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ABSTRACT

This study aimed to 1. Study factor that affect decision making to choose resort in
Pak Chong, Nakhonratchasima of customer who had stay at A house home stay and those
who have not and 2. Suggest guideline to increase customer at A house home stay. First, we
collect data from 400 questionnaires by separate into two groups, first half is former customer
at A house home stay and the second is traveler who never been stay at A house home stay
and found that both group have similar behavior which is want to traveling and rest, travel
in 2-4 people by their own private car and stay for 1-2 night and decision making criterion
is low price, double bed, room which price lower than 2,000 baht. There’re customers every
season, especially on weekend and golden week. Most of them heard of a house home stay from
facebook and emphasize quality of the service. When we analyze fishbone diagram found that
there’re four factors which is staff, procedure, environment and tools and when we run SWOT
analysis we found that strength is beautiful place, good service and weakness is lack of parking
area. Our opportunity is AEC on 2558 that will expand the market but competition will raise
as well especially new hotel and price competition. We suggest guideline to increase customer
as follow 1. Facebook, Twitter, Youtube, Pantip and flyer commercial project 2. Giant notice
board on highway project 3. Improve parking area project 4. Expand Wifi connection project
5. Solving low season problem project by increase internet commercial and promotion such
as half the price or 4 people stay for 3 people price between August and September including
contest for plaything or free visit couple and give people who take a photo when check-in at
A house home stay a free coffee 6. Encourage customer to stay as family with family photo
event that will reward winner a free night couple for 1 family and caravan family trip event
that every member in family can have fun together.
Mmdnn : guEnwnlanaad
Key Words : Tourist, Home Stay
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