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Abstracts

Design Thinking is an important management strategy for professional decorators.
To promote the potential to work effectively Possibility, sustainability, leading to an increase in the
chances of success in the future work. The key factor that affects the success is a team that comes
from a variety of fields of knowledge. systematic work process An area with an environment that
is conducive to conceptual development. satisfied customers Impressed with the work that truly
meets their needs. It consists of 5 steps: 1) deep understanding of the target audience 2) screening
and framing the in-depth understanding 3) brainstorming and developing ideas as many as possible
4) prototyping to find possible ways to solve the problem and 5) experiment with the prototype.
and get feedback to improve and develop.
Thinking...Designer make a decorator have practiced the process of solving problems as well
as finding a step-by-step solution There are many choices. There are the best and most suitable
options. Have practiced creativity new processes as well as new innovations. Have a backup plan to

solve the problem and including making their organizations work in a systematic way

Keywords: Key Management,Professional Decorator
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Design Thinking Aaazls

Tirn Brown wits IDEO daifuu3smuvamtiduilunislénszuiunis Design thinking 83une
&un ey Design thinking 1331

“Design thinking is a human-centered approach to innovation that draws from the
designer's toolkit to integrate the needs of people, the possibilities of technology, and the
requirements for business success.” (Brown, 2008)
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