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User Behavior in Food Court Area of Shopping Center Located in Bangkok
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Abstract

The shopping center that diverse business center and comprehensive. This makes it easy and
comfortable to the consumer as well as a source of restaurant and a food court for a relatively leisurely
lifestyle of today. Outside eating behavior of the most people to the food court, which indicate the food court

as a center of the famous food that is known to sell the shopping center in order to attract customers to eat
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more food within the center. Reflecting both the growth of the business food court after the crisis year 2540
onwards Competition restaurant business in Thailand with more serious additional investment in entrepreneurial
medium-sized and large enterprises in both the nature of the shop. Food retail has become the first choice
of consumers. Now a food court that is not only the food but also includes a meeting place. Meet business
sitting reading, it makes the shopping center needed to develop patterns and strategies to manage the area
properly in order to attract the service users. At the same time, it must to meet the needs of the service

users fully.

A study organized of physical space in the shopping center food court area, Bangkok middle class.
To be used as a guide in the development of physical space designed to proper the behavior of consumers.
Activities were studied, areas used and behavior of the service users within the shopping center's main food
shopping districts, including three of Ramintra, Bangna shopping district and shopping districts by Bangkae
samples were collected 451 sets. This research is conducted by using an observation of the main theories,
methods of observation and activities the service uses in 3 food court. The obtained information was analyzed
for the observation frequency and the relationship between variables with statistical methods. The result of
research in a large food court located in Bangkok from 3 service users in the food court showed as below.
Behavior and activities of service user while currently the food court focus to service the food mostly. The
physical arrangement need to pay attention on spatial behavior and activity of service users that for the

comfortable and fully respond to the requirement of users.
Keywords: Food Court, Shopping Center, User behavior in food court area of shopping center
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