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Abstract

Fashion at the present time influences the daily life of people. Teenagers look at fashion as a very
important issue as can be seen in department stores and educational institutes. All of these are under the
influence of the varicus media. Teenagers believe in and behave as seen in fashion. In this present work
only women ware studied, in the area of clothes, bags, shoes and the number of people to indicate the
consumption of each product. The backgrounds were the shops that sell the goods continuously. From the
above data and also by observing the consumption behavior of women, the finding can be applied to create

the present art thesis in the form of 2 dimensional acrylic on canvas.
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