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The study of the planning of marketing strategies to increase sales of Jerapanich
Store Chum Phae District, KhonKaen Province. The study in the form of descriptive research
is questionnaires to collect data. This is a study of the purchase of construction materials
and equipment. Factors influencing the decision to purchase goods and materials before.
Building and equipment by the information that is used to plan marketing strategies for the
assigned projects and promotion activities for the store to maximize sales of construction
materials and equipment. Our commercial agriculture Jerapanich Store. The results showed
that the respondents the most important. First, the price highest level (67.0percent). Followed
by the product (52.0 percent). Third in the distribution or place (61.0 percent). Final the sale
promotion (20.0 percent). And what the respondents want to improve the most is the parking.
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