74 M5E1TIY W, Nd. (UA.) 2 (2) : W.A. - §.A. 2557

ﬂfﬂﬁ“]’ﬂﬁ’fmm‘mmmu‘%miuazwqﬁﬂﬁuﬁﬁuaviamsﬁmﬁu%si‘}}a
auaninainmealugilulasainiinn Twwansunuaiuns

Factors of Services Marketing and Customer’s Behaviors Which
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ABSTRACT

This research aims to study the factors of services marketing and customer’s
behaviors which influence customer’s decision for purchasing imported products at
supermarket in Bangkok. Due to the fact that the retail market nowadays is dramatically

growing up, therefor the retail trader need to adjust his own business strategies in order to be
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consistent with the changes. Being knowledge in customer behavior is the main way to develop
the marketing strategies for satisfied customers need. Researcher collected data by distributed
a set of questionnaires to four hundred participants. The statistics used in analyzing data are
frequency, percentage, average, standard deviation and Chi-square test. The results found
that gender does not influence the decision to purchase imported products in supermarket.
Except ages, education level, occupation and averaged salary are the main factors for making
decision to buy imported goods at supermarket. The factors services marketing found that
marketing promotion factor and personal factor are directly affected to customer’s behavior
for buying imported products at supermarket. The factors which are not took effect to cus-
tomer’s decision is the factor of product, price, place, process, physical evidence, productivity
and quality. Therefore, retail business should strengthen the marketing strategies in many
ways and should continuously develop product’s quality and services in order to build minded

value of consumer for giving trust to each product’s brand.
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