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THE ATTITUDE OF NURSE RELATED TO THE PURCHASING DECISION OF
INTRAVENOUS CATHETER (INTROCAN SAFETY)

A3, SVNNT UyiFes'

unfQgo

MRS TingUsrasAveTinseniruARAOAINTLAUNIINITIAINVBINGIUIE AFURUS AU

q
g

nsandulagoduliarnimovasadenmviatasfunisdudadon (introcan Safety) ludunisiud
anufianels wazanudtladelulsameruiawansunnaues Sadun1sidedaulinn (Quantitative
research) uuuaauaiu (questionnaire) WuteSaaielumaifusiusudeyainnguiiegisdaldua
WA $1uau 400 au Tumangunwauasiifiuszaunsaflunsidulvanivnmeenidendein
Jastunsdudaden Tinisquinetrawuuite msiessideyaldadif@mssnun deusznausie nns
uanuasmLd Aderay Adeavadn Amdudsnuunassiu uay adAssds vedevauufgulagld
abRanduiusveaiiusdu (Pearson Product Moment Correlation Coefficient) iilaviadaupuduius
swinefiuys wamsidenuin viruaddedenssdunianisnainvesenuiadinuduiusideuaniunns

sndulagaduliasimvasndansstintesiunisduiadon

o o w ) a a v v a & ] H a o _a o o W
ANEALY: VIAUAR adﬂﬁzqumdmsmmm ﬂ’ﬁmﬂﬁﬁlﬂ‘?ﬁ@ L‘ﬁulﬁﬁqiuqﬂj\iwaaﬂLa@ﬂﬂ'\’duﬂﬂaﬁﬂuﬂqiﬂﬂwﬁ

= a

2 &
HondULlNTLALLEUR

'9138UsE A InennsIams aninetdeseignseuns



58  onsens ENTANUIAGGU U7 17 atiufl 2 wqunnau - Aamew 2555

Abstract

The purpose of this research is to analyze the correlation of variables of attitude

towards marketing stimuli and purchasing decision of intravenous catheter (Introcan Safety) (by

means of perception, satisfaction) and purchase intention in Bangkok area hospital.This research

adopts quantitative research methodology. The sample subjects compose of 400 nurses of

Bangkok area hospitals. The sample was selected by a purposive sampling to choose in a small,

medium and large hospitals in Bangkok who has experience in the use of intravenous catheter

and simple random sampling technique. The descriptive statistical analyses consist of frequency,

percentages, arithmetic means and standard deviation. The inferential statistical instrument

employed was Pearson Correlation Coefficient.The research on relationship between variables

suggest that there is a correlation between the nurses’ attitude towards marketing stimuli and

purchase decision of intravenous catheter.

Keywords: Attitude, Marketing stimuli, Purchase decisions, Intravenous catheter -Introcan Safety
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