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ABSTRACT

This study aims to evaluate the forecasting competency of attitude elements which are cognitive, affective
and behavior towards customer intention to buy diet supplementary product by using discriminant analysis technique
to clarify the results. Quantitative research was employed by using the questionnaire for collecting the data with the
customers who had ever bought and consumed the diet supplementary in Roi-et, Khon Kaen, Maha Sarakam, and
Kalasin provinces. The sample consists of 420 customers with the purposive sampling technique. The results present
that three elements of attitude have strongly influence to predicting the intention to buy diet supplementary product:

of customer who located in Roi Kaen Sa Ra Sin Area with 60 percent of forecasting competency.
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Affective 982 7.545 1 418 .006*
Behaviour .946 23.838 1 418 .000*
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Function Coefficient Discriminant Function Coefficient
Function Function Function
1 1 1
Cognitive .065 .039 541
Affective -.134 -.092 562
Behaviour 1.739 1.032 998
(Constant) -5.529
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y %
ﬂ151\1ﬁ 5 LL’GWNﬂ’]”lllﬁ'lﬂJ'liﬂsluﬂ'ﬁWEﬂﬂim (Classification Results)

Predicted Group Membership Total
o Nide
Original Count %@ 172 113 285
hide 51 84 135
% %ﬁ] 60.4 39.6 100.0
1ide 37.8 622 100.0
Cross-validated Count CT;’E‘J 171 114 269
e 53 82 136
% %ﬁ] 60.0 40.0 100.0
o 39.3 60.7 100.0

a. 61.0% of original grouped cases correctly classified.
b. Cross validation is done only for those cases in the analysis. In cross validation, each case is classified by the
functions derived from all cases other than that case.

¢. 60.2% of cross-validated grouped cases correctly classified.
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