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Abstract

Product Design be way vocation activity in creating form, and utilization efficiency of the consumer
goods, for quality of life development of both of physical human and mind. In the mainstream of product

design is thinking of consumer and manufacturer first. Classify of the product design has various a branch
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such as Consumer Product, Transportation Design, Furniture Design, Jewelry Design, Ceramic Design, Textile
Design, Packaging Design, etc. In order that, must live a person that have the experience using technique in
visual arts, visual language, knowledge of materials, structure, mechanic, texture of product to produce form

and dimension. That is called Product designer.

In the product design succeed that, designer must consider and give precedence with the communication
in product design. For a consumer know that how is the designer has the conceptual, there is meaning or
communication the data, and can usable the products has with the understanding that is correct, that leads
to highest efficiency use. There is the issue that should consider, as follows;

1. Meaning; that show to user know how to use, source of concept design, specific meaning or
connotation of the product.

2. Symbol; that is communicate with user know about usability character of the products for has can
to use is correct follow the objective.

3. Usability; every kind of products will must have correct function follow aim keeps, are response to
consumer need, efficiency using. In one product may be only one function or more.

4. Information; that is communicate with consumer understand about function and how to use of
products. It is the image of organization and products.

5. Shape and Form; the design of product that must have form, size, color, beautiful and attractive

for use. All of these intend to taste aim target group.

Keyword: Communication, Product Design, Visual language, Meaning, Information
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fx: (Cullen, 2004), (Eissen, 2008)
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finn: (IDSA, 2001)

31]"?; 3 msaaﬂmemﬁuméaamﬁau@mm MaMa Vase, Roderick Vos, 1952
finn: (Slack, 2006)
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Nu1: (Klanten, 2002)

THE BALTIMORE SUN

31U 8 nseenuULFRUJFNRUT (New Media & Interactive) UnnAasimsiduinaluladnmsfass
Aa: (Klanten, 2002)
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finn: (Lidwell, 2009)
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gﬂﬁ 10 Segway i2, DEKA Research and Development and Segway, 2006
flwn: (Lidwell, 2009)

fnsmzvasminuniunsiea sy ldnuiuldidudnd laslisdansucivaniuvasguilitule
Ao o &al =2 o A o A o o Ao 9 o & o X o )
wazlFyaneaiiueantanidud dwsanleuiumuwmuzi g luihiugeddiladuivgvedud Uszneuiu
Eﬂ‘mmaﬂﬂﬁaqﬁuﬁ@mumaam&wﬁ (Human Factors) LLa:ﬂ%fmzﬁugw‘hvlﬁ gafunsuiunniiui (Conceptual
Image) usziFaulosivinawmnaysdasnld MansnaInguANNINGaTVIMITIAUYIEILT WumInaNa
' A v I o A o ] A o a ' Ao & A 31’
sznanaluladuazanunuldagnmei Segway fmswamndaiiasdniunmrauss AdasmsdszlomiiAndy
dunaldnuuenaniuil i Iiiwiuawunedan nakagdouaniiud say lasfgUnssheuindmniuanznu
ledn Fatiuledn segway (unsanuuuIUNIRUzIUEIIRRNNENUIZATINREATIUEINAN uazn1sTL ANy
wIANNAA laaEN IR

Vol. 13




MIBBNUULLATEISaY (Furniture Design) L8 Diamond Chair sivladindunsnudadzdiumnalulad
MInAalaatnInsdnTunite uaztunanubuianved Harry Bertoia 18l innsidumsnaadioinanidesiu
' til Qs Qs | dl a 1 s Y A QIJ lal L =Y til v a v A
wislanfiouda anwasidusudenfiadenu sunsaltlaiuiwnsiiuasiiantinfe naafould dlkiaen
ARMAAUINANHIVDIAMI0NIEI FOF1TUWIANAG (Conceptual Image) MNFUNTIVBINTT UAAITINL

A < a o v Aewd W o vo & A o @ V& A
willowmdudsdunswludin wazgdnssweamannslaaue ladasin awudiirinouan was na uanuanwd
= A ti' k%
Wisniaflowwsifinnauesnialinsaunsas

31/l 11 Diamond Chair, Harry Bertoia, 1952
finn: (Slack, 2006)
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31]“7; 12 Museum Watch, Nathan George Horwitt, 1947
finn: (Lidwell, 2009)
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gﬂﬁ 14 ClearRX Pill Bottle, Deborah Adler, Klaus Rosburg, and Target, 2005
finn: (Lidwell, 2009)
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