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Abstract

This study investigates the behavior of tourists engaging in multicultural tourism in Nakhon
Ratchasima Province and examines the relationship between their demographic characteristics
and tourism behavior. Employing a quantitative research design, data were collected through a
structured questionnaire administered to a convenience sample of 400 tourists who visited
multicultural tourism sites in the province. Descriptive statistics—percentages, means, and
standard deviations—were used for data analysis, along with chi-square tests to assess the
relationships between variables at a 0.05 significance level. The findings indicate that most
tourists traveled for recreational purposes, primarily using private cars. The majority undertook
trips lasting no more than two days, typically over the weekend (Saturday-Sunday), and spent
between 2,001 and 4,000 baht per trip. Most tourists traveled with family members or relatives.
The most appealing aspect of multicultural tourism was the opportunity to experience local
community lifestyles. The chi-square test revealed statistically significant relationships between
tourist behavior and demographic characteristics at the 0.05 significance level.
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Table 1.  Demographic Characteristics and Tourism Behavior of Visitors to Multicultural Tourism

Sites in Nakhon Ratchasima Province

Demographic Characteristics Frequency Percentage

(n) (%)

1) Sex Male 158 39.50
Female 242 60.50

2) Age (years) 20-29 25 6.25
30-39 70 17.50

40-49 105 26.25

50-59 155 38.75

60 and over 45 11.25

3) Education Level Below Bachelor's Degree 94 23.50
Bachelor’s Degree 247 61.75

Post-Graduate Degree 59 14.75

4) Marital Status Single 232 58.00
Married 165 41.25

Separated 3 0.75

5) Occupation Civil Servants/Government Employees 82 20.50
State Enterprise Employees 48 12.00

Private Employees 54 13.50

Private Business Owners/Traders 170 42.50

General Employment 39 9.75

Students 2 0.50

Others 5 1.25

6) Monthly Income Not exceeding 15,000 Baht 105 26.25
Between 15,001-20,000 Baht 170 4250

Between 20,001-25,000 Baht 87 21.75

Between 25,001-30,000 Baht 30 750

Over 30,000 Baht 8 8.00
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Table 1.  Demographic Characteristics and Tourism Behavior of Visitors to Multicultural Tourism

Sites in Nakhon Ratchasima Province (cont.)

Demographic Characteristics Frequency  Percentage

(n) (%)

7)  Domicile Bangkok and Metropolitan Region 240 60.00
Central 59 14.75

North 10 2.50

Northeast 80 20.00

East 9 2.25

South 2 0.50

8) Purpose of Travel  Leisure and recreation 162 40.50
Knowledge and practical experience 39 9.75

Cultural arts and traditions 73 18.25

Local culinary experiences 105 26.25

Meetings, conferences, or study tours 21 5.25

9) Mode of Private car 208 52.00
Transportation Public bus 63 15.75
Tour bus 122 30.50

Train 7 1.75

10) Time of Travel Weekdays (Monday-Friday) 28 7.00
Weekends (Saturday-Sunday) 243 60.75

Public Holidays 129 32.25

11) Duration of Stay ~ No more than 2 days 275 68.75
3-4 days 98 24.50

5-7 days 27 6.75

12) Travel < 2,001 42 10.50
Expenditure 2,001-4,000 211 52.75
(Baht) 4,001-6,000 117 29.25

> 6,000 30 7.50

13) Type of Travel Alone 28 7.00
With partner/family/relatives 195 48.75

With friends 100 25.00

With company/organization 77 19.25

14) Type of Cultural diversity 14 3.50
Multicultural Social diversity 11 2.75
Attraction Religious and spiritual attractions 20 5.00
Local lifestyle and indigenous knowledge 170 42.50

Cultural traditions and festivals 69 17.25

Local cuisine and food culture 72 18.00

Community participation 29 7.25

Experiential and Educational Tourism 15 3.75
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TumsiumamsaismasyIausssuludmiauassvdun aslsnglu Table 2

Table 2.  Summary of Chi-square Analysis on the Relationship Between Tourists’ Demographic
Characteristics and Their Behavior in Multicultural Tourism in Nakhon Ratchasima

Province

Demographic Factor

Tourist Behavior

Gender Age Status  Education  Occupation Income Domicile
Purpose of Travel X2 211.633 175.065 115441 236.241 318.465 434.413 177.421
Sig 0.000*  0.000*  0.000*  0.000* 0.000* 0.000*  0.000*
Mode of X? 2.635 48312 16.082  36.775 44.116 9.281  85.041
Transportation Sig 0.621  0.000*  0.000*  0.000* 0.000* 0.682  0.000*
Time of Travel X? 135.846 134983 154.081 122.201 6.484 211.816 54.699
Sig 0.000*  0.000*  0.000*  0.000* 0.360 0.000*  0.000*
Duration of Stay X2 41.768 89.32 114.838  71.407 127.860 116.909 61.890
Sig 0.000* 0.000*  0.000*  0.000* 0.000* 0.000*  0.000*
Travel Expenditure X2 21.799 152.755 164.988 64.685 283.918 270.941 143.367
Sig 0.000*  0.000*  0.000*  0.000* 0.000* 0.002*  0.000*
Type of Travel X2 51541 58512 56937  7.708 81.306 126.401 40.365
Sig 0.000*  0.000*  0.000*  0.280 0.000* 0.000*  0.000*
Type of Multicultural X2 95.354 154.340 112485 41.775 486.832 182.400 131.541
Attraction Sig 0.000*  0.000*  0.000*  0.000* 0.000* 0.000*  0.000*

*Statistical significance level at 0.05 (p-value < 0.05)
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