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The Effect of Visual Complexity in Building Occupants’ Perception of Environment:

Case Study of Sale Office Lobby of Condominium
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Abstract

The current condominium projects have expanded in Bangkok. Entrepreneurs are recognizing the
competitive markets. We are interested in the study of marketing strategies and needs of consumers. Sale
office of condominium, especial lobby, is a distribution channel to influence the purchasing decisions of
consumers. The survey found that the various interior of lobby such as floor, wall, ceiling and the lighting design
has influenced the perception of the customers. This research was conducted to study the effect of visual
complexity in occupants’ perception of environment: case study of sale office of condominium, a questionnaire
was given to 40 pardicipants. The experiment used a 2x2x2 between pendants, wall decoration and
illuminance; with each set comprising the complexity a total of 8 images each of minimum, maximum level.

The results of the experiment showed that the participants’ perception was different in visual complexity. Data
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were analyzed paired-sample T-test, revealing stafistical significances for pendants and wall decoration (p < .05).
The two factors in the middle picture could increase or decrease visual complexity. The level of illuminance
could not increase the complexity of the image but the perceptions of the users were affected by the level
of brightness, which was suitable for working. And the level of brightness helped the users fo differentiate

visual complexity.
Keyword: Visual Complexity Perception Pendant Wall Decoration llluminance
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