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Abstract

This research aims to find out the factors that
influence the consumer's behavior in online shopping
during the Covid-19 situation in the area of Yala Rajabhat
University which is survey research. The data were
collected from a sample of 200 people by selecting a
purposive sampling with the cooperation of 50 students
in each faculty from Faculty of Management Science,
Faculty of Humanities and Social Sciences, Faculty of
Agricultural Science and Technology, and Faculty of
Education. The research tools were guestionnaires. The
statistics used for data analysis were multiple regression
analysis be used to analyze the data with a packaged

program. The results of the research appeared as follows.

Females shop online more than males 60.50%,
ages 19-23 years 88.50%, salary 3,001-5,000 baht 43.00%
and Islam 79.50%.

Factors influencing consumer behavior in online
shopping during the COVID-19 situation in the area of
Yala Rajabhat University, including online shopping at
low prices, online shopping through Instagram, emphasis
on product quality, bargaining products like shopping in
a regular store, marketing promotion. There is an R
Square coefficient of 70.10%, leaving only 29.90%
unexplained. Other variables influence consumer
behavior in online shopping during the COVID-19

situation in the area of Yala Rajabhat University.

Keywords: Consumer Behavior, Covid-19 Situation
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