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The Project for Cultural Mapping Development of Metal Product Design for Local
Responsiveness in the Successful Creativity Index of Creative Economy to Strengthen

Creative Societies Stability.
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Abstract

The project for cultural mapping development of metal product design for local responsiveness in the
successful creativity index of creative economy to strengthen creative sociseties stability. Purpose. Indicators of
success for the creative economy (SCI.) of metal products. The concept of sufficiency economy. To create a
sustainable society. Metal products of the Endowment as the foundation of the community. By developing a
database on the Internet for metal products is a cultural map . Learn how to Causal research were collected
from the community that produced by four types of metal products. 1) The jewelry. 2) The tool to use.
3) Tableware and kitchen utensils. 4) The decorative item. On 313 samples of another geographical areas.
The target community. And samples Development and networking. The qualitative and quantitative data
collection. Data analysis process and discusses the results to show. The index is a successful creative
economy (SCI) the information specified geographic coordinates. The results of statistical correlation between
independent variables on the dependent variable for the analysis of linear Multiple Regression Analysis and
Analysis of Correlation with the ways Pearson Product Moment. Forward Stepwise method that produces
metal product community has created. Social work for the creative economy. Concordant Sustainability of that
community. In-depth interviews. Government representatives, community leaders and local scholar. The qualitative
data. Found that the index is a successful creative economy (SCl).The quantitative results of the study. And
qualitative. Consistent. Can prioritize according to 5 levels . The level 1* is an index for community that results
in a Business Proft of 53 samples. The level o enterprises are a strong indicator of community, social and
economic needs of the community of 34 samples. The level 3™ for community Enterprise is a good and
transparent governance of the 78 samples. The level 4" the index is a harmonious community that practices
reconciliation. Social responsibility and environmental samples were 47 samples .The 5" the index is the
philosophy of Sufficiency Economy Community Enterprise application in the social sector, the profit of 101 samples.
The results of the study. Able to explain. Metal product enterprise in the village. A strong community. The
creation of sustainable social and community enterprises that require the application of sufficiency economy.
With social responsibility. Their partners. Community, social and Competitive trading Environment. The realization

of Economic Profit that results in a peaceful and sustainable society.

Keywords: Successful Creativity Index Cultural Mapping Value Creation
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