TngUszasd
Outcomes aligned with

the objectives

through architecture and
spatial organization.

2. Provide flexible
facilities to meet diverse
visitor needs.

3. Integrate cultural and
natural elements in
participatory activities.

4. Understand tourists’
authentic needs and
preferences.

5. Establish a distinctive
identity and brand for the

accommodation.

2. Wieadansasdiolunis
WinyaAvaINEndnTuae
UINSIAUsENOUNSTINT
ouendeeusnedluyuyy
PR a Y a v
waztiedauasuliinnishd
PRMANTY ANuRanela
AIEANAINNITUINITUINTU
U Y a yol 1 é{
waznauldusnnseuasu
Jastinviaaiie)
2. To enhance the value
of community-based
ecotourism services and
promote greater tourist
satisfaction, spending,

and repeat visitation.

a o Y

1. NSPRNLUUNNNNLOnaNY

LRINTY

ol

2. AURAINVANYUDIRIEIUIY

ANNATAIN

3. Aanssuiauseaunsally

N o o

Nufhinflaeveuiatiaviosdu
1. Accommodation design
reflecting distinctive local
identity

2. Diversity of facilities and
amenities

3. Experiential activities

within accommodations that

reflect local lifestyles

1. APBNWUU
A01UnBNTIN SN

L3 Vv
gsAUsENRUNanIgn Nl
Taawuwaziionanual Wi
nsldgunseanUnensau

a '

ey auiunITUsEYnAlY

o D

Fagviosiu iiloadrsmnu
LANAMLALAS19N5IATN
2. Fnassiufinnouenuas
melulsfianuvainwane
wilugsslonildaeunas
yupdiudl osesiundu
pﬁ%’ﬁmiﬁu@ﬂ@mﬁ’u

3. WauAanssTeldiu
$2u wlevdoules
Usgaunsalfandinidniu
U3untiashu

1. Distinctive architectural
design using unique
forms and local
materials.

2. Flexible spatial
planning to serve diverse

user groups.

o =

1. tnvieaiiedfienalanay
s e o 4 X
guidngludnsgeuu
Wewnuitanasgiuay

Usgaunsaliifinaun
2. dlotnvieadiendaudia
wola Aawiinanudseiula
quthluendeilelsidun
1HU3n1s wasidnauslaly
msnduRng

1. Tourists are willing to
pay higher rates when
perceiving quality
standards and valuable
experiences.

2. Tourist satisfaction
fosters positive
impressions, leading to
word-of-mouth promotion

and repeat visitation.
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Objective

Uadededenasaguuuuniin
Key factors influencing

accommodation types

LUINNATTWRAILN

Development Guidelines

naansMFeuleiy
TngUszasd
Outcomes aligned with

the objectives

3. Participatory activities
linking visitor experiences

with the local context.

3. vileduunasdneda
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