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Abstract

The objectives of this research were: 1) to study the general conditions and potential of the
cashew nut community along the Lamsebok economic geography route, 2) to examine the
network building among the Lamsebok cashew nut community in Ubon Ratchathani Province,
3) to develop the community's potential to become online entrepreneurs in the Lamsebok
cashew nut business, and 4) to evaluate participation and summarize lessons learned from
network building and potential development in becoming entrepreneurs. A mixed-methods
research approach was employed, with the quantitative research utilizing a survey questionnaire
administered to a sample of 81 respondents. Quantitative data analysis involved the use of
descriptive statistics, including frequencies, percentages, means, and standard deviations. For
the qualitative research component, interviews and focus group discussions were conducted
with 14 key informants, and the data were analyzed through content analysis. The findings were
as follows 1) The study revealed the community’s living conditions related to the production,
processing, and distribution of cashew nuts, which included the community group’s status,
operational conditions, challenges, and an analysis of the environment and community
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potential. This process enhanced the community’s self-awareness, understanding of their
environment, and appreciation of the community’s value. 2) The network of the Lamsebok
cashew nut community was built through four processes: stimulating group consciousness,
analyzing the network's status, formulating strategies, and implementation. 3) The community's
potential was developed to become online entrepreneurs in the Lamsebok cashew nut business,
which involved two main factors: internal and external. 4) The overall evaluation of network
member participation indicated a moderate level of involvement. The lessons learned from
network building and potential development revealed challenges and approaches to
development, divided into three stages: preparation, establishment, and network operation, as
well as the key factors contributing to the network's success.
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Table 1.  Report on Cashew Nut Cultivation in 2019, Categorized by Province

Province Planting Damaged Area for Harvested Average Average
Area (Rai) Harvesting Produce Yield/ Selling
(Rai) Produce (Kg) Yielding Price for
(Rai) Area (Kg) Farmers
(Baht/ Kg)
Uttaradit 26,405 - 18,554 3,643,320 196 32.03
Chonburi 11,557 - 2,353 7,002,280 2976 64.04
Ubon 9,872 - 5,130 2,663,500 519 36.89
Ratchathani
Ranong 5,064 - 4,713 490,041 104 56.99
Trat 4,958 - 2,370 1,238,230 522 36.24
Nationwide 74,370 206 40,987 20,758,620 506 50.62

Source: Information and Communication Technology Center, Department of Agricultural Extension (2020)
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Table 2.  Participation of Members in the Lamsebok Cashew Nut Community Network, Ubon
Ratchathani Province

Participation of Members X S.D. Participation Level
Participation of members in decision making 3.09 0.743 Moderate
Participation of members in operations 321 0.821 Moderate
Participation of members in sharing benefits 2.82 0.752 Moderate
Participation of members in evaluation 2.58 0.848 Low

Total 293 0.791 Moderate
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Guidelines for development:
1. Network members must
understand the objectives of
the network and be in the
same direction.

2. Network members must
know the goals of network

Problems found: Unclearness INSgrEEn:

regarding the objectives and goals
of the Lamsebok Cashew Nuts
Community Network. Ubon
Ratchathani Province

Preparation stage

before building a

network 3. Network members must

have meetings, meet, talk,
and exchange opinions
together periodically.

continuously and regularly

4. Network members must
have a data storage system,
such as network information,

member information, and

meeting minutes.

Figure 1. Network Members' Opinions on Lessons Learned from Network Building in the
Preparation Stage Before Establishing the Community Network
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neluimIevsyuvudauziniuniudaisunuinuss@nsnin wagldasiuiuausiuinig
dmFunisiunly 3 wuanie Usenaume 1) au1dnin3ediufesiin)sfinsedeasiuedid
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Wudviminfideseuszauaunas dufieulusuazidesiuisauaganlinianisdedns
nelue3edie 3) autnesetiesedldmalulagiviuatvlunisfinnedeans 1y deaisniu
dumesidngeamanaln ladngu niedu qiivielinisfinnedoasszniauidnasain
590157 wazvade sanansly Figure 2.

Guidelines for development:
1. Network members must have

regular communication between
network members.

2. Network members must increase

Community network
establishment stage

Problems found: Communication
within the Lamsebok cashew nuts
community network. Ubon
Ratchathani Province lacks
efficiency.

the role of network coordinator. Be
the person who acts as a liaison
and linker and facilitates

communication within the network.

3. Network members must use
modern technology to
communicate, such as

communicating via the internet via

Facebook, Line groups, or other

means that make communication
between members convenient,
fast, and thorough.

Figure 2. Network Members' Opinions on Lessons Learned from Network Building During the

Community Network Establishment Stage
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Figure 3.

Guidelines for development:
1. Network members must always
help and support each other and
maintain good relationships with
each other.

2. Network members must
thoroughly publicize additional
fundraising from selling shares to
members and people in the

Problems found: Insufficient .
community

funds for the operation of the

Commumty network Lamsebok Cashew Nuts

operation stage Community Network. Ubon 3. Network members must take
Ratchathani Province part in preparing the financial
system used in operations with
good governance principles that
are fair, clear, transparent, and
verifiable.

4. Network members must have a
strict spending monitoring system
and report results to network
members periodically, thoroughly
and regularly.

Figure 3. Network Members' Opinions on Lessons Learned from Building a Network During the
Community Network Operation Stage
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Network Operating
members funds
Leader of the Collaborative
network learning system

Important

Communication factors in Transmission to the

new generation of
members

system and joint
activities

building and
managing a
network

Figure 4. Important Factors in Building and Managing the Lamsebok Cashew Nut Community
Network in Ubon Ratchathani Province
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