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Abstract

The collection of signboard taxes represents an important source of revenue for local
administrative organizations in Thailand. In recent years, new forms of advertising signage—
featuring dynamic lights, colors, sounds, and changing messages—have emerged, yet the
existing legal framework under the Signboard Tax Act B.E. 2510 (1967) and the Ministerial
Regulation on Signboard Tax Rates B.E. 2563 (2020) has not kept pace with these developments.
This study aims to: (1) examine signboard tax revenues in Bang Sue District from 2021 to 2023;
(2) explore approaches for increasing revenue from Type 3(a) billboard taxes; and (3) propose
collection methods aligned with the current advertising and technological context. Employing a
documentary research approach, the study utilizes signboard tax data from Bang Sue District
and applies statistical, comparative, and trend analysis techniques. The findings show that
although the number of signs slightly declined in 2022, tax revenues increased, suggesting
improved collection efficiency. In 2023, both the number of signs and revenue continued to rise.
However, a discrepancy was observed with Type 3(a) signs: while their number increased, the
associated revenue decreased—likely due to regulatory loopholes related to dynamic signage,
the proliferation of low-revenue signs, or the removal of high-value signage. To address this, the
study recommends adopting international best practices from the Philippines, Singapore, the
United States (Virginia), and Japan, particularly in regulating sign dimensions, licensing, and
location-based zoning. These strategies could substantially improve revenue collection and
align local policies with contemporary advertising practices.
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Table 1.  Thailand Signage Tax Rates (in Baht)

(a) Movable, with (b) Fixed, with
Type of Sign changeable text or unchangeable text or
images images

1) Sign with only Thai text 10 5

2) Sign with Thai text mixed with foreign text 5 26

and/or other symbols

3) Sign without Thai text, regardless of

having images or symbols, or signs where 5 50

some or all Thai text is placed below or
lower than foreign text

Source: Bangkoknoi District Office (2021)
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Table 2.  Billboards Tax Rates in the Philippines

Type of Billboard Advertisement Tax Rate (PHP/Year)
1. Advertising Boards or Pictures
- One side 10
- Two sides 20
2. Advertising Boards or Professional Signs 8
3. Advertising Boards, Signs, or Other Advertising Text 9
4. Mobile Advertising Boards 9
5. Business or Professional Advertising via Slide Projection 100
If advertisements 1-5 use light or neon tubes, an additional 10
charge per square meter or part thereof applies
6. Advertising with Multiple Items
- From 100 to 250 items 300 per quarter (1,200 per year)
- From 251 to 500 items 450 per quarter (1,800 per year)
- From 501 to 750 items 550 per quarter (2,200 per year)
- From 751 to 1,000 items 700 per quarter (2,800 per year)
-Over 1,001 items 1,500 per quarter (6,000 per year)
7. Advertising via Vehicles, Balloons, Kites, etc.
- Per day or part of a day 40
- Per week or part of a week 60
- Per month or part of a month 80

Source: (National Municipal Association of Thailand. 1982: 19-33 cited in Kamphao. 2005: 48 - 49)
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Tuusginadanlus mimﬂmﬂwimwmmaﬂmﬂuaumwmm Building and
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wazAsIIULHENMNNRIMUA d@unsauansUseinuazensinEgtelaca Table 3 (Building and
Construction Authority [BCA], n.d.)

Table 3.  Annual License Fee Rates in Singapore

License Type Sign Area (m?) Fee Rate (SGD/year)
1. Signboard License 1to 15 50 per license
More than 15 20 per m? or part thereof exceeding 5 m?
2. Advertisement License Lessthan 1 20 per sign
Direction Sign License More than 1-5 90 per sign
Freestanding Sign License More than 5-10 140 per sign
More than 10 20 per m? or part thereof exceeding
3. Moving Billboard License Less than 10 225 per sign
4. Skysign License Display area 40 per m? or part thereof exceeding

Balloon Sign License

Source: (Building and Construction Authority [BCA], as cited in Kamphao, 2005: 74)
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Table 4 (Code of Virginia, n.d., as cited in Kamphao. 2005: 62 - 63)

Table 4.  Advertising Signage Tax Rates in Virginia

Advertising Sign Area (Square Feet) Fee (USD)
Upto 32 3
Over 32 but up to 74 5
Over 74 but up to 424 20
Over 424 but up to 624 25

Source: (Code of Virginia, as cited in Kamphao. 2005: 62 - 63)
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Table 5.  Advertising Tax Rates in Japan

Advertisement Type Fee Rate Area A Area B AreaC

Temporary Signs 1 per m? per sign per month 1,440 yen 180 yen 180 yen
Long-term and Other Signs 1 per m? per sign per year 14,040yen  1,980yen 990 yen

Source: (Temyong, 2018: 58 - 61)
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Table 6.  Overview of Sign Tax Revenue

Proportion Percentage Proportion %
Year Number Tax Revenue
(%) Change (%) Change
2021 6,825 32.78 - 15,248,400.00 31.87 -
2022 6,769 3251 0.82% 1 15,712,588.50 32.84 3.05% 1
2023 7,225 34.70 6.73% 1 16,887,504.75 35.29 T47%1
Total 20,819 100 - 47,848,493.25 100 -

Note: The number of signs and tax fees each year based on the number of taxpayers for that year.
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Table 7.  Overview of Sign Numbers by Type

Year Type 1 Proportion ype Proportion Type 3 Proportion Total
(%) (%) (%) per Year
2021 1,466 21.48 3,084 45.19 2,275 33.33 6,825
2022 1,625 23.81 2,999 4394 2,145 31.43 6,769
2023 1,657 24.28 3,135 4593 2,433 35.65 7,225
Total 4,748 100 9,218 100 6,853 100 20,819

Note: The number of signs and tax fees each year based on the number of taxpayers for that year.

Table 8.  Overview of Sign Tax Revenue by Sign Type

Year Type Proportion Type Proportion Type Proportion
1 (%) 2 (%) 3 (%)
2021 646,507.50 3275 7,925,154.50 3350  6,676,738.00 30.06
2022 652,070.00 33.03  7,942,714.00 3357  7,117,804.50 32.04
2023 675,688.75 3422 7,792,663.00 3294  8,419,153.00 37.90
Total  1,974,266.25 100 23,660,531.50 100 22,213,695.50 100

Note: The number of signs and tax fees each year based on the number of taxpayers for that year.

Table 9.  Total per Year of Sign Tax Revenue by Sign Type

2021 2022 2023
Total per Year 15,248,400.00 15,248,400.00 15,712,588.50

Note: The number of signs and tax fees each year based on the number of taxpayers for that year.
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drwdheuszand 1 (v) Sanadiseldngauasiiuvnltuanainaony 1l daunsaaguliss Table
10

Table 10. Overview of Revenue from Signage Tax by Sign Type and Sign Characteristics

. Number of . .
Year Sign Type Signs Proportion Tax Amount Proportion
2021 Type 1 (a) 1 0.01% 200.00 0.00%
Type 1 (b) 1,465 21.47% 646,307.50 4.24%
Type 2 (a) 0 0.00% 0.00 0.00%
Type 2 (b) 3,084 45.19%  7,925,154.50 51.97%
Type 3 (a) 174 2.55% 234,988.00 1.54%
Type 3 (b) 2,101 30.718%  6,441,750.00 42.25%
Total 6,825 100.00% 15,248,400.00 100.00%
2022 Type 1 (a) 0 0.00% 0.00 0.00%
Type 1 (b) 1,625 24.01% 652,070.00 4.15%
Type 2 (a) 0 0.00% 0.00 0.00%
Type 2 (b) 2,999 44.30%  7,942,714.00 50.55%
Type 3 (a) 179 2.64% 193,817.00 1.23%
Type 3 (b) 1,966 29.04%  6,923,987.50 44.07%
Total 6,769 100.00% 15,712,588.50 100.00%
2023 Type 1 (a) 3 0.04% 1,260.00 0.01%
Type 1 (b) 1,654 22.89% 674,428.75 3.99%
Type 2 (a) 0 0.00% 0.00 0.00%
Type 2 (b) 3,135 4339%  7,792,663.00 46.14%
Type 3 (a) 197 2.713% 212,628.00 1.26%
Type 3 (b) 2,236 30.95%  8,206,525.00 48.60%
Total 7,225 100.00% 16,887,504.75 100.00%
All Total 20,819.00 47,848,493.25

Note: The number of signs and tax fees each year based on the number of taxpayers for that year.
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Table 11. Tax Collection Approaches for Signage in Other Countries Compared to Thailand
Country Details Calculation Comparison with Thailand
Thailand Digital moving signswitha  (Width x Height / Same tax rate if using the
tax rate of 52 THB Area 500 sg. cm.) ¥ 52 same rate and details
THB
Philippines Digital moving signs, Width x Height / Area  Same tax rate if using the
single-sided with ataxrate 10,000 sq. cm. * 10 same rate and details
of 10 PHP PHP
Singapore Digital moving signs, Flat rate based on Singapore has a higher tax
single-sided, area over area: 225 SGD rate than Thailand when
100,000 sq. cm. with a tax details are compared
rate of 30 SGD per sg. m.
USA Requires a permit and uses  Permit fee + sign area  USA has a slightly higher
a tiered rate based on the tax rate than Thailand
area of the sign when details are compared
Japan Requires a permit with fees  Area + permit fee + Japan has a higher tax rate
based on area and varying  sign type + sign size than Thailand when details
rates depending on type are compared
and size of the sign
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