MIASANWIEERSUSIIA

4

J U7 36 atud 2

Y

a o Y a ) a
mimiﬂumL?ng‘m"dwumunLiﬂuiuﬁmii‘m/l 21

Career Preparation for Students in the 21° Century
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Abstract

Since the world has been changed by
disruptive technology together with the Covid-19
situation that has produced the severe impact on

the economy and society makes people around

the world struggle to change. Including modern

students in the 21st century who have to adapt
to such changes as well. Especially the changing
career trends This makes it imperative to prepare
for the career that is coveted in the 21st century.
An effective preparation for a student's career is
imperative. To be prepared effectively, it is
imperative to go through a five-step adaptation
process that includes 1) Self-assessment
2) Reality Check 3) Clarification 4) Compromise,
and 5) Set Goals and Plan Actions. In preparation
for entering a career, the more time one has for
career preparation process, the more opportunity

to succeed in pursuing a career as desired and

live happily.
Keywords: Career Preparation, the 21°* Century
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