B\ 13539 w. aayvemansuazdieumand @Uutudiadnw) 97 10 atuil 1: unTeu-seu 2565 10
&/ KKU Research Journal of Humanities and Social Sciences (Graduate Studies) Vol. 10 No.: 1 January-April 2022

aAa o

nsENIEAUNITAELIUGINATLIAENGATTA Ineuaua
An Improvement of Business Operations for Micro-Enterprises

Toward Digital Thailand

As.aunl wana (Dr.Somphoom Sawaengkun)'
(Received: August 18, 2021; Revised: October 19, 2021; Accepted November 3, 2021)

unAnea
nsitmgsiavadngavialnenaud asidunissminedudriiuomaedinsausoakeld
e fanungdmiufuszneunsunadnifiiuuiosuasdesnsandunu waziduromrmilsiiansa
\infangugnénlalaemsinasnian mstmuasanduiifiaansaudsduldideiiouiutemsund uazitunns
T¥nsdaasumsvedundnlunisvinsdessmensnainriutesmanatn sdsmsandgymvdoguassa
fuilanddaidulsziiuies mnuliudlainegldsuaudvdeli ndaudasudumldldmndigamielinela

AaunmauA nsldiiududasoihbiliuilaviedualunsdndulatio anuldudlaluszesnaiaglazudud

V3BNTINDITOUIY UAZNITNAIFUMGMNETENINNTIAHS

ABSTRACT

The micro-enterprises development toward Digital Thailand should be emphasized on
Facebook distribution channel, because it was simple establishment. It was a suitable place for small
business operations that generally had low capital in aspects of reducing cost of its operations, and
engaging the potential customers anytime. Selling on Facebook, the crucial factors were relative price
between products purchasing on Facebook and distribution places should be competitive lower price,
and using sale promotions as core strategies in market communication. Moreover, it should reduce the
lack of consumer confidence, particularly in, missing product, no exchange and return policy, problem

in reality may not always match, product not delivered on time, and product loss in delivery.
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