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ABSTRACT

The EXPRESS program is a program that responds well to the needs of users
through the preparation of accounting information, but the program still has difficulty
learning so it affects the intention of use. The objectives of this research were to 1)
study level of intention to use the EXPRESS program and 2) to study factors that in-
fluence the intention in choosing the EXPRESS system of accountants in higher edu-
cation. The survey and collecting data was conducted by using 693 stratified random
samplings from students in accounting scholars at Rajamangala University of Technol-
ogy Rattanakosin to answer the questionnaires. The data was analyzed by using the
structural equation model with the highest probability method. The finding found that
1) the intention of choosing to use the program over all was at the highest level. When
considering each aspect, it was at the highest level in all aspects, and 2) factors that
influence the intention to use the program, including data quality perception, system
quality perception in using experience, and perception of the ease in using the pro-
gram positively affected the perception in benefits in the use and also the perception
in benefits in the use and perception of the ease in using the program positively af-
fected the attitude of using the program. In addition, perception of the ease in using
the program that reflected through the attitude of using the program and the norm of
the reference group would have a positive effect on the intention of using the program

and also send positive results to the program usage behavior respectively.

Keywords: Intention, EXPRESS System Program, Accountant in Higher Education
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Tugunsiuusglevdlunislden (Perceived Usefulness) dnalui@auinseviaunaf
Tunslgau (Attitude towards Technology) eghaiitfudnAgyn1eada uazn1ssuiaunely
n3l997u (Perceived Ease of Use) dnaluiuanmavisiunflunisideu (Attitude towards
Technology) egnafitfudfyniada anunsaesuneldin dhoadlianuddydeuselovid
IFnnsiaurienadnsvesumnninsiauieeg Wewnassuiunislunisdn
Tadfinnuadududeusazdeddlmmiulunmsvhaulasuiasmirenufiidnvasauiivan
AnsiudanalidotyfuarnssuiunsdavhTdwmnsnty LLm"ﬁ'wu'asquﬂmamméfaami
miloudude sunsiuiigniesuazannsansisasuldegisnindotio Fedelifiuin wind

v A

svuutaBunldlunshauindyiteesmsidsunsufineulandmsvhdafvesmisaui
5]

Tusuiauaalunsldeu (Attitude towards Technology) flalul@sulInAenIy
flalun1sldszuu (Behavior Intention) egiliedndymieadd uazussing uvaInga
§1989 (Subjective Norm) Sualudsuinsenudilalunsldszuy (Behavior Intention)
agnallfudfueadi anunsassunglddn TnUndivmueilunisldauiifedmadeniny
Falalunsliszuumnndu Jumstuduin detnUaildvnasdilusunsussudavdely
msBeudtunnnt msfuitefoyannauseudrmionisuende itevnuldlumsinauls
uazarusslalunstiseuy

Frunuduiug Baanng seninadadeifinadengAnssunislalusunsunuid
Uszaun1sainisldanu (Experience) uazAnNINYIsE UL (System Quality) Fudsieann
fanuduiusedaidudfynisadaludauin wagnissuianuirglunmsldeu (Perceived
Ease of Use) UazUsIVIng1uu83ngu81984 (Subjective Norm) danuduiusesailiuddny
needAludeuan ansnefungldin dndndnivssaunsainslinuazdilfnunimues
szunuariiindeanudslalunislissuuanty uasindadfinissuilsteyannngy
UsTinguveIngusdaaryiliiAnnsiuiauilunslieu Wumsudui Wetndnd
fusvaunsallunslilusunsuataudaninndasaunsaiiflunsiaukiulusunsy
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dufaguuaziiledinisivinunmvesszuuiaziinliiesnazldlusunsuseluderdy
Uszaumsaifia wazifunisdsdedeyaluidsuninseauduilinuaulalunslilusunsy
ilnAnnissuianudglumsldnuuaznisdegulalunisldssuy
%qﬁgﬁd’mé’ﬂﬂa'na'amaaéwaﬁﬁaﬁwﬁagmqaﬁa@iawqﬁﬂiimmﬂ%’szw (Usage Be-
havior) agnsiitedAyneada awnsaedunelain Lﬁ'aﬁfﬂf@%ﬁma%’uiﬁawaqammwmaa
FogathungmsiuiusslonilunslfruuasihungnisiViruasiinudduasyildnyTd
anuidlamsldsruuuasinngnisinaulasensulusunsussuudndmsaluiiae

AN5197 1 NNTIATITINANTENUNTIASA (Direct Effects) nansenunigeay (Indirect Effects)
LATHANTENUIIY (Total Effects) 21nNan1sUSEUIUANLUUINADIAUNITIATIASS

(SEM)
PU ATT
Direct Indirect Total Direct Indirect Total
EX 0.2414%** 0.2414%** 0.1787***  0.1787***
IQ 0.1208*** 0.1208*** 0.0895***  0.0895%**
SQ 0.2780*** 0.2780*** 0.2058***  0.2058***
PEOU 0.4107%** 0.4107***  0.2312%** 0.5353%**
PU 0.7403%** 0.7403%**
BI uB
Direct Indirect Total Direct Indirect Total
EX 0.1214%**  0.1214*** 0.1214%* 0.1214%**
IQ 0.0607***  0.0607*** 0.0608***  0.0608***
SQ 0.1398***  0.1398*** 0.1398***  0.1398***
PU 0.5028***  0.5028*** 0.5029***  0.5029***
PEOU 0.3635%**  0.3635%** 0.3636™**  0.3636™**
ATT 0.6791%** 0.6791%** 0.6793***  0.6793%***
SN 0.3037%** 0.3037%** 0.3038***  0.3038***
Bl 0.9999%** 0.9999%***
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'
a1 '

dlefiarsannanssnuIganedidianenginssunisld (Usage Behavior: UB)
Tusunsuszuudndmsalunisdavhiind Jedendniidmansenuaniian Ao arwdslaly
nsldlusunsuszuudndinga (Behavior Intention: BI) (ansznusau = 0.9999) laga
flalumsleny (Behavior Intention: BI) Wsknsuszuudndinsalsunansgnusiuan
fhuvsviruailunsliau (Attitude toward Using: ATT) 1nflan Tnglvinansenuminiy
0.6791 uonanil Sild¥unansznulnemsannussiagiureseulnddanieauluasounts
uaztiiouss (Subjective Norm: SN) Alkanszyuiniu 0.3037 uasldsunanssnumadey
ndadenissuiuselevi (Perceived Usefulness) waslusunsuszuuidndinsa lnglvikanse
nuviiiy 0.5028 luraisdinansgnusimvesiiulsdu dwansgvuluszduiidiniy nande
nssuianudeveInsldeu (Perceived Ease of Use) N135uiaan1nszuu (System Qual-
ity) Uszaunsallunisldau (Experience) wazAnn nveddaya (Information Quality) &4
NANSENULNES 0.3635, 0.1398, 0.1214 way 0.0607 ANNAGU

MnRANTIATIINANTEUTIIIGY aunsafnuldin Jedendnidsmanseny
TagnssongAnssunsidaulusinsuszuudndingad (Usage Behavior: UB) Aetladaaay
felalumsldlsunsuszuuidndinsa Behavior Intention: BI) wazdasuddnyiidmanseny
negeusengAnssunsldnulusunsussuudndimsaretadenissuiuselovd (Perceived
Usefulness) vaslUsunsuszuudndinsadaazvioudn msgonsulusunsuszuuidndinsaio
mnanusilalinulsunsussuudndmsaldsudvinammdninannisusislevives

o w a

Aauluddguaznginssunisidnurasaulnddavieaulunseunss

aAUTENa
yiruafvesliaulusunsuszuudndmsaifidenissesiulusunsussuudndinga
HANSANYINUIN N33UIAMNMTBYE (Information Quality) AMAIMSEUY (System Quali-
ty) Uszaunisallunisldanu (Experience) waznissuianudrglunislilusunsussuy
Ondinsa(Perceived Ease of Use) dmalud@suindenissuiuseloailunisldan (Per-
ceived Usefulness) uanainisinisususslonilunisléo (Perceived Usefulness) uag
ns¥uinnuiiglunisldnu (Perceived Ease of Use) fedwnaluidauinseriaunilunisly
ulUsunsussuudndinga (Attitude toward Using) wan1snaaeuauyfigiuBudu
Audnwarveldlusunsy (sefunisAnun(ndngns) insawdoasay eoldiade was
Uszaunisainslian) Ausnenstuiinadofruaiuazaiuidlalunislilusunsussuy
Bndasariuansnatuegniseiutudfy denadostuniafues Davis (1989) WaumRTi
sonsldanuazdamalagnseengAinssuveliuinisuasnisldenuass (Actual Use) virund
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Dusudsiisinasonisldsuaiwedld wazsiruadnddonisldiedetiodenueoulaii
SvEnarenunslaldintor e dnneaulay LaranAIi UL Rogers (2003), Rogers,
(1983), Rogers, (1995,), Stuart, (2000), Agarwal and Prasad, (1997), Holak and Lehmann,
(1990), Fliegal and Kivlin, (1996), Kim and Baylor (2008), Venkatesh, (2003), Davis, (1989),
Boyd and Mason, (1999) find1vi1 yarafiazseusuuinnssulay du Jusgiuamdnuas
yosufans dunshaiuiuianssuiu fusdlewd Saue dhuldtuadouvesdnumiy
Lidudougasnn fauannsalunisit lunesedlilagianuaunsalunsdaunaiiueii
Haladng
Hadeiidnadertmniuaranuddalunmsldlusunsussuudndnsannuanisine
MNMTUsTINuALUUTResannslasiaine (SEM) wuin uuusiaesivsznaals day
duusaonadastunuusiassiinsfnunildvszendly Tnenisuuinnguinisnszsniu
nanwsazia (TRA) NaungAnssumusuuwiy (TPB) wazkuudnassnseausumalulad
(TAM) il manmsAnuaenadesiusuusiassnissensumalulad (TAM) mauwiRnves
Davis (1989) flefunei1 mssudmnuievesmslilusunsuszuudndinga (Perceived Ease
of Use) daasian1ssuiuszlevineswainislilusunsussuudndnsa (Perceived Useful-
ness) ant Jaderdesazdmasevirunfisenisvesnisliliusunsussuuidndingg (Att-
tude toward EXPRESS) udnawasalds mnusalalunistélusunsuszuudndingd (Behav-
ior Intention) lumsdaviad Fduiigaazdmarenginssunsldlsunsusyuuidndings
(Usage Behavior) waztladumunsauuinanvesiuuitassnisueusuimalulad (TAM) dna
setlasuandnsnanedany (Subjective Norm) wnnitaausstalunisld (Behavior Inten-
tion) NN EHNIINTLIMUVSNMALAZHA (TRA) MULWIARYBY Ajzen & Fishbein (1980)
fsgyimiruaddengAnsandunamanendelungngsu (Behavior Belief) Lagaruide
PNN1sAsEUidaY (Normative Belief) warnan1sinwiladefifinasevimuafuazaiy
elalumsilusunsussuudndmsalnensdszandliuuusaesaunislaseadis (Structur-
al Equation Models : SEM) a5u1ein nﬂ{]aé’aL‘fluiﬂmmamﬁ;ﬁgumiﬁﬂmﬁy’aﬁﬂmamm
FuiusiifrermniuazausclolunsliivsunsussuudndmsauasnnsBuduanuduiug
vasladusng q Nidetedeiinaserirunivazanusdlalunsldlsunsussuudndmsa
HANIZNUNNATS (Direct Effects) Nansznun1eesu (Indirect Effects) Waznansenusau (To-
tal Effects) 91nuan1sUssanaiAuuudaesannisiasiadn (SEM) nudn Jadendniidsman
senulnensssenginssumsldeulusunsuszuudngingg (Usage Behavior: UB) Aallady
anusslalunislusunsussuudndina (Behavior Intention: BI) waraduddyitdsuan
sEnunedennenginssunisiinulusunsussuudndmsadie Jadenissuiuselovd (Per-
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ceived Usefulness) vaalusunsuszuuidndinsadaazsioudn nsseniulusunsussuy
Sndsainnnausdlaldaulusunsussuudndmsaldsudvinamudnanainnisiusie
UsglevivasiinududAguasnginssunislinureseulnddavseaulupseunss denndes
AUIIUABUDY Gefen and Straub (1997), Karahanna and Straub (1999), Szajna (1996),
Teo et al (2008), Venkatesh etal. (2003) finanfavmuaiglfozdndulasonsunasld
walulag HuesAusznaunanluwuuIaesnseausumalulagues Davis (1989) Usenau
memsTuuselend (Perceived Usefulness) n1ssuiannuazainiunisld (Perceived Ease
of Use) USulunAnunannnguinisnssifianaianguingAnssufiuuuue wuy
frapsnssenumaluladieunuudaesiififedoazsonsuiuialy Tagiamzluanen
JrUvaNsaumnaA (Dadayan and Ferro, 2005) éhEJm&;maﬁdwmaaau%’uﬁﬂz’[,%’mv-ﬂuiaﬁéfaam
mneuidlafiorld Geftugiuddyanainnisiuiusslend wasnsudarwasnnlumsld

¥

Tuluaa TAM fadimssuiussleviduladuddgiiua@iniseeusu (Adoption) waznisld

v

walulad (Usage) tnen1s5uiuselevtiiBnananensasanginssuniseausu wagn1ssus

Y

Uszlovuiidnsnanisdausanisldlagdaiunginssuniseonsu

YolauaIue
Jorausuurdmiunisunauidgluly

nansifeluadatinudn Fudsynilusuudassdieuduiusaonadasiunsou
WnARLUUSIaeesuiTedensawaluduanadeausalalunisldlusunsussuy
OngLnga(Behavioral Intention) wardswalulsuinsenginssunislalusunsuszuy
Bndinsa (Usage Behavion) faiiu fide3aausiusifisindt feufiintyTasdnaulasonsu
nslfnulusunsuszundndimsaiiu msiiarsandadladesy 4 dszneude Wy vhaana
dlaludnuaglasadwemiisay Snvuedumisnuiivivseneunisinaulasensy
TUsunsy Wudu Tusuresaaudsenaunsanunsatinanisideuusulddmsuununis
adunuuaznsuImsnulusuvesnsimaluladivde snldlumisanussld
forduauuzdmdunsivensemely

ashtanudfydenisianuuszansnmnsldiusunsussuudndmsadiodiou
Aulusunsudyddy wagnisdsannunmaniimneuunuduiinvesindnwdadidainy
arunsalun1slilsunsudnsagumaenistnd WelimitssuaiusaSoudiou
Uszavsnmwasmsvihdadiulsunsuniy q wasiiteriumdsnsuedurhunsifinalulad
mensUyduagnsnamuindyaainsmiansUydiiuns s Uszananiloiinis
Usgdvsnnnmenisuiatuliinusslevigaganegldlusunsuwasniienusely
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