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Abstract

This creative research focuses on the design and development of a corporate identity for the Office
of Digital Technology, Khon Kaen University, the primary unit responsible for driving the institution’s digital
strategy in teaching, research, academic services, and Smart Campus development. The project aims to
create a visual identity that reflects technological advancement while preserving the Isan region’s cultural
heritage, ensuring that it is clearly visible in the agency’s visual communication and recognized both within
and outside the university. The study reinterprets the university’s three-segment emblem—originally
representing “Philosophy, Ethics, and Wisdom”—within a modern digital context, aligning it with three core
dimensions: (1) Philosophy in Information Technology (blue-navy tones symbolizing stability,
trustworthiness, and security), (2) Ethical Digital Behavior (gold-orange tones symbolizing purity, warmth,
and optimism), and (3) Digital Intelligence and Wisdom (pink-purple tones symbolizing wisdom, elegance,
and intelligent application). Curved lines and circular dots are incorporated to convey connectivity and
innovation while preserving the graceful qualities of local art forms.

The research employed a mixed-methods approach under the Research Through Design
Framework, structured into five stages: (1) document analysis on the organization’s history, identity, and
strategic plans, along with case studies of corporate identities from comparable technology-focused
institutions, (2) development of three conceptual approaches—Typography, Monogram, and Mixed-Modern,
(3) creation of prototypes and preliminary evaluation, (4) refinement of the final corporate identity system,
and (5) expert evaluation by ten professionals in graphic design, corporate identity, and organizational
communication using a five-point rating scale.

Findings from the comparative analysis and expert evaluation indicated that the “Mixed-Modern”
approach was the most suitable, achieving a balanced integration of modernity and cultural reference.
Expert evaluation yielded an overall mean score of 4.73 out of 5 (S.D. = 0.43), categorized as “highest,”
with top scores in modernity, mission alignment, and applicability across different media. The lowest-scoring

aspect, balance between contemporary and cultural elements (4.30, “high”), reflects the inherent
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challenges of cross-cultural design. The final identity design demonstrates high versatility, applicable to
printed media, digital platforms, signage, and branded merchandise.

The research generates three main contributions: (1) a conceptual framework for corporate identity
design that integrates local cultural heritage with contemporary digital aesthetics, (2) a methodology for
reinterpreting and applying institutional symbols in a digital context while retaining their original values, and
(3) an integrated design and evaluation process applicable to technology-focused units in higher education.
It is recommended that a comprehensive Corporate Identity System manual be developed to establish
correct, consistent usage standards across all media, ensuring effective and sustainable organizational

communication.

Keywords: corporate identity, digital technology, visual communication
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aaAUsznoUnan warUSugunsalisianusivary vauenuwiImnien 3 suuuunas-adelnal (Mixed-Modern) Hesinany

]
Y aa v A A =

psnUsynouldsdydnvalid1ivddundviaiiedefsaruduuinnssunasifoulosiusingrunisimusssy n1s

4 1 a

Usziliunalagldinainugennaesiuidermitaziusia anuaunaseninenusnaiolaz Inusssy was

Auanasalumsuszgndld uwandiifiuiuumad 3 ldasuuugegalunndu Wosnanunsadearsamdnval
vososdnsidosednau Tngldgunssanuvasuiudydnvaivdn wiadumudiileunussduszneuine 2301 uas
Ty ndeulnudanlan aviounnuduidraaleln vazidorfudud ouloatudy dnvaldaiuves
U ingdeveulnuegisasia gasuiuasdaveguresmsihluussgndliludesieg Tngligadeanudaau v
Tunmailldsunsdadentimiauselunuuindsd 2 lnesatumsiuneasBondudndin msldd wazannu

LY

AudnvedadAlsznay awliudnen nlunistdnulunnusuniadaiuiuasdendva

A15797 1 WANNSIATIEARUUII9ATIN 1

Table 1 Results of the First Draft Analysis

HUININTOBNWUY ANMUADNARDY AUENNA AuENITa Y NUBLR/QALAU
Design Guidelines AuAdesirduaz 521919AY nsUszendld Notes/Highlights
Wusha Sauaanu Applicability
Consistency AIUSTTU
with Vision Balance
and Mission between
Contemporary
and Cultural
1. JUMUUAISNYS Uunan o Uunan Wunoud
Typography Moderate Low Moderate dotausssuldes
Focus on Typeface,
DI QoT
Less Cultural
DY DT Reference
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LUINININITDBDNLLUUY AUFDAARDY mmauqa mwmmmiu wmamq/amwiu
Design Guidelines fuddesiruuas se1d19AY nsUsegnald Notes/Highlights
Ausha Sauatynu Applicability
Consistency FUsTIN
with Vision Balance
and Mission between
Contemporary

and Cultural

2. sUuuudnyILe Hh Uunans 1N l¥8nusde grivaly
Monogram High Moderate High Initial-based, Modern
Look

Gdhoor  Adeoor
gif_ HODIT @) ooT
3. Uuuunan-ade il wniign 1INVan Wnvian Ifanumdeunazaniva

Mixed-Modern Highest Highest Highest Fods 3 nedUszneu

f:(\; L) wpu Triangular Symbol,
woor - L
Digital Colors

e
C.

[ Y
DIGITAL

o

5.3 HANISWAILILUUSI9ASIN 2
IINATHAUILUUT AN 2 laUSUwaeBanvaauIn1end 3 wuulvilendnwalmutauindu Kanis
Usziflumuinguuuud 3 ldazuuugeanlunndiu iesnaunsedefsanudumalulagddvialddaou

peRUsznauloulesiuasia Nannuaunaseniniauvaiiuiausssy uazauauisalunisussendldly

a

donnuszian laeguuuud 1 laawmusiglassaiianavisuvanuag i -ves deauiuaiuwazindedie JULUUN

P

2 fsunsedeuhguazddunauniy afanmdnvaliuaiouazusuldlavainvate vaueis Uuuui 3 Idduldauag

Y

= 1 d' o o ¢ v = & A N o= = ° o < v v 4
PAFVUN-UIUNDAT NN INANYEUUINNTITN LV]ﬂIuIﬁEJ LazAMULUULD DN RNLV@JW%ENWE‘]}@ﬁWWﬁUﬂWiLUu@Waﬂ‘lﬂm

q U

o

wanvesdunmalulagndva
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A9 2 HANITIATIZAUUUTIIATIN 2
Table 2 Results of the Second Draft Analysis
wnauein1 Uiy ANMUEIAAGRY  ANENAATENIY  ANEINNTaLY NUBLIAR/ALAL
Evaluation criteria MAdeviAduay | sAusIuEsiEny nsuszendly Notes/Highlights
WUsH TAUSITY Applicability
Consistency Balance
with Vision between
and Mission Contemporary
and Cultural
1. JUuuun 1 dunan Gl Uunan Fotemuuiiunuay
Option 1 Moderate High Moderate ANULTDDD
\ Conveys Stability and
FAN 0 D [ Credibility
2. gduuui 2 dunan Uunan Tl dodemnuviualiouaznis
Option 2 Moderate Moderate High Usuin
Conveys a Sense of
] .
j @D l Modernity and
£ Q KKU SEEiieaiem: Adaptability
3. gL 3 1INVan wInnan wInnan dotennudunalulad
Option 3 Highest Highest Highest uaziloonan
Conveys a Sense of
« =
o: O. , I Technology and
- KKU seeifiatogr ™ Professionalism

5.4 MUBBNUUVAUEATINY
5.4.1 addnwallazAINRLIY

o

mamumsaamwwuammmaaamaﬂwmamﬂia’mwmuﬂmﬂiﬂa AIMa UMIINYIFYUDULAY
Usenouensdydnvalndnfinauannuuifnauesdusy neuvesumiinendeveuniy Iﬂﬂiﬁgﬂmqammﬁﬂmﬁﬁ
Wl suarmsinnsegsaduioassouinnuluisvawasaudenlsweesUssnounsany asdadnvel
maaﬂLLUU‘lﬁﬁﬁu’ﬁULLUULLmuau (Horizontal) uazgUuuUdRydnuaiiies (Symbol) iieanudemeulunisunlule
fudesis 9 fadnus “oDT” Mnudiuiiedefsauindeds aruiuas wavanuduiloandn vuziidesy
“OFFICE OF DIGITAL TECHNOLOGY” wag “KKU” ldweoudfifianudnauuareuite defsnnuduninisuay

AMNANWAUVDIFDIUUATAN Y
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WIAANITEDNKUUINUFIUIINNISAAIURAEAAVOUATId Y nvalauY oo InNe 1dedLaud ot
“Imen 2381 Ugayr” wazlausuanumnelididvuiunmaluladfdvialagnaiunaueenieinusssuiuaNsu
avvog1enaundu avrUsznouvisauluviunluidusznounie “Ineiunslanimalulad” (Information

Technology) Mlglnudi-u1duiiedsiienus anuduas AnuuLdeie wavaulasady “aTe1urandva

4 = a  a

wiAlulag” (Ethical Digital Behavior) ldlnudnes-duiivedefiaasenfiusans anueugu wazn1suadlanluwiuln

o o =

Fedauveuleaiuduszdnumine se uay “Ugguvislansavia” (Digital Intelligence) Mldlnudvuy-saiiodeis
afdyn Anuainu wasnsdssendldediangaan uldwasgninangnihunldilussdussnouiaiuiiede
fansiwensauazuinN TN YaAeInudnmugsutosnuendnyiviodiy JUNTEUmRsNNTeNsa ULy

anuduiusveisaunud Ingldussdunalannduldmamnluad adnanednsnssunines uazesdusenaudad

LY 4

lunsdydnualaniy Feiunssuiunsinnulnisazaneunvasdualivingauiunisidaulugaddva nsly

=~ v v = s

R
nanlagieiiuausinaie vadgitudinsaud aulesiusngunisinusssuwasysyiimanives

AfaNa

v
o

lndndnualesrnsidneaulaneiu anudavdu wasnsoudeansluynusunidudedsiusivay

o o

UWINYIRY VI
#dondvia

asduanunlliazAIUKUIY

93 G DT ODT o‘ST{sb

OFFICEOFDIGITAL 7'F w aa
% IS W9 TECHNOLOGY

3nen

INFORMATION
TECHNOLOGY

Uryoyy

DIGITAL
INTELLIGENCE

98501

SMART
BEHAVIOR

JUN 2 Mwesdydnualuazaumg

Figure 2 Logo and Meaning

5.4.2 ANERENTVGN
amdeasnanlasunsiannesdusznevvemdydnual lnsdndulAsauimieniasgninauunvensgunss
wazdnegiieassananeiiiendnual amnsaussynaldlivainvane lnefiesdusenouddgdsil
1) mnaneidu (Line Pattern) - Waiwnguaumdedlunsdydnual Usulitianundalmuazseaiiles
A 4 = - i o aa o
\iedefiainsiveusieuarnisivavesdayalulanidva

o

2) asAUsznaulenau (Circle Element) - ldyauazisnaududydnvalvenisidoulss uinnssy was
syuumalulad

3) fundsdu1du (Blue Background) - Miludnanlunisasisnnuidnduns undede uazsivady
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4) m3inawuulaundn (Dynamic Arrangement) — dnasadsznaulndanuaaouln dofsnauinmin

warnsilasunlategnemeiiio

'
P

awdeanvaniigneanuuulviianudanguas arunsadhluldlavsluinuiining wu anndsvesde
Usgnduiug viseldiluesdusenavrunadind wivanuasdedsiniuazdefiva easuanudoulomiedn

anuwalogvaanelunnNYemnIINITHeaTU9IRIANS

asduanunlliazndIUKUIY

OFFICE OF DIGITAL
KKUfEScloay

A 00T

Al

UM 3 nmideansvan

Figure 3 Key Visual

5.4.3 M3t luseynald
Indnwalosdnsiasuniseenwuulianunsadnlulssandldldegrmarnvateuwasivsed@nsam fegrenis
iluldusenaume:

1) wdedlddtingu (Stationery) wiatns nsvawiiaaving sesaanue wilienans warlhede Aifins

Fanwmsdgdnvainaresrusznaunsiinegraduszuy
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JUN 4 1a3edlddtinau

Figure 4 Stationery

2) deooulatuavaenlail (Online and Offline Media) N1seanuuudojuuuusie q vivesulatuay

o

aonlall Urelavan devssanduius wardenarauds Nanunsofisgaauaulasasdearsnndnvalvesdinla

= a o 3 ¢ 3

pg195UsEansnn wiu Javesa Luled wazludvaiiie AuiesAusenaunsinunldasieuszaunisainasian

Yraulalardannaadnusnanyal

FooouTaliiazoowlau

sUf 5 deeaulatnavesnlal

v

Figure 5 Online and Offline Media
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3) ¥eINsEdn (Souvenir) NMsUszanAluLALANTHEN W w1 AU neth wuan wasideldla 9

Fremewnsnanuaivarasninuidnludiuiveesdng

Ve, VOUAs:AN
e o,

sUN 6 Ya9NIS¥an

Y

Figure 6 Souvenir
5.5 nansussiiiulaediyeivigy

= ' a oA a v o
1519 3 ﬂ']LQaEJLLaBﬂ’]L‘UENL‘Uumﬂﬁlii?u‘ﬂ@\‘lﬂ’ﬁﬂigLllu&laﬁ’]u@@ﬂLLUUIG]EJQL‘UEJTUWQJ] (n =10)

Table 3 Mean and Standard Deviation of Expert Evaluation on Design Outcomes (n = 10)

19n15U52IUAUEINTTE X SD SZAUANNEINTTA

Evaluation Item Mean Level
1. ANUYNABILALATUNIUYDLLDMMEIYINTT 4.50 0.71 HRGVIGT
Accuracy and Completeness of Academic Content Highest
2. anaviuaisuaganuangauivuiundagiu 5.00 0.00 HRGVIGT
Modernity and Appropriateness to Current Context Highest
3. AnutAIuTesIngUITAsALaTNARLUNNTOBNLUY 4.70 0.67 WNign
Clarity of Design Objectives and Concepts Highest
4. muAeRAAesaIaUiUIdeimiuagiusAvveIsny 4.50 0.53 wndian
Consistency with Vision and Mission Highest
5. AUIARLAULAYANES9ETIATDILLIARDDNLUY 4.80 0.42 WNign
Distinctiveness and Creativity of Design Concept Highest
6. ANuANAaTENIANNT AU INTRIUsTIUYIRInY 4.30 0.67 N
Balance between Contemporary and Local Culture High
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19n15UTIUAUEINTTE X SD FZAUANUEINTTA

Evaluation Item Mean Level
7. anunzanvesmsiluusegnaldludeussiansing 4 4.80 0.42 1niign
Applicability in Various Media Highest
8. AMNANYIAIVBINTLUIUNITIDNWUY (WIRA-Haun-Ussandld) 4.70 0.48 wniian
Completeness of Design Process (Concept-development- Highest
application)
9. Usglewiuazanudululalunsihluldasslussding 5.00 0.00 wnilan
Practicality and Usefulness for Real Organizational Application Highest
7 4.73 0.43 1niign
Total Highest

idefansanseazideaveamanisusziiu wuisensildazuuusiigade 4o 6 "arwaugasznineny
suasiiunguiamsssuviosdu’ (X = 4.30, SD. = 0.67) Fefledrudouvumasgiugean wandiifiuianin
uAnssYRNNBIsEIeNgNBeIvey Tnenguiliiiunisesnuuunsiiingnlvinrmddyiuanuiiuaiouaznisld
nulaads GumzﬁﬂfjuﬁLﬁumué'mé’ﬂmﬂaaﬁﬂ'ﬂﬁmmﬁﬁzﬁumimﬁs‘?ﬁﬂ’lwé’ﬂwajl,l,as@mﬁhﬁ%qLﬁmawu'wmu
1NN AETIMe T Toud s valan e snseankuUT L Sasssu (Cross-cultural Design) Alaifidmoui
aneda agnelsfiany Azuuw 4.30 Sapseglusau “uin”

MnsansUsziiulaeideaviay 10 au wudmauniseenuuusndnualasdnsdmnsuddnmelulas

Adva umInendeveuniu lasunsusediulusedu "uniian’ Inesau (X = 4.73, S.D. = 0.43) lnegiTevgyln

'
&

AnuivImanuiianuswadowaziuaie aunsaUssendldldvainaieidedsiiniuazdenisia donndaq

v v v tY & @ a

udndnwalvesihisnukasdearsiderieu-iusialadaiau Ianulanmuasganiwasnislddnuiaulaandnde
wngaudunssuamsuddagiuuazdBudmsvennan lnensidndnvallUldvimuniinnuaenndouazdu
NN Prpasianisandiazanugeioliiudtinmalulagadvia unninerdeveunnu Tugiugniiesui

o CY & A = a = Y Yy a
uals danuduliearun LLaglan’]llLmamiﬂﬁﬂquuﬁiiﬂwaﬂﬂu

a v
6. M3IvAUTIENA d7U uazUaLHUBLUE
6.1 anusena
NANSIVELSD9INN5NLUUS NS NYAIBIANSANUS AU NWALLLAERAIVE U INeNdeudUwiY SuduluIAn

o v v o

TINsYIAINsasRUTEnauTRusTIUYR R UIAuAUTiuaTsve wnaluladfdvia ausaasiedndnualnlanau

wazseulangnisdeanslugaidvialaegeaiuss@niaim mavuesnuuunldgunsasndauasddundeianalulad

Haunauiudydnualuazainail "Ingn 2381 Joyay1" U0sunINeNde LanadlenuannasEnIenMAIn ALy
o o v o au @ & s . A v o w

ANuTiuady Feaenndediungufdndnunliesingves Melewar and Jenkins (2002) tiuaudAgueIn1sysan

N13 Mind, Behavioral kag Visual Identity wazuwineilasuniseansuluaueaniuusnanwalasdnsyalu

(Budelmann et al., 2010; Johansen & Gregersen, 2024; Wheeler, 2018) miaaﬂLLUUﬁIﬁUizﬁwﬁmwéfauﬁu
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o

aeRUsEnoUAUNILiaN1sFeans warnsidiusiuvesiidwladudenanislukazneuen FellidiudAgyse

o

ansidedieuaznseeuiulusndnunioadns (Alessandri et al,, 2006; Van Riel & Van den Ban, 2001)

nslfimaluladuaziaIesiloddvialunisdomsuazusmanusudesdnstaoiindssans nmuazvens
voulnnsiuvesesAnslugalml (Cuomo & Foroudi, 2023; Foroudi et al, 2017) Ssatfuayunanisidofiuans
Tiifudnmsidsusiugavaliifssusiifinuszansamnisiseunisasunagnisuimsinnis uddsdieasng
mwé’nwaﬁﬁﬁuaﬁaLLazmmﬂfu1/1ETQ'L%'auqﬂiwﬂuamﬂ’umﬁﬁﬂm (Tandet, 2024; Wessel et al.,, 2021) N1590ALUY
Tugaddnadesddsiennudanguuazanuarnsalunisuduiluanmuindeudina dunaluladfdvals
WasuuUainsyuiuniseenuuueg1eduds sialuguaiedle 358 waznisdnauarau (Almnshdawy &
Mohammed, 2024)

Nan15IduaenAdaeiungus Cultural Semiotics Y99 Nadin (2007) flefuneindaydnuel & uazgunsdly
NuesBNLUUANNIaTeveanuAmsiausTTILazai s smtunguidivngls (Chandler, 2017) iilo
Aasanluviunvesssmelng nan133soiaonadostusues Lamuang et al. (2024) fidnw1n1seenuuush
AnualasAnsvedlaTinas KKU Smart Farm Tagnuinnisindgdnualuazainaisainimusssudaiuunaninulug
shemdnmseeniuuiimais ausaaisendnualiilanisunasdanuvanedengudmingldegaivszansam
naysanmsiansssulunusenuuuldiuauddganniulugalanatng Tnsnslddydnval & gunss wae
A9 NETluUeRNLUUAINITA18MEAA NATMITTRINETSUKAEAT1IAMUNIET A UNg T mune (Halskov &
Christensen, 2018; Kavaratzis & Hatch, 2013)

ogalsfiny nansussduluiuamaugaserineusmaisfunguiaus sauvissd iz uuy
#gn (X = 4.30) uazdanuuansnevesyuuesseninsidvavgy azvieudennnuiinisveanisesnuuutig

JaIusIIU (Cross-cultural Design) #lsififnauiignfosuiueu Jauane1991nUYee Van den Bosch et al. (2005)

D

1% 1%

Mdunsadieaunasening Global uag Local Identity wuy Glocalization Tnglyilanuanudaudsluyuieasves

v o o o w v

Rideavnglusyaiuiiddy anuvinmeiasyisuldifiulsdnwuzianizvesniseonuuuduimusssufidesfiansan

Y
¥

Uiuniannguaauiayiuiuagnauitiming

Tusgdvanna wAanseenuuuiiysanmsiamsssuissdudifumaluladfdviaatelv aonsud
wnliiuwes Neo-localism Tugfinmaeiens fusenidsldfiosdnsimaluladiuuildsndnuaivosfudugaudy
NILUITusEAUlAN WINNSEEULUULIATEIUALIUAN (Feigenbaum & Nelson, 2024) nan153388uduinisly
WuIMIN193elAEN1500nWUL (Research Through Design) $aufunsUseilindeasneassd amnsoasamaaud
noUlangnad Uil el TuLaY ALY TaaenAdIfULLIAA Christou et al. (2023), and Lewandowska et al.
(2023) AunsUszfiuguamauaisassiegseusy MsUsziunanueenuuusndnualosdnssneiFids
Ysunaaelitaanufianelawazniseeusuldografiuszuu (Creswell & Plano Clark, 2017) A500ALUUT 4]
Usgavznnlugafdviadesandendnnisysannisesdnnuimung vidnanualosdns welulagaiva uasiniusssy
weaduegruduszuu wazdesmidsiennudangulunisiiluussgndldlufonssuuaglasenisdng q veq
W iIne1ds Tudansaiemnuaugasewineiualiy auduilea@n wagnseasnngumainmsTses
anUuegeiluszansnm

6.2 dyUna

ANV 19ETIALI BIN1TBBNWUUDRA NWAIBIANTA NS U NmAlUlagAdvia urINeIauYaULNY

U339 IngUsTasinIsidensuiiuie 3 9o lnedngusvasate 1 lun1sAinwiwardinsisiiuimensiaudndnual
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osAnsldnadisarinunsiinnegienansuazmsdaaszsideyafiliidrlaunumuazansiavesdrinmalulad
Advialugurmhonuvdniiduirdougmsmansadviaveamninetds Snquszasite 2 lumsesnuuunasimunsn
Fnvalosdnsiinaunausndnwalmaiausssuiesdudfuanudumalulagfdviaaislndldnadusasiounns
aseassfnsdydnuaififanalundadnat nen a3e1 Jygr’ Dy Fnewidannalulad” "a5e1urieidva

@

walulag" way "Jgyauvslanfida” uazinguszasdde 3 lun1suseiluyssdnsainwasainuinangauvesdn
nwalosansiinadnialaediieimguszdiunanulussdu "undign" (X = 4.73, S.D. = 0.43) Fadudunmninway
UsganSNINUBIN1TaaNkuY

N aa v v

naun1seenwuuiinulanaukazdangulunisldaunsdediiuriuasAdvia nieusnuvieandnual

'
v A o = =

Feulssngrudseifmansuag Sausssuanitu msideitioiiuesdanudnmsasauusudanidudidnded
faussnluviunuinamaluladluaniiugaudnw uaznansnisfiaalvlgueidafsluiuniivialdesied
UsyAvsam asfanuilyaififniulsznaufenmsiaunneunguiuuuysanns mafnnudydnuaiiausssly
USUMARTA UaziInInseeniuUiaNnasETIaNauas gAY

6.3 TaLauauuY

6.3.1 S¥UUBRANYRIDIANT

dislvinsldsndnuaifinnugnies aiene uazduenam msdavinglossuudndnuaiesdns (Corporate
Identity System) fifmuAFULUY TUIR TE829Ng msluuitudeing 9 fegansuszendld wasdevinueg g
wielvimndeannsaluldldegradunmsguasdeasmmdnuaiosdnslsosniussavsamluszezem

6.3.2 matheanulldusslon
Sndnuaiasdnsiinmunduarsgninluldluyndesmnnisdoansededeiiiouarasnndeatuununagns
warWusAavesddn il eadrenisandinazanugniudullduinng sisluanmuandennienmuazAdva
anfumsfnwdulunfinedidesairsaunaseninmnuiuaieiunsinuiendnual fausssuansouszsynd
wunsilinngauiuuiuneany

6.3.3 UaiauauuzMITeluouian

o '3

AISANYINANTENUVBINTITIT S nanualsion15Tus agngAnssuvelduinisluszezend saufianis
Wisuifisunsiudssviengudimnediiugiuneiausssusnety ievhanudlayssaninmeesnisesniuy
Frufmusssy wenanni n1sUszgnenalulaglva wu Artificial Intelligence waz Augmented Reality Tunns
a$endnuainuulinou waznsfauwumsaisenudiduressndnualluanmndouiudsunuamad oz

o o

2 a a o
L'U‘HVIﬂWN’J‘i]EWmﬂﬂEJﬂ’]WsL‘UE]‘U’]ﬂm
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