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Impacts of Marketing Mix and Attitude toward Clean Food Purchased
Decision of Consumers in Nakhon Ratchasima Province
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ABSTRACT

The objectives of a research study were 1) to study factors under the marketing mix, attitude, and purchasing
decision, and 2) to study the impact of the marketing mix and attitude factors that affecting consumers’ decision in purchasing
clean food in Nakhon Ratchasima province. Data was collected through a questionnaire by using a cluster sampling technique
on 200 consumers from Muang Nakhon Ratchasima district. The structural equation model method was used for quantitative
analysis. The results showed that the marketing mix factors that mostly affecting consumers’ purchasing decision were the
place, channels, and distributions (0.75). Moreover, consumers were given importance to the seller who has online purchase
channel (0.92). As for attitude factors, most consumers viewed clean food as helping to promote good health (0.83). For
purchasing decision, the most important reason for consumers to purchase clean food was to promote their own health (0.91).
Furthermore, the attitude factors had yielded positive and statistically significant impact on purchasing decision (,B = 0.74,

p<0.001) more than the marketing mix factors (,8: 0.15, p<0.05)
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