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Abstract
This research had the objective of studying the strategy used to develop the Banmai

Market as a sustainable attraction through the promotion of traditional products and practices. Data
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were collected from the review of technical and government documents and related research, and
from in-depth interviews with key informants, including the mayor of Chacherngsao City and
members of the Banmai Market steering committee. A total of eleven persons provided data.

This study found that the development strategy for the Banmai Market includes a focus on
the physical layout of the market, a strong management committee, and support from external
agencies. These three strategies should be mutually supporting. The theme of the market is tourism
development through highlighting local culture and customs in a market setting. The market
environment is being recreated to restore old buildings and features to evoke a sense of the past
which can be sustained. Public relations media for the market are produced in a variety of formats
and in greater quantity. There is a need to preserve and emphasize the unique aspects of the
community and lifestyle. The business owners, staff, and community representatives need to have
the opportunity for study tours to other traditional markets that have been successful. There needs to
be constant innovation of market-based activities, maintaining a cadre of volunteer guides, and

promoting the unique features and sustainable natural environment.
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